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Before  the  boats  turned  into  swans. 


Boston  Public  Garden  mid  IS'^O’s. 


The  Swan  Boats  of  Boston.  They’ve  returned  to  the  Public 
Garden  every  spring  for  over  100  years  now. 

In  fact,  most  people  can’t  imagine  spring  beginning  with¬ 
out  them. 

But  years  before  their  first  migration,  when  the  boats  had  oars 
instead  of  wings,  we  at  The  Boston  Globe  were  covering  Boston. 

From  Beacon  Hill.to  Mission  Hill.  The  Public  Garden  to  the 
Boston  Garden.  Season  to  season.  Ritual  to  ritual. 

Which  is  why,  long  before  the  boats  turned  to  Swans,  the 
people  of  Boston  turned  to  The  Globe. 

5lif  Boston  (globe 


A  wholly  owned  subsidiary  of  Affiliated  Publications.  Inc. 
Photo  cuiinest  ol  the  Boston  Puhltc  Lihrarv. 


Our  Readers  Get  What 
They  Deserve 


When  the  Scarborough  National  Newpaper  Audience  study 
found  our  readers  to  be  the  most  affluent  newspaper  readers  in 
California  and  4th  overall  in  the  nation,  we  realized  that  our  product 
had  to  reflect  the  quality  of  our  readers. 

So,  over  the  past  year  we  have  increased  our  commitment 
to  quality  In  both  content  and  reproduction  of  our  newspapers. 

The  most  recent  ABC  audit  now  reports  The  Daily  Breeze  to 
be  the  fastest  growing  Sunday  newspaper  and  the  2nd  fastest  grow¬ 
ing  daily  of  any  major  newspaper  in  the  Los  Angeles  Market.  Market¬ 
ing  studies  of  our  subscribers  prove  this  circulation  gain  is  directly 
related  to  our  improved  newspaper  content  and  physical  makeup. 

Our  readers  deserve  the  best 
and  we  deliver  it  to  them,  every  day. 

Coplfi(|  ANGELES  Ncu>Spa|2£/(8 

The  Daily  Breeze 

M  E  n  iLST  and  Evening  S Outlook 

Represented  nationally  by  Sawyer /Fergurson/ Walker 


For  years  newspaper  readers  have 
had  to  deal  with  the  problem  of  ink 
ruboff.  Now,  Flint  Ink  Corporation 


leads  the  way  in  solving  the  rub-off 
problem  with  “Low-Rub”  Arrowlith 
and  Arrowhead  blacks  for  offset  and 
letterpress  printing.  Extensive  field 
tests  show  that  these  inks  reduce 
rub-off  up  to  80%  compared  to  con¬ 
ventional  news  inks. 

“Low-Rub”  black  offset  inks  are 
available  for  both  open  fountain  and 
injector  presses.  And  we  offer  a 
“Low-Rub”  letterpress  black  as  well. 
These  inks  are  compatible  with  con¬ 
ventional  news  inks.  You  can  expect 
improved  miieage  from  15  to  30% 
and  still  obtain  the  same  runabiiity, 
printability  and  high  quality  as  our 
present  newsprint  inks.  Many  of  our 
customers  are  already  running  these 
“Low-Rub”  inks,  and  more  and  more 
printers  are  asking  to  test  them  each 
week. 

Our  same  commitment  to  research 
that  produced  “Low-Rub”  black  is 
aiso  pioneering  water-based  Flexo 
news  inks.  These  inks  virtuaily 
eliminate  ruboff,  and  provide  a 
cleaner  paper  and  a  brighter  image. 

For  more  information  on  “Low- 
Rub”  black,  contact  your  local 
Flint  Ink  representative. 


CORPORATE  HEADQUARTERS: 

2S1 1 1  GLENDALE  AVENUE. 
DETROIT,  MICHIGAN  48239 

ATLANTA  •  BUFFALO  •  CHICAGO  •  CLEVELAND 
DALLAS  •  DENVER  •  DETROIT  •  HOUSTON 
INDIANAPOLIS  -  JACKSONVILLE  •  KANSAS  CITY 
LOS  ANGELES  •  MIAMI  •  MINNEAPOLIS 
NEW  ORLEANS  •  NEW  YORK  •  ORLANDO 
PORTLAND  •  PROVIDENCE  •  RICHMOND 
SAN  FRANCISCO 
INTERNATIONAL  DIVISION 
MIAMI -MEXICO  CITY 


Make  rub-off  old  news. 


Print  with  Flint  Ink 


"Low- Rub"  black. 


EDITOR  &  PUBLISHER  CALENDAR  OF  EVENTS 


Decision 

Support 


The  future  belongs  to  newspapers  with  the  tools 
to  effectively  gather  and  evaluate  current  informa¬ 
tion  and  the  ability  to  quickly  take  advantage  of 
new  markets. 

Now  newspaper  managers  can  readily  assess 
and  analyze  the  most  current  information  at  the 
terminal  screen  and  review  the  reports  they  need 
on  demand. 

Because  we  work  with  many  leading  groups 
and  independent  newspapers,  our  circulation, 
advertising  and  financial  management  systems 
afford  you  powerful  decision  support  tools  today 
and  inside  information  on  future  directions. 

Currently  in  use  by  a  variety  of  publications  — 
large  &  small  —  nationwide. 

Circulation,  Advertising  and  Business 

Systems  For  Newspaper  Decision  Makers 


JACKSOINJ,  HNJC. 


(813)  872-9990 


3707  West  Cherry  Street 
Tampa,  Florida  33607 
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"MOMMYT 

Ihe  little  girl’s  dying  screams  were  never  heard.  She  was 
only  23  months  old,  and  locked  in  the  suffocating  heat 
of  a  day-care  center  van  on  a  hot  July  day.  When  she  was 
finally  found,  it  was  too  late.  ■  This  story  shocked  the 
readers  of  fhe  Housfon  Clironicle  series  on  the  possible 
•  dangers  of  day  care.  Negligent  actions  of  many  operators  - 
were  finally  brought  to  public  attention.  ■  It  is  this  kind 
of  illuminating  coverage  that  newspapers  strive  for,  even 
when  what  we  discover  makes  us  turn  away:  Eight 
children  dead  in  Houston  day-care  facilities  in  three  and 
one-half  years.  ■  A  poignanf  picfure  of  neglected  children 
emerged  from  the  work  of  reporter  Bonnie  Britt, 
assistant  city  editor  Walter  Jolins,  and  photographers 
Steve  Ueckert,  Tim  Bullard  and  John  Everett.  ■  Public 
outrage  resulted  in  legislation  that  has  set  new  standards 
of  safety  for  day-care  facilities  throughout  Texas.  Such 
are  the  changes  every  newspaper  wants  to  help  achieve 
within  its  community.  At  long  last,  a  little  girl’s  cries  are 
being  heard.  And  answered.  ■  We’re  Houston’s  leading 
information  source.  Houston  Chronicle. 


how  computers 

have  changed 

newspapers 

A  special,  across-the-board  irKlustry  report  with 
articles  on  how  the  mainframe,  the  mini,  and  the 
micro  are  revolutionizing: 

advertising  sales 
circulation 
classHlad 
copy  editing 
design 

Investigative  reporting 
mallroom  systems 
management 
production 
promotion 

in  E&P  February  1, 1986  special  Issue. 

written  by 
newspaper  people 
who  tare  leaders 
in  making  the 
changes  happen  .  . . 

A  unique  advertising  opportunity 

Space  deadline:  January  17, 1986 

Copy  deadline:  January  23, 1 986 

caU  or  write: 

Donald  L.  Parvin 
Advertising  Manager 

Editor  &  Publisher 

11  West  19th  Street 
New  York,  NY  10019 
212  675-4380 


The  4th  Estate 

By  Doug  Borgstedt 


About  Awards 


Arthritis  Foundation  Winner.  Susan  J.  Smith,  reporter 
for  the  Rochester  (N.Y.)  Times-Union  is  the  newspaper 
winner  of  the  1984  Russell  L.  Cecil  Writing  Award  given 
by  the  Arthritis  Foundation  for  outstanding  reporting 
about  the  disease. 


Bagehot  Fellows.  Columbia  University’s  Graduate 
School  of  Journalism  has  named  six  winners  of  its  1985- 
1986  Walter  Bagehot  Fellows  in  Economics  and  Business 
Journalism. 

The  Bagehot  Fellows  are:  Gus  Hedberg,  senior  editor. 
Money’,  Vesta  Kimble,  reporter,  Baltimore  News- 
American’,  Bob  Lowe,  investigative  reporter,  Miami  Her¬ 
ald;  Craig  Miller,  money  reporter  for  KDAK-tv,  Pitts¬ 
burgh;  Rosa  E.  Morales,  WKAR-tv,  East  Lansing,  Mich.; 
and  Paul  Sweeney,  free-lance  writer  from  Austin,  Texas. 

The  Bagehot  Fellowships  is  a  mid-career  study  program 
open  to  journalists  with  at  least  four  years’  experience. 

The  Oakland  Press,  in  Pontiac,  Mich.,  won  the  Detroit 
Press  Club’s  1985  Medallion  for  public  service.  The  news¬ 
paper  won  for  its  eight-part  series  “Disparity  in  the  Class¬ 
room  —  the  Widening  Gap’’  —  which  revealed  the  in¬ 
equities  in  Michigan’s  school  financing  guidelines. 

Georgia  Press  winner.  The  Gwinnett  Daily  News  won 
the  Georgia  Press  Association’s  1985  Award  for  General 
Excellence.  The  Daily  News  also  took  first  place  for  best 
layout  and  design,  best  feature  writing,  best  special  issue, 
best  sports  photo,  best  feature  photo  and  best  advertising 
idea. 

Madison  Award.  Norman  Isaacs  received  the  1985 
Madison  Award  from  the  National  Broadcast  Editorial 
Association  in  recognition  of  his  “lifelong  dedication  to 
the  First  Amendment.’’ 
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There^  no  place 
like  New  England 


Architect's  model  of  Merritt  7,  Norwalk,  Connecticut 


Nowadays  when  corporations  go  looking  for  sites  for 
new  offices,  plants  or  research  facilities,  they’re  seek¬ 
ing  more  than  just  accessibility,  good  space  and  rea¬ 
sonable  cost.  They  want  to  be  able  to  draw  on  a  ready 
pool  of  capable  personnel,  and  they  look  for  on-site 
amenities  and  pleasant  surroundings  to  keep  both 
workers  and  executives  contented.  New  England  offers 
all  of  these. 

Business,  industry  and  research  have  increasingly 
favored  New  England’s  countryside,  beginning  in  the 
1 950’s  by  colonizing  along  Route  1 28,  close  to  Boston 
and  to  the  scientific  know-how  of  M.I.T.,  but  outside  of 


urban  pressures.  Other  areas  are  growing  too.  When 
completed,  Merritt  7  will  be  one  of  the  largest  indus¬ 
trial  parks  on  the  East  Coast.  With  three  of  its  14 
buildings  finished  and  occupied,  this  project  now 
boasts  such  blue-chip  tenants  as  IBM,  General  Elec¬ 
tric,  Gulf  +  Western,  GTE  Sprint  and  others  in  resi¬ 
dence. 

Construction  and  occupancy  of  Merritt  7  and  similar 
projects  brings  increasing  millions  of  payroll  dollars  to 
New  England,  where  retail  sales  per-household  are 
highest  in  the  nation,  and  daily  newspaper  coverage  is 
close  to  saturation  in  many  markets. 


Smart  marketing  starts  with  New  England  daily  newspapers 

MAINE  MASSACHUSETTS  CONNECTICUT  RHODE  ISLAND 

Bangor  Daily  News  (M)  Boston  Globe  (AO&S)  The  Advocate  (Stamford)  (E&S)  The  Newport  Daily  News  (E) 

Bangor  Weekend  News  (S)  Boston  Herald  (M&S)  Bridgeport  Post-Telegram  (M&E)  Providence  Bulletin  (E) 

The  Lewiston  Daily  Sun  (M)  Cape  Cod  Times  (Hyannis)  (M&S)  Bridgeport  Post  (S)  Providence  Journal  (M&S) 

Lewiston  Journal  (E)  The  Enterprise  (Brockton)  (E&S)  Greenwich  Time  (E&S)  The  Westerly  Sun  (E) 

Sunday  Sun-Journal  (S)  The  Dally  Transcript  (Dedham)  (E)  Hartford  Courant  (M&S)  Woonsocket  Call  (E) 

Maine  Sunday  Telegram  (S)  Gardner  News  (E)  Manchester  Journal  Inquirer  (E) 

Portland  Press  Herald  (M)  Daily  Evening  Item  (Lynn)  (E)  Meriden  Record-Journal  (M&S) 

Portland  Express  (E)  The  Middlesex  News  (E&S)  Middletown  Press  (E) 

The  Patriot  Ledger  (Quincy)  (E)  New  Britain  Herald  (E) 

. .  Salem  Evening  News  (E)  New  Haven  Journal-Courier  (M) 

Springfield  Daily  News  (E)  New  Haven  Register  (E&S) 

Springfield  Union  (M)  New  London  Day  (E&S) 

Springfield  Republican  (S)  Waterbury  American  (E) 

The  News  Tribune  (Waltham)  (E)  Waterbury  Republican  (M&S) 

Daily  Times  and  Chronicle  (Woburn)  (E) 

Worcester  Telegram  (M-S) 

Burlington  Free  Press  (M&S)  Worcester  Gazette  (E) 

Rutland  Herald  (M&S) 


Union  Leader  (M) 

Nashua  Telegraph  (E) 

New  Hampshire  Sunday  News  (S) 
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Zenger  Memorial  records  located 

All  the  records  of  the  Zenger  Memorial  Fund,  which  were  believed 
lost  at  the  time  of  the  250th  anniversary  of  John  Peter  Zenger’s 
acquittal  {E&P,  Aug.  3)  have  been  located  in  the  archives  of  the  New 
York  Historical  Society,  170  Central  Park  West,  New  York  City. 

Knowing  of  our  search,  C.  Stevens  Laise,  executive  director  of 
Federal  Hall  Memorial  Associates,  where  the  Zenger  exhibition  was 
originally  located,  found  a  letter  from  James  Wright  Brown,  presi¬ 
dent  of  the  Zenger  Memorial  Fund,  to  the  National  Park  Service 
dated  July  14,  1953,  stating  that  all  the  records  of  the  Fund  for  its 
more  than  10-year  history  were  being  turned  over  to  the  Historical 
Society.  That  letter  was  missing  from  the  E&P  files. 

Included  in  the  archives  of  the  Society  are  the  financial  records, 
minute  books,  correspondence,  original  plans  for  the  restoration  of 
St.  Paul’s  Church,  as  well  as  the  list  of  approximately  450  contribu¬ 
tors  to  the  Fund.  Most  of  them  were  newspapers,  newspaper  execu¬ 
tives,  and  newspaper  associations. 

A  copy  of  that  list  has  been  sent  to  the  administrator  of  the  museum 
at  St.  Paul’s  Church  with  the  suggestion  it  be  included  in  the  exhibit 
along  with  some  recognition  of  the  officers  of  the  Fund — all  New 
York  City  newspaper  executives — who  conceived  and  executed  the 
plan  for  the  Memorial. 

Come  now,  children! 

The  recent  acrimonious  exchange  between  two  White  House 
correspondents  and  White  House  spokesman  Larry  Speakes  {E&P, 
Aug.  24,  page  9)  sounded  like  a  quarrel  among  some  petulant  chil¬ 
dren. 

You  did.  I  didn’t.  You  did  so.  No,  I  didn’t.  And  so  on  and  on. 

It  wasn’t  a  pretty  thing  to  read  and  it  didn’t  reflect  much  credit  on 
either  side.  Two  things  seemed  to  be  responsible. 

First,  there  was  the  tendency  of  the  press  to  over-emphasize  the 
significance  of  a  skin  cancer  which,  as  was  later  explained,  is  a  fairly 
common  occurrence.  Second,  there  was  the  desire  of  some  White 
House  officials  to  cover  up  details  of  the  President’s  health. 

After  the  dust  has  settled,  it  seems  obvious  that  Speakes  was 
betrayed  by  his  own  sources,  which  as  a  loyal  soldier  he  would  never 
admit  openly. 


First,  second  and  third  class 

An  ANPA  study  has  found  that  third  class  mail  receives  almost  the 
same  postal  delivery  service  as  first  class  at  one-eighth  the  cost.  On 
the  average,  third  class,  or  bulk  mail,  was  delivered  in  four  days  and 
first  class  in  three  days. 

But  what  about  second  class  mail  used  by  newspapers  and  maga¬ 
zines.  This  service  was  established  to  give  first  class  mail  handling  to 
printed  news  media.  That  once-excellent  service  no  longer  exists. 
E&P's  experience,  duplicated  by  all  but  the  largest  publications,  has 
been  that  a  seven-day  delivery  period  is  closer  to  the  average  and  in 
spite  of  repeated  protest  it  defies  improvement. 
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Letters  to  the  Editor 


Takes  issue  with  Scripps  Howard 


For  a  newspaper  chain  that  touts  its 
“concern”  for  the  news,  Scripps 
Howard  is  showing  a  little  too  much 
chutzpah. 

In  the  June  29  and  July  6  editions  of 
E&P,  Scripps  Howard  —  in  a  full- 
page  ad  —  pointed  with  pride  to  its 
“concerned,  responsible”  reporter’s 
attention  to  detail  in  covering  the  ill- 
fated  Air  Illinois  flight  in  which  10 
persons  were  killed.  It  touted  its  abil¬ 
ity  —  through  an  FOIA  request  —  to 
snare  the  cockpit  transcripts  to  bring 
the  story  of  possible  pilot  error  as  the 
cause  of  the  crash  to  light.  It  also  ex¬ 
claimed  its  virtual  single-handed  abil¬ 
ity  to  cover  such  a  devastating  event 
that  ended  in  the  demise  of  an  airline 
company. 

Here  at  the  Southern  Illinoisan, 
having  received  two  major  state 
awards  for  our  exhaustive  coverage 


of  the  crash  and  the  subsequent  fol¬ 
low-ups,  we  tend  to  bristle  at  such 
misplaced  glory. 

On  Feb.  24,  1984,  Scripps  How¬ 
ard’s  Evansville  (Ind.)  Press  pub¬ 
lished  its  copyrighted  story  on  the 
cockpit  transcripts.  Over  two  months 
earlier,  on  Dec.  4, 1983,  the  Southern 
Illinoisan  published  that  story.  We 
called  the  Evansville  reporter,  James 
Derk,  to  point  out  the  rather  in¬ 
appropriate  use  of  a  copyright  on  a 
story  that  was  already  two  months 
old  —  and  ours. 

Derk  shrugged  it  off,  saying  his 
newspaper  did  not  receive  the  same 
wire  services  so  he  didn’t  know  who 
was  first  with  what.  So  much  for 
“concerned,  responsible”  attention 
to  detail. 

By  the  way,  we  did  not  file  an  FOIA 
request  for  the  transcripts  as  Derk 


did;  we  did  it  the  old  fashioned  way. 
Our  persistent  contact  with  federal 
officials  assured  complete  —  and 
timely  —  coverage  of  the  investiga¬ 
tion. 

Our  new  staff  worked  long  and  hard 
covering  the  crash,  the  investi^tion 
and  the  eventual  demise  of  Air  Illi¬ 
nois,  a  company  that  operated  in  our 
own  backyard. 

We  consistently  ran  exclusive  in¬ 
terviews  and  articles  to  keep  our  read¬ 
ers  abreast  of  the  developments  as 
they  unfolded. 

We’re  not  looking  for  the  glory.  We 
have  a  great  deal  of  appreciation  for  a 
job  well  done,  whether  it’s  done  here 
or  by  our  colleagues.  But  the  job  must 
be,  in  fact,  well  done  and  not  a  half- 
baked  rehash  of  old  news. 

Jim  Santori 

(Santori  is  managing  editor  of  the  Illi¬ 
noisan) 


Wants  better  reading  of  press  releases 


Herm  Albright’s  story,  “How  ex¬ 
citing  are  your  press  releases?”  made 
an  important  point  about  the  need  for 
excitement  and  innovation  in  press 
releases,  but  it  unwittingly  demon¬ 
strated  a  problem  with  reporters  and 
editors. 

Too  many  newspaper  people  are 
unimaginative,  shallow  and  paro¬ 
chial.  These  qualities  often  come  to 
the  fore  when  they  deal  with  science. 

Albright  quoted  Indianapolis  Star 
reporter  Scott  Miley  as  denigrating  a 
press  release  that  said,  “Infertility 
drug  may  curb  cocaine  urges.” 
Miley’s  response  was,  “Great,  it  gets 
you  off  cocaine  but  you  end  up  with 


sextuplets.” 

While  the  press  release  was  defi¬ 
cient  if  it  didn’t  tell  how  that  know¬ 
ledge  might  lead  to  a  new  treatment 
for  drug  abusers,  it  shouldn’t  take  a 
genius  to  conceive  of  the  possibility 
that  the  discovery  is  a  precursor  of 
something  to  come. 

It  is  unbelievably  naive,  except  for 
a  humor  columnist,  to  assume  that 
doctors  would  prescribe  an  infertility 
drug  for  drug  abusers. 

Everything  can’t  be  said  in  a  head¬ 
ing  any  more  than  in  a  headline.  Ev¬ 
erything  can’t  be  said  in  the  lead  para¬ 
graph  of  a  press  release  any  more  than 
in  a  news  story. 


Sometimes  reporters  and  editors 
are  just  going  to  have  to  read  beyond 
the  heading  and  the  lead. 

We  all  understand  that  they  don’t 
have  time  to  read  entire  press  releases 
before  deciding  whether  they  have 
merit. 

Fortunately,  most  press  releases 
self  destruct  in  the  first  paragraph  or 
two  and  can  be  dismissed  without 
further  reading.  But  dismissal  should 
be  based  on  a  higher  degree  of  sophis¬ 
tication  than  is  apparent  in  Miley’s 
reaction  to  the  drug  abuse  story. 

Terence  L.  Day 

(Day  is  news  coordinator  for  Washing¬ 
ton  State  University.) 


Short  takes 


In  addition,  the  tour  included  viewing 
the  90  computers  used  with  the  sky¬ 
sweeping  sensors  watching  for  ballis¬ 
tic  missies  and  aircrafts  ...  —  Palm 
Desert  (Calif.)  Post. 


*  ♦  ♦ 

.  .  .  when  several  cars  from  the  Cul¬ 
bertson  County  Sheriff’s  Office  drop¬ 
ped  in  behind  the  bar  driven  by  my 
nephew  and  pulled  him  over.  — 
Imperial  Valley  (Calif.)  Press. 


Gabe  Mirkin^ 


The  Column  for  High-Energy  Living 

Gabe  Mirkin,  M.D. — radio  personality  and  medical  editor  of  The 
Runner  masazine — cuts  throush  the  hype  to  sive  readers  no- 
nonsense  advice  on  fitness  and  health.  Separates  the  myths  from 
the  facts.  Text  and  Q&A. 

Available  weekly.  To  order  call  Chuck  Weiss  or  Dan  Barber  in  New  York, 
212-972-1070/Bill  Hissinbotham  in  Ft.  Worth,  817-292-8165/Paul  Finch  in 
Los  Angeles,  213-852-1579. 

Smm  ii/mRES*siiT«(Ari(X^ 

200  Park  Avenue,  New  York,  N.Y  10166 
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New  Orleans 


Southern  Charm  can  be  deceiving.  New  Orleans  is  in  the  fast  lane,  on  a  fast  track  and 
gaining. 

Following  the  1984  Louisiana  World  Exposition,  New  Orleans  can  boast  more  than 
20,000  hotel  rooms.  Our  new  Convention  Center  —  on  the  Downtown  site  of  the  former 
fair  and  a  step  from  the  Mississippi  River  —  has  already  attracted  major  “first  time” 
shows  —  the  Helicopter  Association  International  (from  the  West  Coast)  and  the  Pitts¬ 
burgh  Conference  and  Exposition  on  Analytical  Chemistry  (from  the  East  Coast). 

Doesn’t  sound  like  much?  Ask  the  sales  directors  of  the  traditional  convention  centers 
in  Atlanta,  Dallas,  San  Francisco,  Washington  D.C.  and  New  York.  You  might  also  ask 
those  considering  sites  for  the  1988  national  political  conventions  how  they  feel  about 
New  Orleans. 

They’ll  tell  you  New  Orleans  is  a  renewed  force  beckoning  the  lucrative  trade  and 
convention  business  like  never  before. 


New  Orleans  is  clearly  in  the  fast  lane,  on  a  fast  track  and  gaining. 


^he  l^imcs-^icatiune 


The  States-ltem 


August  31, 1985 


E&P 

Every  Saturday  since  1884 


Clarifying  the  rules 

ABC  policy  on  association  sales  won’t  stop  cable  tie-ins, 
but  changes  in  biiiing  will  have  to  be  made 


By  Mark  Fitzgerald 

New  Audit  Bureau  of  Circulations 
rules  will  not  force  two  Colorado 
dailies  to  drop  their  controversial 
Sunday  subscription  tie-ins  with 
cable  tv  systems,  the  newspapers 
said. 

However,  the  publishers  of  the 
Denver  Post  and  Colorado  Springs 
Sun  said  the  ABC  policy  will  require 
them  to  make  a  number  of  adjust- 


In  both  Colorado  cities, 
executives  at  the  rival 
newspapers  criticized  the 
ABC  policy  as  vague  and 
confusing,  but  said  they 
were  basically  satlsifled. 


ments  to  their  arrangments  with  cable 
systems. 

“We  have  about  six  weeks  to  work 
out  the  wrinkles  in  the  program,” 
Denver  Post  publisher  and  chief  ex¬ 
ecutive  officer  Richard  T.  Scholsberg 
III  said.  “We  expect  and  hope  the 
program  will  comply  with  ABC  reg¬ 
ulations.” 

Both  Colorado  dailies  have  won  big 
Sunday  circulation  gains  by  selling 
papers  through  an  area  cable  system, 
which  uses  the  paper  as  its  subscriber 
viewing  guide.  ABC  staff  had  agreed 
to  count  the  gains  as  paid  circulation, 
saying  the  arrangements  were  “asso¬ 
ciation  subscriptions.” 

Under  the  new  ABC  policy, 
adopted  by  its  board  of  directors  in  a 
Montreal  meeting  Aug.  14-15,  both 
papers  will  be  able  to  report  those 
gains  as  paid  circulation  for  the  six- 
month  audit  period  ending  Sept.  30. 

The  new  regulations  take  effect 
Oct.  1. 

In  Denver,  the  Post  says  it  has 
achieved  a  net  gain  of  50,000  copies 
with  its  arrangement  with  United 
Cable  of  Colorado. 

That  gain  pushes  its  Sunday  cir¬ 
culation  to  more  than  400,000  and. 


when  circulation  is  reported  Sept,  30, 
will  almost  certainly  give  the  Times 
Mirror-owned  paper  the  Sunday  lead 
it  lost  in  1982  to  the  rival  Scripps 
Howard-owned  Rocky  Mountain 
News. 

For  its  part,  the  Colorado  Springs 
Sun  says  its  Sunday  circulation  has 
increased  about  33,000  copies.  In  the 
ABC  FAS-FAX  statement  for  March 
31,  Sun  Sunday  circulation  was  re¬ 
ported  as  44,750,  far  below  the 
107,870  reported  by  its  rival,  the  Col¬ 
orado  Springs  Gazette  Telegraph. 

The  arrangements  were  criticized 
by  rival  papers  as  disguised  bulk  cir¬ 
culation,  which  ABC  refuses  to  count 
as  paid  circulation. 

Rocky  Mountain  News  executives 
noted  that  in  the  Denver  Post  arrange¬ 
ment  cable  tv  subscribers  receive  the 
Sunday  Post  without  specifically 
ordering  it,  and  if  cable  subscribers  do 
not  want  the  paper  they  are  still 
charged  for  it. 

Under  the  new  policy,  newspapers 
and  other  publications  which  sell 
copies  in  connection  with  other  ser¬ 
vices  such  as  cable  tv  subscriptions  or 
hotel  accommodations,  must  take 
“affirmative  action”  in  ordering  the 
publication. 

“The  subscriber  must  indicate 
through  positive  action  that  the  pub¬ 
lication  was  wanted,”  the  policy 
says. 

Denver  Post  publisher 
Scholsberg  said  the  new 
ABC  policy  will  require 
considerable  reworking 
of  the  cable  tie-ln,  but  the 
changes  will  seem  minor 
to  cable  subscribers. 


In  addition,  the  amount  paid  for  the 
subscription  or  publication  sale — 
which  must  be  at  least  50%  of  its  basic 
price — must  be  a  “separate,  clearly 
identified  amount.” 

If  someone  receiving  the  service 


chooses  not  to  accept  the  publication, 
the  publication’s  price  “must  be  de¬ 
ductible  from  the  invoice  for  the  ser¬ 
vice,”  ABC  says. 

Terms  of  the  service  tie-in  must 
also  be  stated  on  ABC  reports, 
according  to  the  policy. 

In  both  Colorado  cities,  executives 
at  the  rival  newspapers  criticized  the 
ABC  policy  as  vague  and  confusing, 
but  said  they  were  basically  satisfied. 


Both  Colorado  dallies 
have  won  big  Sunday 
circulation  gains  by 
selling  papers  through  an 
area  cable  system,  which 
uses  the  paper  as  Its 
subscriber  viewing  guide. 


“I  would  tell  you  we  were  essential¬ 
ly  pleased,”  Gazette  Telegraph  pub¬ 
lisher  E.  Roy  Smith  said. 

“It  is  obvious  the  Denver  Post  is 
going  to  have  to  change  the  current 
system  in  order  to  keep  in  compliance 
with  the  new  policy,”  Rocky  Moun¬ 
tain  News  circulation  R.J.  “Ron” 
Myatt  said. 

Myatt  added,  however,  that  he  still 
has  many  questions  about  the  policy, 
which  he  said  at  first  blush  appears  to 
contain  a  number  of  loopholes. 

Scripps  Howard  director  of  circula¬ 
tion  Tony  E)elmonico  agreed,  saying 
the  policy  is  “contradictory”  at 
points. 

He  noted,  for  example,  that  the 
policy  speaks  both  of  a  separate 
amount  to  be  paid  for  the  publication 
and  of  a  provision  to  make  the  amount 
“deductible”  from  the  invoice. 

“If  you  request  and  pay  an  amount 
over  and  above  what  you  pay  for  the 
service,  then  I  don’t  see  where  the 
deductible  comes  in.  If  (the  publica¬ 
tion  price)  is  included  in  the  flat  cost 
of  a  service,  if  they  do  that,  then  I 

(Continued  on  page  10) 
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ABC  changes 

(Continued  from  page  9) 

think  we’ve  got  a  problem,”  Del- 
monico  said. 

ABC  spokesman  Charles  O.  Ben¬ 
nett  said  the  clauses  are  not  contradic¬ 
tory  because  the  policy  would  require 
an  invoice  to  list  a  separate  amount 
for  the  publication,  an  amount  that 
could  be  deducted. 

Scripps  Howard  and  Rocky  Moun¬ 
tain  News  executives  also  said  they 
were  disappointed  that  their  request 

Other  Post  executives 
have  likened  the 
arrangement  to  National 
Geographic  magazine,  In 
which  subscribers 
actually  Join  the  National 
Geographic  Society  and 
receive  the  magazine  as 
part  of  the  membership. 

for  a  mandatory  field  audit  of  the  tie- 
ins  was  rejected. 

“In  paragaph  ‘(e)’  (of  the  new  poli¬ 
cy),  it  says  ‘auditable  records  to  sup¬ 
port  the  sale  of  copies  claimed  as  paid 
circulation  must  be  available  for 
Bureau  auditors.’  But  whose  re¬ 
cords?”  Rocky  Mountain  News’ 
Myatt  asked.  ‘‘The  cable  tv  system’s? 
What  records  are  they  requiring  to 
monitor  delivery  of  the  the  paper? 
Unless  you  literally  go  out  into  the 
field  to  see. ..it’s  easy  to  play  games 
with. 

‘‘We  feel  very  strongly  that  there 
has  to  be  a  field  audit  to  support  the 
records  and  see  the  papers  are  actual¬ 
ly  delivered,”  Myatt  said. 

Before  the  Montreal  meeting, 
Myatt’s  newspaper  and  Scripps 


Howard  argued  vigorously  that  cur¬ 
rent  ABC  policy  prohibited  the  Den¬ 
ver  Post-United  Cable  tie-in. 

Under  that  arrangement.  United 
Cable  scrapped  its  monthly  cable 
guide  and  the  Denver  Post  expanded 
its  television  book  to  include  all  cable 
programming.  Cable  subscribers  now 
get  the  entire  Sunday  newspaper 
package.  About  68,000  of  United 
Cable’s  109,0(X)  customers  were  not 
Sunday  Post  subscribers.  Counting 
the  loss  of  single-copy  buyers,  the 
Post  gained  a  net  Sunday  circulation 
of  more  than  50,000. 

United  Cable  pays  the  Post  25 
cents — half  the  paper’s  cover  price — 
for  each  paper  delivered,  but  the  cable 
subscriber’s  monthly  bill  is  un¬ 
changed. 

“I  still  find  it  totally  ludicrous  that 
United  Cable  is  an  association. 
There’s  no  logic  to  it  whatsoever,”  he 
said. 

However,  Denver  Post  publisher 
Scholsberg  defended  the  tie-in  as  “a 
partnership.”  Other  Post  executives 
have  likened  the  arrangement  to 
National  Geographic  magazine,  in 
which  subscribers  actually  join  the 
National  Geographic  Society  and  re¬ 
ceive  the  magazine  as  part  of  the 
membership. 

The  Rocky  Mountain  News  is  re¬ 
viewing  the  policy  and  preparing  a  list 
of  questions  for  ABC  staff,  Myatt 
said. 

He  added  that  the  newspaper, 
which  before  the  Montreal  board  of 
directors  meeting  had  called  legal  ac¬ 
tion  a  “possibility,”  is  continuing  to 
keep  that  option  open. 

The  Post’s  cable  tv  tie-in,  Myatt 
said,  “obviously. ..hurts  us,  but  we 
have  a  very  difficult  time  identifying 
exactly  how  much.” 

He  said  Rocky  Mountain  News 
Sunday  circulation  is  “still  up,  year- 
over-year,  substantially.” 


Denver  Post  publisher  Scholsberg 
said  the  new  ABC  policy  will  require 
considerable  reworking  of  the  cable 
tie-in,  but  the  changes  will  seem 
minor  to  cable  subscribers. 

In  nearby  Colorado  Springs,  Sun 
publisher  Ed  Martin  said  that 
although  ABC  “basically  changed  the 
rules  on  us,”  the  new  policy  will  not 
substantially  change  its  tie-in  with  a 
local  Cablevision  system. 

“Heavens  no,  we’re  not  cancelling 
it.  We  think  (the  tie-in)  is  a  great  pro¬ 
gram.  We  think  it’s  innovative  as 
far  as  newspapers.  We  think  we  can 
abide  (by  the  new  policy),”  Martin 
said. 


Scripps  Howard  and 
Rocky  Mountain  News 
executives  also  said  they 
were  disappointed  that 
their  request  for  a 
mandatory  field  audit  of 
the  tie-ins  was  rejected. 


However,  E.  Roy  Smith,  publisher 
of  the  rival.  Gazette  Telegraph,  said 
his  competitor’s  arrangement  “was 
bogus  to  begin  with... it  was  smoke 
and  mirrors.”  The  arrangement  is 
really  a  bulk  sales  program,  he  added. 

While  most  industry  attention  has 
been  focused  on  the  Colorado  cable  tv 
tie-ins,  the  new  ABC  policy  also  ap¬ 
plies  to  newspaper  sales  through  hotel 
and  transportation  services— often  an 
area  of  contention  in  the  bulk  sales 
argument. 

Some  newspapers — notably  Gan- 
nett’s  USA  Today — sell  papers  to 
hotels  or  airlines,  which  distribute 
them  to  customers.  In  order  to  meet 
the  new  policy,  the  price  of  the  pub¬ 
lication  will  have  to  meet  the  same 
provison  of  separate  invoice  listing, 
affirmative  customer  action  and  de- 
ductiblity,  ABC  said. 


What  the  ABC  policy  says 


Here  is  the  text  of  the  Audit  Bureau 
of  Circulations  policy  on  the  treat¬ 
ment  of  sales  in  connection  with  other 
services,  as  adopted  by  the  ABC 
Board  of  Directors: 

“Copies  sold  in  connection  with 
other  services,  such  as  cable  televi¬ 
sion  subscriptions,  transportation 
services,  hotel  and  motel  room  ser¬ 
vices,  etc.,  either  through  subscrip¬ 
tion  or  sin^e  copy  sales,  must  meet 
the  following  criteria  in  order  to  qual¬ 
ify  the  copies  as  paid  circulation  in 
Bureau  reports. 

“(a)  The  subscriber  or  recipient 


must  take  affirmative  action  in  order¬ 
ing  the  publication,  i.e.,  the  subscrib¬ 
er  must  indicate  throu^  positive  ac¬ 
tion  that  the  publication  was  wanted; 
offers  based  upon  thoassumption  that 
the  offer  was  accepted  unless  specifi¬ 
cally  declined  will  not  qualify  as 
copies  sold  as  paid  circulation. 

“(b)  A  separate,  clearly  identified 
amount  must  be  paid  by  the  subscri¬ 
ber  or  recipient  for  the  publication; 
such  amount  to  be  at  least  50%  of  the 
basic  price  for  term  ordered.  (See 
Rule  B  1.1  Paid  Circulation  Defined, 
C  1.1  Prices,  E  1.1  and  F  1.1  Prices.) 


(c)  If  the  subscriber  or  recipient 
chooses  not  to  accept  the  offer,  the 
amount  must  be  deductible  from  the 
invoice  for  the  service  and  the  amount 
of  the  invoice  reduced  accordingly. 

“(d)  Terms  of  the  offer(s)  must  be 
stated  in  the  price  paragraph  of 
Bureau  reports  and  the  quantities  in¬ 
volved  reported. 

“(e)  Auditable  records  to  support 
the  sale  of  copies  claimed  as  paid  cir¬ 
culation  must  be  available  for  Bureau 
auditors.” 

The  policy  becomes  effective  Oct. 
1,  1985. 
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ITU  members  reject  merger  with  Teamsters 

By  Mark  Fitzgerald  “We  plan  to  move  ahead  now  with  last  few  years,  many  newspapers 

plans  to  try  and  complete  a  more  have  become  more  aggressive  in  their 

By  nearly  a  two-to-one  margin,  the  appropriate  merger  —  ideally  with  bargaining  with  the  union,  sometimes 

International  Typographical  Union  the  Graphic  Communications  Inter-  reneging  on  the  lifetime  job  guaran- 

rejected  (Aug.  28)  a  proposed  merger  national  Union,”  McMichen  said  in  a  tees  many  ITU  workers  have, 

with  the  International  Brotherhood  of  statement.  Merger  with  a  stronger  union  was 

Teamsters.  “In  the  end  the  ITU  tradition  of  an  absolute  necessity,  ITU  leaders 

The  vote  in  the  mail  referendum  of  democratic  unionism  and  involve-  agreed,  but  finding  a  partner  proved 

active  and  retired  ITU  members  was  ment  with  the  mainstream  of  organ-  difficult  and  divisive  for  the  union. 

34,234  against  merger  and  17,537  in  nized  labor  were  the  deciding  fac-  In  1983,  protracted  merger  talks 
favor.  The  mail  referendum,  in  which  tors,”  McMichen  said  of  the  election,  with  the  Newspaper  Guild  collapsed, 

about  75%  of  the  75,000  active  and  Those  who  voted  for  the  merger,  he  Then  this  March  the  executive 

retired  union  members  vote,  was  su-  added,  “were  voting  more  for  the  board  of  the  Graphic  Communica- 

pervised  by  the  American  Arbitration  concept  of  merger  with  a  larger  union  tions  International  Union  rejected  a 

Association.  than  with  the  Teamsters  specifi-  merger  proposal  that  was  pushed 

Nearly  3,000  additional  ballots  daily.”  strongly  by  ITU  president 

were  challenged,  primarily  by  pro-  At  133  years  old  —  the  oldest  union  McMichen. 

Teamsters  observers,  the  Colorado  in  the  AFL-CIO  —  the  International  The  union  itself  was  divided  on  a 

Springs-based  union  said.  Typographical  Union  has  seen  its  merger  partner  with  McMichen  and 

ITU  president  Robert  S.  power  steadily  eroded  by  the  inexor-  vice  presidents  William  Boarman  and 

McMichen,  who  had  campaigned  able  march  of  newspaper  backshop  Billy  Austin  favoring  a  merger  with  an 

strongly  against  merger  with  the  technology.  AFL-CIO  union,  while  first  vice  pres- 

Teamsters,  said  he  would  now  try  In  the  last  two  decades,  ITU  mem-  ident  Allen  Heritage  and  secretary- 

again  to  find  a  merger  partner  within  bership  dwindled  from  120,(XX)  to  just  treasurer  Thomas  Kopeck  favored  a 

the  AFL-CIO.  40,000  working  members.  And  in  the  Teamster  marriage. 

ENA  sale  seems  likely  as  bidders  flock  to  Detroit 

The  Evening  News  Association  with  Knight-Ridder's  Detroit  Free  Michigan's  anti-takeover  law. 
looked  more  and  more  poised  for  a  Press.  In  the  days  since  the  lower  court 

sale  of  at  least  some  of  its  properties  While  the  News  has  maintained  a  ruled  that  the  anti-takeover  law  ap- 
as  executives  from  several  big  media  circulation  and  advertising  market  plied  to  the  L.P.  Media  bid,  Lear  and 

companies  gathered  in  Detroit.  share  lead  on  its  rival  down  Lafayette  Perenchio  voluntarily  a^eed  to  stop 

Among  others,  entrepreneur  Jack  Boulevard,  concern  about  the  ENA  buying  shares  from  Michigan  resi- 

Kent  Cooke  and  Gannett  Co.  chair-  sale  has  caused  some  outside  obser-  dents,  who  own  approximately  50% 

man  Allen  H.  Neuharth  were  re-  vers  to  speculate  that  a  new  News  of  closely  held  ENA. 

ported  in  Detroit.  It  was  the  appear-  owner  may  want  a  joint  operating  Had  the  Michigan  law  been  en- 

ance  of  Gannett’s  Neuharth  in  the  agreement  rather  than  a  continued  forced,  the  two  Hollywood  execu- 

Motor  City  that  excited  the  most  war  with  the  Free  Press.  tives  would  have  faced  long  delays  in 

attention  in  the  fast-breaking  ENA  Speculation  about  Gannett  was  completing  their  bid  —  delays  that 
takeover  drama.  made  against  a  background  in  which  a  would  have  given  ENA  even  more 

For  Gannett  purchase  of  ENA  —  pair  of  hostile  raiders  seemed  to  be  time  to  organize  against  the  unfriend- 

publisher  of  the  667,000  daily  circula-  making  steady  progress  in  their  own  ly  bid. 

tion  Detroit  News  and  several  other  bid  for  ENA.  Later  in  the  week  (Aug.  27),  the 

dailies  and  broadcast  properties —  The  raiders,  Hollywood  entertain-  Federal  Communications  Commis- 
would  be  its  second  major  acquisition  ment  executives  Norman  Lear  and  A.  sion  also  speeded  the  way  for  the  L.P. 

this  year.  Jerrold  Perenchio,  were  the  first  to  Media  bid. 

In  February,  Gannett  bought  the  enter  the  bidding  for  Evening  News  The  FCC,  which  must  approve  any 
Des  Moines  Register  and  sister  paper  Association.  ownership  transfer  of  ENA’s  five 

the  Jackson  (Tenn.)  Sun  plus  some  They  first  made  a  $1,000  a  share,  or  television  stations  and  two  radio  sta- 
weeklies  for  an  announced  $200  mil-  $453  million,  bid  for  the  diversified  tions,  agreed  to  let  L.P.  Media  ac- 

lion.  media  company.  Though  ENA  had  quire  ENA  shares  before  the  FCC 

At  least  one  big  ENA  stockholder  been  able  only  last  December  to  buy  rules  on  their  application,  also  a  leng- 

said  he  would  welcome  acquisition  by  back  nearly  40,0(X)  of  its  own  shares  thy  process. 

the  chain,  the  nation’s  largest  with  86  for  just  $250,  the  Lear  and  Perenchio  All  shares  bought  by  L.P.  Media 
dailies.  bid  was  initially  dismissed  as  too  low.  will  be  held  in  trust  by  a  trustee,  for- 

”We  would  certainly  be  pleased  to  The  two  sweetened  the  offer  to  mer  U.S.  Treasury  Secretary  G.  Wil- 

see  Gannett  make  an  offer,”  said  $1,250  a  share,  adding  that  was  for  a  Ham  Miller.  That  trust  will  hold  the 

Ralph  H.  Booth  II,  president  of  Booth  minimum  of  51%  of  ENA.  The  offer  shares  until  Lear  and  Perenchio  re- 

America  Co.,  which  owns  5%  of  was  to  expire  Aug.  30.  ceive  FCC  ownership  approval, 

closely  held  ENA.  L.P.  Media  Co.’s  bid  for  Evening  In  setting  up  the  trust,  Lear  and 

Purchase  of  the  Detroit  News  by  News  Association  also  won  two  big  Perenchio  are  borrowing  a  tactic  Jack 
Gannett  would  also  mean  that  the  victories  during  the  week.  Kent  Cooke  used  in  his  pursuit,  later 

paper  would  continue  to  have  an  own-  First,  a  Federal  appeals  court  in  abandoned,  of  Multimedia  Co.  Ironi- 
er  with  the  deep  pockets  needed  to  Cincinnati  (Aug.  26)  ruled  that  a  lower  cally,  Cooke  was  considered  a  strong 

continue  the  costly  circulation  battle  court  must  block  enforcement  of  bidder  for  ENA. 
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At  the  jobs  fair 

Editors  say  they  are  impressed  with  the  quaiity  of  minority  taient 
seeking  to  advance  their  careers  in  newspaper  journaiism 


By  M.K.  Guzda 

The  young  black  woman  awaiting 
her  turn  with  Boston  Globe  interview¬ 
ers  for  IS  minutes  looked  at  the  white 
woman  skeptically. 

“Would  you  mind  if  I  cut  ahead  for 
just  a  minute?”  the  white  woman 
asked.  “I  need  to  run  in  for  just  a 
moment.” 

A  stare  met  the  request  before  the 
black  woman  answered  with  a  sigh 
and  disbelieving  “Uh-huh.” 

Th/s  is  the  first  time 
we’ve  recruited  on  the 
East  Coast  and  the 
caiiber  of  peop/e  is  the 
best  /Ve  seen  anywhere,” 
said  John  Peters,  news 
editor  of  the  Modesto 
Bee. 


“They  should  have  chairs  or  some¬ 
thing,”  the  black  woman  said  when 
the  white  woman  emerged  from  the 
booth  after  the  promised  60  seconds. 
”I  stand  outside  some  of  these  booths 
forever,” 

Although  painstaking  and  exasper¬ 
ating  at  times,  the  scene  at  the  Nation¬ 
al  Association  of  Black  Journalists 
Jobs  Fair  indicated  that  newspapers 
and  black  candidates  for  hire  were  in 
simultaneous  demand. 

One  of  the  three  largest  minority 
jobs  fairs  annually,  the  NABJ  em¬ 
ployment  search  brought  39  newspa¬ 
per  representatives,  (which  may  have 
mushroomed  into  representation  from 
more  than  75  separate  newspapers), 
together  with  a  potential  pool  of 
1,200  conventioneers,  many  of  them 
who  utilized  the  jobs  fair. 

“This  is  the  first  time  we’ve  re¬ 
cruited  on  the  East  Coast  and  the  cali¬ 
ber  of  people  is  the  best  I’ve  seen 
anywhere,”  said  John  Peters,  news 
editor  of  the  Modesto  Bee.  “Maybe 
only  those  committed  to  moving  3,000 
miles  away  from  home  are  those  com¬ 
ing  into  my  booth,  but  they’re  supe¬ 
rior  to  anything  I’ve  seen.” 

Peters,  who  talked  with  a  couple 
dozen  people,  said  minority  recruit¬ 
ment  at  McClatchy  Newspapers, 
which  owns  the  Modesto  Bee,  Sac¬ 


ramento  Bee,  Fresno  Bee,  Anchorage 
Daily  News  and  El  Dorado  Newspap¬ 
ers  in  California,  has  “always  been  a 
major  goal.” 

“You  get  more  ethnic  and  cultural 
diversity  on  your  newspaper  staff,” 
Peters  said.  “We  get  better  stories 
and  better  coverage.” 

The  typical  candidate  Peters  saw 
interested  in  the  69,816-circulation 
morning  daily  had  two  to  three  years 
experience,  although  a  fair  number  of 
recent  college  graduates  inquired  a- 
bout  the  Modesto  Bee  as  well. 

“They  were  looking  for  a  step  up 
from  a  smaller  paper,  better  salary,  a 
move  to  California,”  he  said. 

Though  few  would  be  hired  on  the 
spot  at  the  NABJ  jobs  fair,  newspaper 
representatives  said  they  culled  a 
number  of  excellent  candidates  from 
those  interviewed  who  will  be  further 
evaluated  for  hire.  Of  those  he  inter¬ 
viewed  informally,  Peters  said,  he 
“wouldn’t  be  surprised  if  we  don’t  fill 
at  least  one  if  not  all  three”  of  the 
editorial  vacancies  available  at  the 
Bee  at  convention  time.  Like  other 
newspaper  representatives,  Peters 
said  the  jobs  fair  gave  both  the  paper 
and  the  candidate  a  chance  to  open 
the  door  and  acquaint  themselves. 

“The  quality  of  candidates  was 
quite  good,  very  good,”  said  Wall 
Street  Journal  associate  editor  Larry 
Crawford.  “We  weren’t  looking  to  fill 
specific  jobs.  This  was  more  a  first 
interview  type  of  thing;  it  begins  a 
dialogue.  We  may  bring  some  people 
in  for  a  second  interview  and  we  en¬ 
couraged  people  to  stay  in  touch.” 

“We  needed  to  get 
more  minorities  in  the 
newsroom,  it’s  an 
understood  poiicy  we 
now  have.  We  weren’t 
doing  a  particuiariy  good 
job  of  doing  that  before,” 
Bye  said. 

The  1,959,873-circulation  Journal, 
which  employs  37  minorities  in  an 
editorial  capacity,  with  9  of  them  in 
management,  has  made  an  effort  to 
recruit  minorities  for  “at  least  20 
years,”  Crawford  said.  In  one  in¬ 
ternship  program  throughout  Dow 


Jones,  50%  of  the  interns  are  minor¬ 
ities. 

Pete  Hearne,  deputy  managing  edi¬ 
tor  at  The  Record  in  Bergen  County, 
N.J.,  found  three  candidates  through 
the  jobs  fair  who  will  be  interviewed  a 
second  time  for  editorial  positions  in¬ 
cluding  copy  editing,  reporting  and 
photojournalism. 

“We  had  openings  when  we  went 
down  there.  We  went  with  the  express 
purpose  of  finding  minorities  that 
could  work  with  us,”  Hearne  said. 

NABJ  convention 
chairperson  DeWayne 
Wickham  said  he  was 
pieased  “with  the  broad 
spectrum  of  print 
representation”  at  the 
jobs  fair,  but  iamented  at 
the  siim  showing  of 
broadcast. 

“We  did  find  several  people  who 
seemed  to  be  potential  candidates. 
Except  for  one  or  two,  everyone  had 
experience  .  .  .  I  thought  it  was  a  suc¬ 
cessful,  good  conference.” 

Record  vice  president  of  personnel 
A1  Miller  said  the  paper,  circulation 
150,885,  employs  seven  minorities  in 
the  newsroom — one  Hispanic  and  six 
blacks  —  in  a  total  staff  of  285  full  and 
part  timers. 

“The  number  in  editorial  has  been 
low.  We’ve  been  looking  for  the  past 
three  to  four  years  to  do  something 
about  that,”  Hearne  said.  “There’s  a 
conscious  effort  on  the  part  of  every 
editor  doing  hiring.  Training  minor¬ 
ities  will  be  an  important  part  of  what 
we  do.” 

To  certify  that  importance,  the  Rec¬ 
ord  recently  documented  a  policy 
spelling  out  the  effort  to  employ  more 
minorities  in  the  company.  Eschew¬ 
ing  quotas,  the  policy  states  in  a 
seven-point  plan  to  establish,  among 
other  measures,  hiring  goals  through 
internships  and  active  recruitment. 
The  plan  also  calls  for  a  six-  to  nine- 
month  probationary  period  for  minor¬ 
ity  applicants  providing  “additional 
coaching  as  needed  to  help  acheive 
‘fully  satisfactory’  performance.” 

Representatives  from  the  Kansas 
City  Star  and  Times  “went  with  the 
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idea  of  collecting  resumes  and  talking 
to  people,”  said  executive  sports  edi¬ 
tor  and  minorities  coordinator  Dale 
Bye.  “We  wouldn’t  hire  someone 
without  first  giving  them  a  chance  to 
see  Kansas  City,  to  see  us.” 

However,  the  papers  soon  con¬ 
tacted  people  seen  at  the  jobs  fair, 
specifically  three  candidates  being  in¬ 
terviewed  for  three  current  vacan¬ 
cies. 

“We  needed  to  get  more  minorities 
in  the  newsroom.  It’s  an  understood 
policy  we  now  have.  We  weren’t 
doing  a  particularly  good  job  of  doing 
that  before,”  Bye  said,  adding  that 
the  papers  traditionally  have  had 
minority  internship  and  community 
programs. 

The  push  in  the  newsroom  started 
this  past  April,  when  editor  Mike  Wal¬ 
ler  recommended  an  effort  be  made. 
That  push  includes  Star  and  Times 
representation  at  a  number  of  jobs 


‘They  should  have 
chairs  or  something,”  the 
black  woman  said.  “I 
stand  outside  some  of 
these  booths  forever.” 


fairs  throughout  the  country.  Bye 
said. 

“We  have  scores  of  applicants  over 
the  transom.  Historically,  we  have 
not  had  to  recruit,  and  that  stunted 
our  efforts  to  recruit  minority  journal¬ 
ists.  If  you  wait  for  over  the  transom 
minorities,  you’re  not  going  to  find 
them  all,”  he  said.  “With  the  excep¬ 
tion  of  a  half-dozen  or  so  (interviewed 
at  the  NABJ  jobs  fair),  we  wouldn’t 
have  talked  with  them,”  he  said. 

Bye  said  the  papers  are  trying  to 
build  a  number  of  files  of  minority 
journalists  to  evaluate.  Because  the 
papers  cover  a  diverse  community 
with  a  large  Hispanic  population,  he 
said,  “we  need  to  have  a  diverse 
newsroom.” 

At  the  largest  papers  present  at  the 
jobs  fair,  interviewers  saw  candidates 
with  experience  ranging  from  college 
to  20  years.  Newsday's  Barbara  San¬ 
chez  said  she  saw  eight  people  the 
paper  is  interested  in. 

“We  saw  a  lot  of  good  people. 
There  was  a  mix  of  papers  these  peo¬ 
ple  were  coming  from,”  Sanchez 
said.  “We  look  for  three  to  five  years 
of  daily  newspaper  experience,  with 
some  preferably  on  a  mid-size  paper. 
It’s  very  unusual  that  you  find  in  one 
place  so  many  qualified  people.  It  was 
a  great  opportunity.  We  saw  people 
from  all  over  the  country.” 

Sanchez  said  Newsday’s  news¬ 
room  currently  is  7.7%  minority,  with 


3.6%  minority  in  editorial  manage¬ 
ment. 

Newsday,  circulation  539,065, 
holds  a  minorities  jobs  fair  conference 
annually,  and  is  ranked  in  size  near  to 
NABJ’s.  About  50  newspapers, 
groups  or  companies  are  represented 
in  April  at  the  Newsday  conference. 

At  Howard  University,  an  annual 
minorities  jobs  fair  caters  to  minority 
students  looking  for  that  first  job.  The 
American  Society  of  Newspaper  Edi¬ 
tors,  which  held  eight  regional  confer¬ 
ences  last  year,  brought  1 10  newspa¬ 
pers  or  companies  together  with  270 
students  who  interviewed  for  jobs. 
This  time  around,  ASNE  will  sponsor 
16  conferences. 

The  Washington  Post,  circulation 
728,857,  which  manned  a  booth  at  the 
fair,  and  the  New  York  Times  and  Los 
Angeles  Times,  circulations  934,616 
and  1,046,%5  respectively,  which  did 
not,  exercised  networking  at  the  con¬ 
vention. 

William  Stockton,  an  assistant  to 
executive  editor  Abe  Rosenthal,  said 
since  the  Times  was  looking  for  a 
more  qualified  candidate  than  tnat 
apparent  to  him  at  the  jobs  fair,  he  was 
headhunting  informally  for  talent.  He 
said  that  throughout  the  convention, 
the  Times  talked  individually  to  those 
candidates  commensurate  with  the 
paper’s  qualifications. 

Pamela  Moreland,  education  repor¬ 
ter  for  the  L.A.  Times,  who  attended 
the  convention,  said  the  paper  also 
talked  informally  with  people  who 
were  seeking  employment  there.  She 
said  a  candidate  for  hire  with  the  L.A. 
Times  would  be  expected  to  have 
“journeyman  experience,”  and  that 
experience  would  include  networking 
contacts. 

“A  booth  would  help  people  who 
don’t  have  the  network  to  gain  en- 
tr6,”  Moreland  said.  “But  if  you’ve 
been  in  the  business  10  years,  you 
don’t  have  to  go  to  a  booth.  You’ve 
made  contacts  at  other  publications 
through  the  years.” 


“We  went  with  the 
express  purpose  of 
finding  minorities  that 
could  work  with  us,” 
Hearne  said. 


The  Los  Angeles  Times  employs 
30  minorities  in  a  newsroom  capac¬ 
ity,  said  EEO  coordinator  Adrien  Ar¬ 
nold,  and  two  in  a  managerial  slot. 
The  Times  has  a  year-long,  paid  in¬ 
ternship  called  Metpro,  which  has 
placed  minorities  at  other  Times  Mir¬ 
ror  papers  like  Newsday  and  the  Dallas 
Times  Herald." 


Bob  Signer  of  the  Washington  Post, 
said  there  is  no  restriction  on  the  ex¬ 
perience  level  of  a  Post  candidate,  but 
that  the  more  qualified  journalists 
were  selected  individually  for  private 
conferences  and  interviews. 

“I’d  say  they  were  of  first-rate 
quality,”  Signer  said.  “We  saw  peo¬ 
ple  with  one  or  two  years  experience 
to  15  to  20  years  experience.  We  have 
fairly  complex  hiring  practices  and  we 
go  to  build  up  our  data  base.  We  look 
for  experienced  reporters  but  we 
don’t  have  any  closed  minds.” 

Signer  said  the  Post  maintains  fairly 
extensive  tracking  files  on  potential 
hires  who  occasionally  are  brought  in 
to  talk  to  editors  as  a  monitor  of  prog¬ 
ress. 

“We’ll  make  some  hires,  if  not 
necessarily  immediate,  at  some  time 
down  the  road.  We  were  particularly 
impressed  with  the  caliber  of 
people.” 


"You  get  more  ethnic 
and  cultural  diversity  on 
your  newspaper  staff,” 
Peters  said.  “We  get 
better  stories  and  better 
coverage.” 


At  the  Post,  12%  of  newsroom  em¬ 
ployees  are  minorities,  with  10%  of 
those  being  black.  Though  not  able  to 
provide  a  specific  number  in  manage¬ 
ment,  Signer  listed  seven  minority 
editors  or  former  editors  employed  at 
the  paper. 

NABJ  convention  chairperson  De- 
Wayne  Wickham  said  he  was  pleased 
“with  the  broad  spectrum  of  print  rep¬ 
resentation”  at  the  jobs  fair,  but 
lamented  at  the  slim  showing  of 
broadcast.  He  said  he  was  encour¬ 
aged  by  the  presence  of  small  and 
medium-sized  papers,  saying  many 
young  blacks  seek  premature  star  sta¬ 
tus  at  large  metro  papers  and  ignore 
the  refining  processes  attained 
through  a  kind  of  journalism  “farm 
team  mentality.” 

“The  best  jobs  and  opportunities 
are  not  always  at  the  Washington  Post 
or  the  New  York  Times.”  However, 
“the  failure  of  the  policy  of  the  New 
York  Times  not  to  have  a  booth  at  our 
convention  speaks  of  their  arrogance. 

I  would  say  the  same  thing  to  the  Los 
Angeles  Times,”  which  also  did  not 
have  a  booth  at  the  jobs  fair. 

NABJ  is  sending  out  a  question¬ 
naire  to  convention  candidates, 
asking  what  value  they  thought  the 
jobs  fair  provided.  The  polling  also 
will  indicate  a  general  sense  of  people 
who  utilized  the  jobs  fair,  he  said.  Re¬ 
sults  are  expected  within  30  to  45 
days. 
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Arizona  dailies  fight  to  open  prison  records 

By  M.  L.  Stein 


Arizona  newspapers  and  the  state's 
Department  of  Corrections  are  locked 
in  a  battle  over  closed  prison  records 
amid  charges  that  the  governor  block¬ 
ed  a  bill  that  would  have  opened  them. 

The  problem  for  the  newspapers 
and  other  media  is  that  the  DOC,  un¬ 
like  other  public  agencies,  is  legally 
exempt  from  abiding  by  Arizona’s 
Open  Records  Law. 

Currently,  a  state  task  force  com¬ 
posed  of  media  representatives,  legis¬ 
lators  and  DOC  officials  is  attempting 
to  draft  a  new  bill  to  disclose  prison 
files  while  assuring  the  safety  of  those 
institutions.  But  ANA  notes  that  it 
will  be  several  months  before  new  leg¬ 
islation  can  be  passed. 

“Right  now  the  prison  system  is  a 
black  hole  in  which  the  public  is  pour¬ 
ing  money  and  we  don’t  know  what  is 
going  on  in  there,”  said  Tim  Delaney, 
an  ANA  attorney.  “We  have  tried  to 
sponsor  legislation  so  Department  of 
Corrections  access  would  be  the  same 
as  for  other  records  in  Arizona.” 

As  an  example  of  the  DOC’s  secre¬ 
cy  policy,  he  said,  the  Arizona  Daily 
Star  has  vainly  sought  access  to  re¬ 
cords  allegedly  concerning  drugs  and 
violence  in  state  prisons. 

Another  ANA  lawyer,  David  Bod- 
ney,  asserted  the  DOC  has  consis¬ 
tently  refused  to  cooperate  in  press 
requests,  citing  laws  forbidding  ac¬ 
cess  to  its  records. 

Max  Jennings,  executive  editor  of 

In  a  Tribune  column, 
Jennings  charged  that,  in 
the  1985  legislative 
session,  an  ANA-backed 
prison  disclosure  bill 
passed  the  Senate  but 
was  held  in  the  House  at 
the  “direct  request”  of 
Governor  Bruce  Babbitt. 

the  Mesa  Tribune  and  chairman  of 
ana’s  Freedom  of  Information 
Committee,  also  accused  the  DOC  of 
not  cooperating  with  the  Association, 
adding:  “I  believe  it’s  because  an  ex¬ 
amination  of  their  records  will  reveal 
some  management  horrors.  They 
don’t  think  they  have  any  incentive 
for  exposing  so  they  are  saying  the 
DOC  has  problems.  It  doesn’t  have 
any  problems  more  serious  than  those 
of  the  Department  of  Public  Safety 
and  other  police  agencies,  which 


comply  with  the  Open  Records 
Law.” 

In  a  Tribune  column,  Jennings 
charged  that,  in  the  1985  legislative 
session,  an  ANA-backed  prison  dis¬ 
closure  bill  passed  the  Senate  but  was 
held  in  the  House  at  the  “direct  re¬ 
quest”  of  Governor  Bruce  Babbitt. 

That  was  ironic,  Jennings  told 
E&P,  because  when  Babbitt  was 
attorney  general  “he  wrote  an  opin¬ 
ion  that  public  agencies  should  dis¬ 
close  records.” 

Babbitt’s  press  secretary,  Jim 
West,  denied  that  either  the  governor 

“I  believe  it’s  because  an 
examination  of  their 
records  will  reveal  some 
management  horrors.” 

or  DOC  director  Sam  Lewis  are 
“stumbling  blocks  in  attempts  to  re¬ 
solve  the  issue.” 

According  to  West,  Babbitt  moved 
to  hold  up  the  bill  by  Sen.  Peter  Kay,  a 
Phoenix  Republican,  because  it  was 
introduced  “at  the  last  minute  with¬ 
out  standard  notice  process.  There 
was  no  opportunity  to  evalute  the  im¬ 
pact  of  the  bill.” 

West  claimed  that  Babbitt  encour¬ 
aged  the  formation  of  the  present  task 
force  and  is  anxious  for  a  solution  of 
the  access  problem. 

“All  the  governor  and  Lewis  are 
trying  to  do  is  devise  a  record  system 
that  provides  the  maximum  amount  of 
records  to  the  press  and  public  and  at 
the  same  time  protects  the  lives  of 
inmates  and  their  families,”  West 
stated.  “The  Department  of  Correc¬ 
tions  has  wards  of  the  state  under  its 
care.  It  has  to  protect  the  safety  of 
these  people.” 

The  governor  believes  basically, 
however,  that  the  DOC  should  be  “as 
much  a  part  of  the  open  records  law  as 
anyone  else,”  West  contended. 

Jennings  said  it’s  his  belief  that  pris¬ 
on  officials  have  something  to  hide. 

“My  guess  is  that  there  are  abuses 
in  the  medical  treatment  pro¬ 
gram.  .  .and  a  bold  look  at  prison  re¬ 
cords  will  indicate  serious  drug  use 
and  frequent  sexual  assaults  that  go 
unprosecuted  in  almost  every  single 
instance,”  he  declared. 

Recently,  ANA  sent  the  task  force 
an  advisory  memo  to  help  it  draft  a 
disclosure  bill.  The  memo  said,  in 
part: 

“.  .  .the  proper  way  to  view  all  re¬ 


quests  for  information  is  not  to  deter¬ 
mine  whether  or  not  a  record  is  tech¬ 
nically  a  public  record  or  other  mat¬ 
ter,  but  instead  to  determine  if  release 
of  the  information  would  have  an  im¬ 
portant  and  harmful  effect  upon  the 
official  duties  of  the  official  or  agency. 

“If  not,  then  the  information  should 
be  made  available  to  the  public. 
Doubt  should  be  resolved  in  favor  of 
disclosure.  If  only  a  small  portion  of  a 
record  is  important  and  harmful,  then 
that  portion  alone  should  be  deleted 
and  the  remainder  released  for  public 
inspection.  .  .” 

ANA  also  urged  in  the  memo  the 
reconsideration  and  adoption  of  the 
original  disclosure  bill  adopted  by  the 
Senate  last  spring. 

ANA  attorney  Bodney  said  that 
task  force  is  scheduled  to  hold  its  final 
meeting  Sept.  26.  But  even  if  a  satis¬ 
factory  bill  emerges  it  will  not  go  be¬ 
fore  the  legislature  until  January,  1986 
with  passage  not  expected  until  the 
summer  of  that  year,  he  added. 

“Meanwhile,  we  are  giving  the 
DOC  every  chance  to  show  that  it  is 
operating  in  good  faith,”  Bodney 
said. 

Nevertheless,  media  doubts  persist 
about  the  effectiveness  of  the  task 
force.  In  a  July  11  letter  to  Lewis, 
Daily  Star  managing  editor  Jonathan 
Kamman  expressed  “heartfelt  dis¬ 
appointment”  in  results  of  the  force’s 
first  meeting.  He  noted  that  although 

“Right  now  the  prison 
system  is  a  black  hole  in 
which  the  public  is 
pouring  money  and  we 
don’t  know  what  is  going 
on  in  there,”  said  Tim 
Delaney,  an  ANA 
attorney. _ 

the  issue  of  making  prison  records 
subject  to  the  Open  Records  Law  had 
been  under  discussion  for  nearly  a 
half  year,  “several  of  your  repre¬ 
sentatives  to  the  task  force  strenuous¬ 
ly  objected  to  our  proposal  even 
though  they  had  not  read  ARS  39-121 
(the  disclosure  bill  killed  in  the 
Senate). 

Arizona  is  not  alone  in  its  prison 
records  policy.  An  ANA  survey 
found  that  44  states,  most  of  them 
with  public  records  laws,  and  the 
Federal  Bureau  of  Prisons  bar  public 
access  to  offender  records. 
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Anderson  column  called  'false’  by  libel  trial  judge 


A  $5.2  million  libel  suit  trial  against 
columnist  Jack  Anderson  has  ended 
in  San  Diego  with  a  Federal  judge  stat¬ 
ing  he  was  convinced  that  Anderson’s 
allegation  of  cocaine  purchase  and 
use  by  a  former  congressman  was 
“absolutely  and  wholly  false.” 

But  the  judge  has  not  yet  ruled  on 
whether  Anderson  published  the 
statement  with  reckless  disregard  for 
the  truth. 

The  plaintiff  is  Lionel  Van  Deerlin, 
who  sued  Anderson  for  libel  over  an 
April  27,  1983,  Washington  Merry- 
Go-Round  column  stating  that  Van 
Deerlin  was  among  15  congressmen 
suspected  of  buying  cocaine  from  a 
Capitol  Hill  drug  ring. 

Van  Deerlin,  71,  is  a  San  Diego 
Tribune  columnist  and  former  full¬ 
time  newspaperman.  The  Tribune 
dropped  Anderson’s  column  after  the 
allegation  appeared. 

U.S.  District  Judge  Leland  C. 
Nielsen,  who  heard  the  case  without  a 
jury,  delcared  further: 

“There  is  no  question  in  the  court’s 
mind  at  all  that  Mr.  Van  Deerlin  is 
utterly  blameless  as  far  as  that  (allega¬ 
tion)  is  concerned.  And  it’s  most  un¬ 
fortunate  that  his  reputation  was 
blemished  in  any  way  whatsoever  by 
such  intimation  in  that  article.” 

The  judge  noted  that  Van  Deerlin,  a 
San  Diego  Democrat  who  was  de¬ 
feated  for  re-election  in  1980, 
“couldn’t  be  hurt  among  people  who 
really  knew  him  because  they  would 
know  it’s  absolutely  false.  But  unfor¬ 
tunately,  with  the  people  who  didn’t 
know  him  it’s  not  quite  the  same.” 

A  final  ruling  is  expected  by  mid- 
September. 

Van  Deerlin  testified  he  felt  “shock 
and  chagrin”  and  “burning  resent¬ 
ment”  after  the  column  was  pub¬ 
lished.  He  said  he  came  from  a  re- 

Ala.  daily  honored 
by  the  President 

The  Birmingham  News  was  pre¬ 
sented  with  a  commenorative  flag  by 
U.S.  Rep.  Ben  Erdreich,  acting  on 
behalf  of  President  Reagan,  in  recog¬ 
nition  for  its  “Project  Help’’ 
program. 

The  flag  is  awarded  as  part  of  the 
President’s  Citation  Program  for  Pri¬ 
vate  Sector  Initiatives. 

Since  the  News  began  Project  Help 
in  1982,  more  than  $279,000  has  been 
raised  from  its  readers.  The  donations 
are  used  to  help  needy  families  who 
failed  to  qualify  for  other  community 
service  programs. 


spectable  family,  “not  the  sort  of 
family  which  normally  spawns  drug 
addicts.” 

Also  during  the  trial,  Anderson’s 
attorney,  David  Branson  produced  a 
copy  of  a  letter  from  Van  Deerlin  to 
his  former  secretary  from  which 
Branson  quoted  the  ex-congressman 
as  writing  that  he  had  a  “couple  of  red 
hot  lawyers”  proceeding  with  legal 
action.  Van  Deerlin  also  purportedly 
described  his  reaction  to  the  offend¬ 
ing  column  as  little  “beyond  con¬ 


siderable  annoyance.”  Commenting 
on  the  lawsuit,  the  plaintiff  said  in  the 
letter  the  “stickler”  would  be  to  get  a 
damage  award  “to  a  respectable  fig¬ 
ure.” 

Anderson  testified  that  the  basis  of 
the  column  included  a  hand-written 
memo  by  a  Washington  detective 
alleging  that  Van  Deerlin  and  other 
congressmen  were  cocaine  users. 


— By  Mike  Stein 


Indie  middle  of 
claims,  counterclaims, 
and  con^ion, 
a  few  quiet  trutns. 
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Efficiency 
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NEWSPEOPLE  IN  THE  NEWS 


Colleen  Conont 


Mary  Bralove,  former  news  edi¬ 
tor  of  the  Wall  Street  Journal,  is  the 
new  director  of  the  Walter  Bagehot 
Fellowship  Program  in  Economics 
and  Business  Journalism  at  the  Col¬ 
umbia  University  Graduate  School  of 
Journalism. 

She  succeeds  Christopher  Wel¬ 
les,  who  stepped  down  as  director 
after  eight  years  in  the  post. 

A  1%9  honors  graduate  of  the  jour¬ 
nalism  school,  Bralove  worked  for 
the  Journal  12  years  as  a  reporter, 
page  one  editor,  assistant  New  York 
bureau  chief  and  graphics  editor  be¬ 
fore  becoming  news  editor  in  1981. 
She  left  in  1983  to  work  as  a  freelance 
writer. 

The  fellowship  program,  named  af¬ 
ter  the  19th  century  British  journalist 
and  economist,  is  nine-month,  mid¬ 
career  study  designed  to  broaden 
knowledge  of  economics,  business 
and  finance  and  is  open  to  editorial 
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Rockwell  International 

iciwiM  90ls  down  to  businMS 


Scripps  Howard  has  appointed  new 
managing  editors  for  the  Albuquerque 
Tribune  and  the  Memphis  Commercial 
Appeal. 

Colleen  Conont,  managing  editor  of 
the  Stuart  (Fla.)  News/Port  St.  Lucie 
News,  moves  to  AAemphis  as  managing 
editor  on  September  9. 

John  H.  Weed,  at  the  Commercial 
Appeal  for  the  past  23  years,  most  re¬ 
cently  as  assistant  managing  editor/news, 
becomes  managing  editor  of  the  Albu¬ 
querque  Tribune. 

Conont  succeeds  James  McDaniel, 
managing  editor  since  1977,  who 
assumes  the  newly  created  post  of  associ¬ 
ate  editor  at  the  newspaper.  She  started 
in  Stuart  as  a  reporter,  b^ame  city  editor 
five  years  later  and  helped  guide  the  new- 
paper  from  a  twice-weekly  to  seven-day 
publication  as  of  last  year. 

Weed  returns  to  Albuquerque  where  he 
was  city  editor  when  he  left  for  AAemphis  in 
1962.  He  was  the  first  head  of  the  Com¬ 
mercial  Appeal's  graphics  department 
when  it  was  created  in  1 981  and  moved  to 
the  news  slot  earlier  this  year. 

McDaniel,  with  the  Commercial  Appeal 
since  1 952,  served  as  makeup  editor  and 
wire  editor  before  his  assistant  m.e.  post. 

employees  of  newspapers,  maga¬ 
zines,  wire  services  and  broadcast 
stations  with  at  least  four  years’  ex¬ 
perience. 


Thomas  J.  Dygard,  an  Associated 
Press  bureau  chief  for  more  than  21 
years,  has  been  named  chief  of  bureau 
in  Tokyo. 

He  will  succeed  Roy  K.  Essoyan, 
who  is  retiring  on  October  1  after  40 
years  with  AP,  the  last  12  as  chief  of 
North  Asia  Services. 

Dygard,  who  will  be  responsible  for 
operations  in  Japan,  Korea  and  Chi¬ 
na,  has  been  chief  of  bureau  in  Chica¬ 
go  since  1971 .  He  began  his  AP  career 
in  1954  in  his  hometown  of  Little 
Rock,  and  subsequently  worked  in 
Detroit,  Birmingham,  and  then  as 
news  editor  in  New  Orleans,  and  chief 
of  bureau  in  Little  Rock  and  in  Indi¬ 
anapolis. 

A  graduate  of  the  University  of 
Arkansas,  he  is  the  author  of  nine 
novels  for  young  adults. 

*  *  * 

Lowery  Metts,  formerly  assistant 
managing  editor  of  news  at  the  Jack- 
son  (Miss.)  Clarion-Ledger,  joined 
the  Dallas  Morning  News  as  assistant 
state  editor. 

Jeff  Rude  joined  the  staff  as  assis¬ 
tant  sports  editor,  moving  from  the 
same  post  at  the  Pittsburgh  Press. 


John  H.  Weed 


Mark  Kazlowski  is  now  a  copy 
editor  on  the  sports  desk.  He  was 
Sunday  sports  editor  at  the  Fort 
Lauderdale  News  &  Sun-Sentinel. 

Julie  Wright,  formerly  with  Un¬ 
ited  Press  International  in  Berkeley, 
Calif.,  is  covering  the  city  of  Irving  for 
the  Morning  News. 

Leavett  Biles  joined  the  staff  as 
an  artist.  He  interned  as  a  reporter  at 
the  Miami  Herald  and  as  an  artist  at 
the  Milwaukee  Sentinel. 

♦  *  * 

Jack  Lesar  has  been  appointed  in¬ 
ternational  day  editor  for  United 
Press  International  with  responsibil¬ 
ity  for  directing  the  news  report  for 
afternoon  newspapers. 

Lesar  joined  UPI  in  1970  in  Chicago 
as  a  general  assignments  reporter  and 
served  as  science  and  medical  writer 
before  being  named  Central  Division 
day  editor  in  1974.  Later  he  became 
division  night  editor,  directing  cover¬ 
age  of  national  news  from  the  Mid¬ 
west  for  morning  papers. 

In  1981,  Lesar  received  a  National 
Endowment  for  the  Humanities  Jour¬ 
nalism  Fellowship  and  spent  a  year  at 
the  University  of  Michigan  resear¬ 
ching  the  effects  of  news  media  cover¬ 
age  on  racial  and  sexual  sterotypes. 

Since  then  he  worked  in  New  York 
as  a  General  Desk  editor  and  in 
Washington  as  Supreme  Court  editor 
and  in  1984  joined  the  international 
desk. 

*  *  ♦ 

Wesley  Cotchan,  acting  produc¬ 
tion  editor  of  Journal  Newspapers, 
Springfield,  Va.,  was  promoted  to 
production  editor. 
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Tom  Madden,  assistant  city  editor 
of  the  Atlanta  Journal  and  Constitu¬ 
tion  since  last  year,  has  been  named 
managing  editor  of  the  Gwinnett  Daily 
News,  Lawrenceville,  Ga. 

He  will  direct  the  day-to-day  news, 
sports  and  photo  operations. 

Prior  to  joining  the  Atlanta  news¬ 
papers,  Madden  was  Southern  Divi¬ 
sion  editor  for  United  Press  Interna¬ 
tional  in  Atlanta. 

His  journalism  career  started  at  the 
Macon  Telegraph,  where  he  worked 
in  sports  and  news  while  attending 
Mercer  University.  After  graduation 
he  was  named  managing  editor  of  the 
Warner  Robbins  (Ga.)  Daily  Sun,  and 
in  1976  joined  UPI  in  Jackson,  Miss., 
serving  in  various  assignments  in¬ 
cluding  Georgia  state  editor. 

♦  *  * 

Kevin  Kane  has  been  named  direc¬ 
tor  of  marketing  and  promotion  for 
the  Knoxville  (Tenn.)  News  Sentinel 
Company.  He  was  director  of  sales 
development  for  the  Eastern  Region 
of  the  Newspaper  Advertising 
Bureau. 

Kane  succeeds  Dan  Spencer,  who 
left  the  News  Sentinel  Company  to 
become  assistant  advertising  director 
of  the  Memphis  Commercial  Appeal. 

Kane’s  duties  will  include  over¬ 
seeing  public  relations  and  research 
from  a  marketing  standpoint  as  well  as 
directing  the  Newspaper  in  Education 
program. 

♦  *  ♦ 

Rob  Reed  has  been  promoted  to 
director  of  training  for  Knight-Ridder 
Newspapers,  Inc. 

Reed  joined  the  corporation  in  1983 
as  a  sales  training  manager  after  work¬ 
ing  as  an  independent  newspaper  in¬ 
dustry  consultant.  He  previously  was 
a  program  coordinator  with  the  Uni¬ 
versity  of  Michigan’s  division  of  man¬ 
agement  education. 

Reed  succeeded  James  Wells, 
who  has  established  his  own  consult¬ 
ing  business,  Jim  Wells  &  Associates. 

Wells  joined  KRN  in  1979  after  nine 
years  as  training  manager  at  the 
Miami  Herald.  He  had  been  the  prin¬ 
cipal  instructor  for  the  Knight-Ridder 
Institute  of  Training. 

*  ♦  ♦ 

Dennis  Guastaferro  has  assumed 
the  position  of  manager/retail  adver¬ 
tising  for  the  newspaper  division  of 
Gannett  Co.,  Inc. 

He  began  his  advertising  career  in 
1%9  and  held  various  staff  and  mana¬ 
ger  positions  in  retail  and  classified 
advertising  with  the  Cincinnati  En¬ 
quirer/Cincinnati  Post.  In  1983, 
Guastaferro  joined  The  Journal  Pub¬ 
lishing  Company,  Hamilton,  Ohio,  a 
subsidiary  of  Harte-Hanks  Com¬ 
munications,  Inc.,  as  director  of 
marketing. 


Tom  Madden 


Kevin  Kane 


Rob  Reed 


James  B.  Banks,  vice  president/ 
marketing  and  development  of  the 
Asheville  (N.C.)  Citizen-Times  since 
1982,  has  been  appointed  associate 
publisher  effective  September  1 .  He 
is  a  former  research  and  planning 
manager  of  Multimedia,  Inc.,  parent 
company  of  the  Citizen-Times. 

Banks  will  continue  to  have  direct 
responsibility  for  the  marketing  and 
development  function  of  the  news¬ 
papers  and  will  have  the  added  re¬ 
sponsibility  for  day-to-day  operations 
in  the  absence  of  Richard  B.  Wynne, 
president  and  publisher. 

Wynne  recently  was  given  respon¬ 
sibility  for  Multimedia  Newspaper 
Company’s  newspaper  and  magazine 
properties  in  Tennessee  as  well  as  re¬ 
taining  direction  of  the  Asheville  divi- 


Eric  N.  Linsk  was  promoted  to  city 
editor  of  the  Delaware  State  News, 
Dover.  He  joined  the  staff  last  Octo¬ 
ber,  earlier  having  worked  four  years 
at  the  Germantown  Courier  in  Phi¬ 
ladelphia,  where  he  was  managing 
editor. 

Linsk  replaces  Lee  Ann  Walling, 
who  was  appointed  editorial  page 
editor. 

The  promotions  cap  a  series  of 
moves  that  included  promotion  of 
Jerome  McGuire  to  sports  editor  and 
the  hiring  of  Christopher  B.  Ritchie 
as  the  newspaper’s  first  features 
editor. 


John  A.  Park  Jr. 
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Stan  Grossfeld,  formerly  chief 
photographer  for  the  Boston  Globe, 
has  been  promoted  to  director  of 
photography. 

♦  ♦  ♦ 

Craig  A.  Moon,  formerly  advertis¬ 
ing  director  at  the  Modesto  (Calif.) 
Bee,  was  named  vice  president/ 
advertising  for  the  Cincinnati  Enquir¬ 
er  and  the  Cincinnati  Post. 

—  NEWSPEOPLE  EDITOR 
LENORA  WILUAMSON 
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NEWSPEOPLE  IN  THE  NEWS 


JANE  E.  KIRTLEY,  a  First  Amendment 
lawyer  and  former  reporter,  was  unanimous¬ 
ly  elected  executive  director  of  the  Reporters 
Committee  for  Freedom  of  the  Press  in 
Washington,  D.C.,  by  the  group's  steering 
committee. 

Acting  director  since  April,  Kirtley  had 
joined  the  Reporters  Committee  in  1984  as 
legal  defense  coordinator.  She  was  associ¬ 
ated  with  the  Rochester,  N.Y.,  law  firm  of 
Nixon,  Hargrave,  Devons  &  Doyle. 

The  new  director  holds  a  bachelor's  and 
master's  degree  from  Northwestern  Universi¬ 
ty's  AAedill  School  of  Journalism,  where  she 
was  president  of  Women  in  Communications, 
Inc.,  and  a  juris  doctor  degree  from  Vander¬ 
bilt  University  School  of  Law.  She  was  a 
reporter  for  the  Evansville  (Ind.)  Press,  the 
Oak  Ridger  (Tenn.),  and  the  Nashville 
Banner. 


A  series  of  corporate  staff  appoint¬ 
ments  at  the  Tribune  Company,  Chi¬ 
cago,  follow. 

Vincent  Casanova,  formerly  man¬ 
ager  of  financial  systems  develop¬ 
ment,  was  named  director  of  financial 
systems  and  auditing. 

Arthur  R.  Martin,  manager  of 
real  estate,  became  director  of  real 
estate  and  purchasing. 

Lisa  M.  Featherer,  treasury  man¬ 
ager,  was  named  assistant  treasurer. 

Joyce  F.  Hutchinson,  manager  of 
taxes  and  special  projects  at  the  Chi- 
cago  Tribune  Company,  was 
appointed  assistant  secretary. 

William  J.  Lyall,  manager  of 
financial  reporting,  was  named  assis¬ 
tant  controller. 

♦  *  ♦ 

Dave  Robinson,  deputy  sports  edi¬ 
tor  of  the  Miami  Herald  the  past  five 
years,  has  moved  to  sports  editor  of 
the  Detroit  Free  Press. 

Robinson  worked  as  a  reporter  and 
editor  for  the  Nevada  State  Journal  in 
Reno  and  the  Austin  American- 
Statesman  prior  to  joining  the  Herald 
in  1978. 

He  succeeds  Joe  Distelheim,  who 
accepted  a  John  S.  Knight  Fellowship 
at  Stanford  University,  and  will  re¬ 
turn  to  the  newspaper  in  mid- 1986  in 
another  capacity. 

Mike  Stanton,  executive  news 
editor  since  1983,  becomes  assistant 
to  the  executive  editor/weekend  edi¬ 
tor  in  September.  Before  joining  the 
Free  Press  as  news  copy  desk  chief  in 
1981 ,  Stanton  had  been  a  reporter  and 
editor  with  the  Providence  Journal- 
Bulletin  and  the  St.  Louis  Globe- 
Democrat  and  press  secretary  to  the 
governor  of  Rhode  Island. 


Also,  Alex  Cruden  is  now  chief 
editor  of  the  copy  desk;  and  in 
September  Mike  Smith  becomes  ex¬ 
ecutive  news  editor,  and  Joe  Grimm, 
assistant  executive  news  editor. 

Since  joining  the  staff  in  1973, 
Cruden  has  held  several  editing  posi¬ 
tions  including  national/foreign, 
weekend  news,  and  assistant  to  the 
executive  editor.  Smith,  currently 
assistant  sports  editor,  joined  the  pap¬ 
er  in  1983  from  assistant  managing 
editor  of  the  Fort  Wayne  (Ind.)  News- 
Sentinel.  Grimm,  currently  news  edi¬ 
tor,  was  with  the  Oakland  (Mich.) 
Press  as  associate  editor  before  going 
to  Detroit  in  1983. 

♦  ♦  * 

The  Associated  Press  announced 
the  following  communications 
appointments  in  New  York. 

Steven  J.  Salerno  was  appointed 
technical  service  manager,  responsi¬ 
ble  for  Mouse  and  SuperMouse  com¬ 
puter  systems.  He  has  been  a  techni¬ 
cian  in  East  Brunswick,  N.J.,  and  an 
assistant  chief  of  communications  in 
Dallas. 

Walter  J.  Rastetter  was  named 
technical  service  manager,  responsi¬ 
ble  for  Atex  computer  system  hard¬ 
ware.  He  joined  AP  last  year  in  New 
York  as  Atex  system  manager. 
Richard  A.  Mahler,  who  has  been 
with  AP  in  New  York  since  1982,  suc- 
ceded  Rastetter  as  systems  manager. 

Appointed  to  new  SatPac  positions 
in  New  York  are  two  Associated 
Press  staffers,  Michael  V.  Bakanas 
and  Matthew  J.  Garvin. 

SatPac  is  the  result  of  a  joint  ven¬ 
ture  between  AP’s  wholly  owned  sub¬ 
sidiary,  SATNET,  and  Telcom 
General,  a  Silicon  Valley  firm  owned 


by  British  Petroleum. 

Bakanas  was  named  SatPac  Systems 
manager.  With  AP  since  1980,  he 
worked  as  a  technical  service  mana¬ 
ger  and  operations  manager  in  New 
York  and  as  technician  in 
Washington. 

Garvin  has  been  named  SatPac  Sys¬ 
tems  engineer.  He  has  worked  as  a 
technical  service  manager  in  New 
York,  as  assistant  chief  of  com¬ 
munications  in  Philadelphia,  and  as 
technician  in  Washington. 

*  *  * 

George  Danby  has  joined  the  Ban¬ 
gor  (Maine)  News  as  editorial  car¬ 
toonist.  He  was  a  contributing  car¬ 
toonist  for  the  newspaper  when  he 
accepted  his  first  full-time  job  in  1979 
as  editorial  cartoonist  at  the  New 
Haven  Register. 

Danby  has  been  with  the  Provi¬ 
dence  Journal-Bulletin  since  1983. 
His  cartoons  are  distributed  national¬ 
ly  by  the  McNaught  Syndicate. 

*  *  ♦ 

James  M.  Frederickson,  former 
editor  of  the  Oakland  City  (Ind.)  Joi/r- 
na/,  joined  the  Greensburg  (Ind.)  Da/- 
ly  News  as  editor.  He  succeeded  John 
K.  Murphy,  who  moved  to  the  Col¬ 
umbus  (Ind.)  Republic  as  graphics 
editor. 

James  Ludeman,  a  May  1985, 
graduate  of  Southern  Illinois  Uni¬ 
versity,  also  has  joined  the  Daily 
News  as  photographer/reporter. 


OBITUARIES 


Maryland  Mathison  Hooper 
McCormick  ,  87,  widow  of  Col. 
Robert  R.  McCormick,  the  former 
editor  and  publisher  of  the  Chicago 
Tribune,  died  July  21  in  Columbus 
Hospital  in  Chicago. 

Named  after  the  state  of  her  birth, 
Mrs.  McCormick  was  a  famed 
socialite  before  her  marriage  to  Col. 
McCormick  in  1944.  An  avid  traveler, 
she  wrote  travel  articles  for  the  Tri¬ 
bune,  and  served  in  1953  as  a  delegate 
to  the  Inter-American  Press  Associa¬ 
tion’s  annual  meeting. 

After  Col.  McCormick’s  death  in 
1955,  she  moved  to  Washington  and 
became  a  vice  president  of  the 
Washington  Times-Herald.  She  re¬ 
turned  to  Chicago  in  1971. 

*  ♦  * 

Sherwin  Smith,  61,  a  former  wri¬ 
ter,  editor  and  book  reviewer  for  the 
New  York  Times,  died  of  cancer  July 
23.  At  the  time  of  his  retirement  in 
1984  he  was  an  editor  for  The  New 
York  Times  Magazine. 
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New  owners  of  N.J.  daily  to  end  labor  contracts 


The  recent  sale  of  the  Passaic 
(N.J.)  Herald-News  brought  many 
changes  to  the  troubled  evening 
paper. 

They  include  a  new  name ;  layoffs  of 
14  editorial  employees,  several  of 
them  veterans  with  more  than  15 
years  seniority;  abrogation  of  all  un¬ 
ion  contracts  —  and  reporters  who 
have  been  given  a  quota  of  “2.8  sto¬ 
ries  per  day”  and  complain  they  must 
spend  hours  rewriting  wedding 
announcements  and  community  club 
press  releases. 

And  more  change  is  on  the  way: 
New  owners  William  Dean  Singleton 
and  Richard  Scudder  have  given  the 
International  Typographical  Union 
Local  until  Sept.  1  to  settle  on  a  new 
contract.  If  the  sides  do  not  reach  an 
agreement,  work  rules  will  be  im¬ 
posed  that  include,  according  to  labor 
sources,  the  layoff  of  half  the  unit  and 
an  end  of  lifetime  guaranteed  jobs. 

The  new  owners  have  also  given  the 
paper’s  drivers,  who  are  represented 
by  an  International  Brotherhood  of 
Teamsters  local  in  Union  City,  N.J., 
until  Oct.  1  to  agree  on  a  new  con¬ 
tract. 

New  owners  can  legally  abrogate 
existing  labor  contracts  for  a  number 
of  reasons,  including  if  —  as  is  the 
case  with  the  Herald-News’  four 
labor  pacts  —  the  contract  language 
does  not  bind  the  orginal  owner’s 
“successors  or  assigns”  to  recognize 
the  contracts. 

Reporters  say  that  morale  —  never 
high  in  recent  years  —  is  lower  than 
ever. 

“People  are  real  nervous.  I  even 
hear  rumors  that  the  phone  is  tap¬ 
ped,”  the  reporter  said.  Like  almost 
every  reporter  contacted  by  E&P, 
this  one  asked  not  to  be  quoted  by 
name.  Several  reporters  refused  to 
make  any  comments  from  the  news¬ 


room,  saying  they  were  told  by  man¬ 
agement  not  to  speak  to  reporters. 

Garden  State  Newspapers  Inc.  —  a 
company  principally  owned  by  Sing¬ 
leton  and  Scudder  and  40%  owned  by 
Media  General  Inc.  of  Richmond,  Va. 
—  on  Aug.  1  bought  the  58,723- 
circulation  newspaper  from  Austin 
Drukker,  whose  family  had  owned  it 
for  three  generations.  Terms  were  not 
released. 

In  recent  years,  the  paper  has  suf¬ 
fered  from  falling  circulation  and 
advertising  revenue  as  it  struggled  to 
find  a  niche  in  one  of  the  most  com¬ 
petitive  newspaper  markets  in  the 
United  States,  northern  New  Jersey. 

In  its  core  Passaic  County  circula¬ 
tion  area,  the  Herald-News  —  re¬ 
named  the  North  Jersey  Herald- 
News  by  the  new  owners  —  faces 
competition  from  Allbritton  News- 
paper-owned  Paterson  News.  To  the 
north  and  east,  it  faces  the  burgeoning 
and  affluent  Record  in  Hackensack. 
To  the  north  and  west,  it  faces  similar 
growth  from  the  Morristown  Daily 
Record.  And  everywhere,  there  is  the 
challenge  of  Newhouse’s  huge 
Newark  Star-Ledger. 

New  owners  Scudder  and  Single- 
ton  have  moved  aggressively  into 
Paterson,  dropping  the  cover  price 
from  25  cents  to  a  dime  and  featuring 
above  the  masthead  a  logo  that  says, 
“Paterson  News.” 

The  moves  prompt  some  to  say  that 
the  paper  intends  to  make  some  kind 
of  joint  operating  agreement  with  the 
Paterson  News,  where  Singleton  was 
once  president  and  Garden  State  key 
executive  John  Buzzetta  was  pub¬ 
lisher. 

“I  honestly  think  the  objective  is  to 
have  one  Passaic  County  newspa¬ 
per,”  said  Robert  Grayson,  a  reporter 
and  unit  chairman  for  the  editorial  un¬ 
ion,  the  Graphic  Communications  In- 


Mediation  taiks  break  down  at  UPl 


Federally-mediated  contract  nego¬ 
tiations  have  broken  down  between 
United  Press  International  and  the 
Wire  Service  Guild  representing  750 
editorial  employees. 

Eight  days  of  talks  were  suspended 
Aug.  22  after  progress  appeared  un¬ 
likely.  Each  side  blamed  the  other  for 
refusing  to  budge. 

Future  negotiations  depend  on  the 
mediator’s  report  to  a  federal  bank¬ 
ruptcy  judge. 

The  current  contract  expires  in 


April  1986. 

Talks  began  after  the  financially- 
troubled  news  service  withdrew  its 
request  to  have  the  bankruptcy  court 
suspend  the  Guild  contract  in  an  effort 
to  make  UPI  more  salable. 

UPI  has  filed  for  protection  from 
creditors  under  Chapter  1 1  of  federal 
bankruptcy  laws  and  is  seeking  wage 
and  benefit  concessions  from  em¬ 
ployees,  who  took  a  25%  pay  cut  last 
year  and  are  now  earning  95%  of  their 
former  salaries. 


temational  Union. 

Immediately  after  the  purchase, 
Singleton  and  Scudder  said  they  were 
not  recognizing  the  union  contracts, 
but  would  recognize  the  paper’s  three 
unions  as  bargaining  agents. 

“They  said  they  were  going  to  hon¬ 
or  the  contract  for  the  first  30  days, 
but  they  didn’t  observe  that  because 
right  after  (saying)  that  we  had  the 
layoffs,”  Grayson  said. 

Despite  contract  provisions  that 
layoffs  must  be  made  by  seniority,  the 
layoff  included  reporters  who  had 
been  at  the  paper  for  many  years  such 
as  the  tv  and  movie  critic,  an  editorial 
writer  and  a  longtime  copy  editor. 

Nearly  all  editorial  assistants  were 
laid  off,  Grayson  said. 

“We’re  doing  a  lot  of  clerical  work 
around  here  as  a  result,”  Grayson 
said. 

When  reporters  come  to  work,  he 
said,  they  find  in  their  mail  boxes 
press  releases  they  must  input  into  the 
computer.  In  addition,  he  said,  re¬ 
porters  are  expected  to  fill  out  death 
notices,  which  are  billed  by  compu¬ 
ter,  and  wedding  announcements.  A 
daily  story  quota  of  2.8  stories  has 
been  established,  as  well,  Grayson 
smd. 

When  Singleton  and  Scudder 
bought  the  four  California  dailies  in 
the  Sparks  Newspaper  chain,  they 
laid  off  150  employees. 

As  yet,  there  have  been  few  top 
management  changes.  Richard 
Wycoff  remains  the  general  manager, 
and  in  a  prepared  statement  announc¬ 
ing  the  purchase  Singleton  said 
Wycoff  had  “our  total  confidence.” 

However,  Paterson  News  vice 
president  (advertising)  Phil  Baker 
was  hired  away  to  head  up  the  paper’s 
advertising  department. 

Phone  messages  to  Singleton  and 
Buzzetta  were  not  returned. 
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Paper  admits  it  was  ‘hoodwinked’  by  a  freeiancer 


By  M.  L.  Stein 

Sacramento  Union  editor  Bruce 
Winters  went  public  with  an  admis¬ 
sion  that  the  paper  had  published  an 
article  by  a  free-lancer  who  had  been 
paid  by  one  of  his  sources. 

Winters,  who  sometimes  acts  as  the 
Union’s  ombudsman,  disclosed  the 
double-dipping  in  an  editorial  page 
column,  saying; 

“We  have  been  hoodwinked  by  a 
free-lance  writer  and,  in  a  very  real 
sense,  so  have  you.  Moreover,  the 
deception  may  be  common  practice,  a 
fact  which  has  caused  us  to  reevaluate 
our  relationship  with  all  non-staff 
writers.” 

In  a  later  interview  with  E&P,  Win¬ 
ters  would  not  identify  the  article,  ex¬ 
cept  to  disclose  that  it  concerned  a 
medical  subject  “about  which  there 
are  opposing  medical  viewpoints.” 

A  local  doctor,  he  said,  tipped  off 
the  paper  that  the  writer  had  been  paid 
b”  someone  representing  one  side  of 
tne  controversy.  When  confronted 
with  the  report,  the  free-lancer  admit¬ 
ted  the  charge.  Winters  related. 

In  the  column.  Winters  declared 
that  “apart  from  the  question  of 
double  payment — ours  and  from  the 


source  —  the  situation  raises  ques¬ 
tions  about  credibility  that  cannot  go 
undiscussed.”  The  writer,  according 
to  Winters,  was  at  first  “unrepent¬ 
ant,”  retorting  there  was  nothing 
wrong  with  accepting  payment  from 
sources  if  the  resulting  story  was 
“balanced.” 

Winters  conceded  to  E&P  the  story 
was  “pretty  balanced  but  it  leaves  the 
editor  in  the  position  of  wondering 
whether  the  pocketbook  was  on  the 
scale.” 

A  few  days  later,  the  writer,  who 
had  sold  previous  pieces  to  the  Union, 
called  Winters  to  say  that  “after  a 
weekend  of  soul-searching”  he  con¬ 
cluded  the  practice  was  wrong,  the 
editor  said. 

“At  the  very  least,  he  said  he  would 
never  again  conceal  the  pre-payment 
in  the  event  someone  contracted  for 
his  services  as  a  writer  and  public  re¬ 
lations  counsel,”  Winters  recalled. 

(Article  5,  “Conflict  of  Interest”  of 
the  “Code  of  Ethics  and  Fair  Prac¬ 
tices”  of  the  American  Society  of 
Journalists  and  Authors,  states:  “The 
writer  shall  reveal  to  the  editor,  be¬ 
fore  acceptance  of  an  assignment,  any 
actual  or  potential  conflict  of  interest, 
including  but  not  limited  to  any  finan¬ 


cial  interest  in  any  product,  firm  or 
commercial  venture  relating  to  the 
subject  of  the  article”.) 

The  editor,  in  the  column,  wrote 
that  it  was  “shocking”  for  the  paper 
to  discover  that  some  free-lance  wri¬ 
ters  accept  money  from  the  sources 
they  write  about. 

“In  so  doing,”  Winters  continued, 
“those  free-lancers  have  become  hid¬ 
den  publicists  and  the  editors  who 
print  their  stories  are  dupes  in  a  pro¬ 
cess  that  serves  readers  badly.” 

Winters,  who  said  that  he  had  once 
freelanced  himself,  attributed  the 
duping  of  the  Union  to  the  fact  that  he 
was  unaware  of  double-dipping  by 
professional  writers. 

“Frankly,”  he  wrote,  “in  my  own 
30-year  career,  I  had  never  encoun¬ 
tered  this  behavior  from  a  well- 
regarded  free-lancer,  nor  had  any  of 
the  editors  I  contacted  while  re¬ 
searching  this  column.  (One  caveat: 
travel  writers,  staff  and  non-staff, 
often  tour  on  the  cuff  as  guests  of 
some  sponsoring  organization- 
.  .  .  .Some  newspapers  forbid  staff 
freebies  but  accept  free-lance  materi¬ 
al  from  writers  who  do.)” 

The  Union  free-lancer,  however, 
told  Winters  the  practice  of  accepting 


Oiemco  has 
dii«ct  paste-up  to 


26  X  36 "  plate  with 

Chemco  has  led  the  way  with  inno¬ 
vative  systems  that  produce  litho- 
j^raphic  plates  directly  from  paste-ups. 
Todav,  various  filmless 


payment  from  both  the  source  and  the 
publisher  was  fairly  common  among 
free-lancers,  the  editor  wrote. 

“No  percentages  were  discussed, 
but  I  was  told  the  payment  practice 
was  commonplace  with  some  wri¬ 
ters,”  Winters  continued. 

According  to  Winters,  the  writer 
also  complained  that  newspapers 


forced  free-lancers  to  accept  “back¬ 
door  money”  because  of  their  low 
fees. 

“Good  grief,  Linus!  That’s  like 
saying  ethics  has  its  price,”  the  editor 
wrote. 

The  column  concluded: 

“So  what  have  we  done  about  all 


this?  The  easiest  course  is  to  reject  all 
free-lance  pieces,  period.  Consider¬ 
ing  Mark  Twain  free-lanced  for  the 
Union,  this  would  be  foolish.  Instead, 
we  promise  a  more  rigorous  examina¬ 
tion  of  all  over-the-counter  material. 
We  will  accept  none  that  has  been 
pre-paid  —  a  policy,  alas,  we  thought 
we  had  in  place  until  a  week  ago.” 


Chicago  Tribune  seeks  to  replace  strikers 


In  a  letter  that  combines  civic 
boosterism  with  an  appeal  to  manage¬ 
ment  solidarity,  the  Chicago  Tribune 
is  asking  Newspaper  Personnel  Rela¬ 
tions  Association  members  for  help  in 
finding  offset  press  operators  to  re¬ 
place  striking  pressmen. 

“We  have  operated  normally  since 
the  strike  began  (July  18),  but  I  really, 
really  need  your  help,  if  you  can,” 
George  D.  Veon,  vice  president  and 
director  of  employee  relations  writes 
in  the  Aug.  14  letter. 

Veon  asks  the  members  to  refer  ex¬ 
perienced  offset  press  operators  who 
apply  to  their  newspapers. 

“Yes,  we  would  even  like  to  have 
someone  from  your  newspaper  if  they 
are  qualified  and  it  is  truly  an  oppor¬ 
tunity  for  them,  and  you  could  lose 
them  without  it  hurting  you  serious¬ 
ly,”  Veon  writes. 


In  addition  to  stressing  wages  for  a 
journeyman  of  $14.22  per  hour  days 
and  $15.37  nights,  the  letter  lauds  the 
civic  attractions  of  Chicago. 

“No,  press  operators  are  probably 
not  going  to  live  downtown,  but  they 
can  live  in  some  truly  great  suburbs 
and  still  enjoy  all  the  fantastic  stuff  a 
city  like  Chicago  offers  from  the 
sports  teams  to  the  art  museum  to  the 
Chicago  Symphony  to  Lake  Michigan 
and  so  forth,”  Veon  writes. 

A  Tribune  spokesman  declined  to 
comment  on  the  letter,  citing  a  policy 
against  commenting  on  the  newspa¬ 
per’s  production  efforts  during  the 
strike. 

“We  knew  something  like  this  was 
coming,”  said  Robert  Hagstrom, 
president  of  Chicago  Web  Printing 
Pressmen  Local  7,  which  is  striking 
along  with  Chicago  Typographical 


Union  Local  16  and  Chicago  Mailers 
Union  Local  2. 

In  another  striker  replacement  de¬ 
velopment,  International  Typog¬ 
raphical  Union  vice  president  Allan 
Heritage  accused  the  Tribune  of  re¬ 
placing  striking  mailers  —  who  are 
predominantly  white — with  minor¬ 
ities  and  women  who  are  paid  just  a 
little  more  than  half  what  the  union 
members  make. 

Heritage  said  the  mailers,  who 
earned  about  $14  an  hour  plus  ben¬ 
efits,  have  been  replaced  by  a  work¬ 
force  that  makes  about  $8  with  no 
benefits. 

“They  are  exploiting  women  and 
blacks  by  paying  them  less  than  the 
union  wage,”  Heritage  said. 

Both  sides  reported  no  progress  in 
any  of  the  strike  talks. 


the  big  ideas  in 
plate  technology.  ^ 

a  single  exposure.  “ 


.systems  of  this  type  using  direct  plate 
imaging  are  .saving  time  and  money’ 
in  more  than  200  in.stallation.s  around 
the  world. 

Now  we’ve  taken  another  giant 
step  forward.  Our  Power  Plater  7 
.system  produces  plates  up  to 


26  X  .36”  in  size. 

A  Truly  Direct  System 

Unlike  other  “automatic” 
systems,  the  Power  Plater  7 
doesn’t  require  any  image^ 
tran.sfer  to  film  or  blankets. 
You  can  go  from  paste-up 
to  plate  in  less  than  3 
minutes,  without  any 
of  the  time,  labor  or 


supplies  as.sociated  with  film  or 
other  intermediate  proces.ses. 

Superb  Images 

You  get  excellent  reproduction  of 
100  line  screen  halftones.  WTiat’s 
more,  the  100%  accurate  pin  regis¬ 
tration  system  reduces  press  paper 
waste  and  makes  high  quality  color 
work  simple  and  easy.  The  plates 
offer  pre.s.s  runs  in  exce.s.s  of  100,000 
impre.s.sion.s. 

More  Options 

If  you  need  more 
automation  now  or  in 
the  future,  there  are 
options  available  that 


/ 

can  upgrade  your  Power  Plater  7  to 
meet  your  specific  production  needs. 
If  you  don’t  require  the  large  format 
capability  of  the  Power  Plater  7,  our 
News- Plater  system  is  an  excellent 
alternative. 

The  point  is,  if  you’re  thinking  of 
platemaking  automation,  you  should 
be  talking  to  ChemcO. 

Technology  To 
Improve  Your  Image'" 


Charles  Street*(Jlen  Cove, NT  11.542 *516  676-4000 
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New  contracts  end  newsprint  uncertainty 


By  M.  L.  Stein 


The  Orange  County  (Calif.)  Regis¬ 
ter  and  three  newsprint  suppliers 
have  signed  contracts  that  are  seen  as 
a  bold  new  step  in  ending  the  “antago¬ 
nistic”  and  “unrealistic”  agreements 
between  publishers  and  the  newsprint 
industry. 

Register  general  manager  Richard 
Wallace  said  the  contracts  are  for  a 
specified  frequency  of  orders  that  vir¬ 
tually  assures  newspapers  an  adequ¬ 
ate  newsprint  supply  and  also  are  a 
boon  for  the  paper  firms. 

Called  the  “Newsprint  Continuity 
Purchase  and  Sale  Agreement,”  the 
deal  was  the  result  of  a  year-long 
effort  by  Wallace  and  two  retired  pa¬ 
per  executives. 

“This  is  good  for  both  parties,” 
Wallace  said.  “It  will  end  the  antago¬ 
nistic  practice  that  has  been  going  on 
for  years  between  us  and  the  manu¬ 
facturers.” 

According  to  Wallace,  the  old 
method  is  “unrealistic”  in  that  pub¬ 
lishers  may  contract  to  order  10,(XX) 
tons  of  newsprint  a  year,  yet  only  buy 
7,000  or  8,0()0  tons. 

“No  one  believed  the  other  side  in 
the  contracts,”  he  continued.  “The 
manufacturers  had  more  contracted 
tonnage  in  their  file  drawers  than  their 
machines  could  ever  produce.” 

The  Register  contracts  have  been 
signed  with  Boise  Cascade,  NOR- 
PAC  and  Crown  Newsprint  Sales  for 
a  specified  frequency  of  orders. 
Under  the  plan,  Wallace  explained, 
the  publisher  must  order  at  least  80 
percent  of  the  paper  listed  in  the  con¬ 
tract  for  a  monthly,  bimonthly  or 
quarterly  period. 

If  the  company  can’t  deliver  the 
newsprint  the  publisher  is  free  to  go 
into  the  market  place  and  buy  it  where 
he  can  with  the  original  firm  having  to 
pay  any  price  difference. 


“I  don’t  care  what  games  they  play 
but  I  am  going  to  get  my  newsprint,” 
Wallace  asserted.  “If  it  costs  me  $100 
a  ton  more  to  get  it  elsewhere,  the 
(first)  company  will  pay  the  extra 
charge.” 

He  recalled  that  during  the  1979  to 
1982  newsprint  shortage  it  cost  the 
Register  $1.4  million  in  surcharges  to 
get  newsprint. 

“I  don’t  want  to  go  through  another 
one  like  that,”  Wallace  added. 

Wallace  said  the  new  agreements 
also  give  the  publisher  the  right  to 
cancel  and  renegotiate  a  contract  if 
costs  exceed  the  producer  price 
index. 


“I  don’t  care  what 
games  they  play  but  I  am 
going  to  get  my 
newsprint,”  Wallace 
asserted. 


According  to  the  Register  execu¬ 
tive,  the  contracts  give  publishers  an 
assured  newsprint  supply  while 
allowing  producers  to  plan  efficiently 
on  the  basis  of  guaranteed  orders  and 
quantity. 

“I  think  that  any  publisher  who 
looks  at  his  cards  can  make  a  very 
good  projection  of  his  needs  for  the 
next  year,”  Wallace  said.  “He  can 
take  a  look  at  1981  or  1982  and  project 
on  that  basis,  and  a  29  percent  down¬ 
side  takes  care  of  (oversupply).” 

Wallace  disclosed  that  he  con¬ 
ceived  the  idea  for  the  contracts  “to 
get  some  sanity  into  the  relationship” 
between  newspapers  and  newsprint 
companies. 

“We  have  been  playing  with  com¬ 
mon-law  marriage  but  never  got  to¬ 
gether  to  make  this  thing  work,”  he 
went  on.  “If  we’re  in  the  bed  with 
each  other  we  may  as  well  make  it  a 


real  contractual  marriage  and  work 
together.” 

Wallace  discussed  the  project  with 
Terry  Hollem  and  Russ  Holmes,  re¬ 
tired  paper  executives  with  a  com¬ 
bined  experience  of  80  years.  Both 
were  hired  as  Register  consultants. 

Wallace  said  the  two  produced  fi¬ 
gures  during  the  negotiations  that 
showed  that  newsprint  production 
must  be  about  87  to  90  percent  capac¬ 
ity  for  profitability.  Peak  efficiency  is 
reached  at  95  percent  total  capacity, 
which  means  profits  of  $25  to  $64  a 
metric  ton. 

By  having  paper  company 
machines  booked  up  efficiently, 
downtime  will  be  significantly  re¬ 
duced,  Wallace  contended. 

Another  breakthrough,  Wallace  re¬ 
vealed,  was  that  during  the  talks  he 
met  with  top  paper  officials  who 
actually  set  the  price  for  newsprint. 

“The  man  who  sets  the  price  has 
been  a  stranger  to  the  person  who 
pays  it,”  Wallace  stated.  “This  way 
we  got  a  clear  understanding  of  each 
other’s  problems.” 

The  California  Newspaper  Pub¬ 
lishers  Association  said  response  to 
the  contracts  from  other  newsprint 
companies  varied  from  enthusiastic 
to  guarded. 

CNPA,  in  its  California  Publisher, 
quoted  Harry  Chambers,  president  of 
the  Crafton  Paper  Co.,  Inc.,  as 
saying,  “It’s  going  to  be  a  good  con¬ 
tract.  It  has  more  meat  in  it  and  more 
meaning  for  both  parties.” 

He  added  that  it  will  help  solve  the 
major  problem  of  planning  what  to 
produce,  how  much  and  when. 

Rocky  Wostradowski,  Powell  Riv¬ 
er- Alberni  sales  manager,  said  that, 
speaking  as  an  observer,  he  was  not 
sure  that  “a  legal  document  is  the 
right  approach.  We  would' like  to 
think  our  contracts  are  meaningful 
but  you  have  to  decide,  do  you  really 
want  to  sue  your  customer  .  .  .  ?” 


Atex  reduces  work  force  by  260  employees 


Atex  Inc.,  a  major  supplier  of  com¬ 
puterized  publishing  systems,  has 
fired  18%  of  its  employees  in  a  reduc¬ 
tion  in  force  of  260  jobs. 

The  company,  based  in  Bedford, 
Mass.,  said  the  across-the-board  re¬ 
duction  was  to  streamline  operations. 
It  said  demand  for  its  products  was 
strong. 


It  is  widely  believed  that  Atex,  a 
Kodak  company,  operated  at  a  loss 
last  year. 

A  worldwide  workforce  of  1,450 
was  reduced  to  1,190  on  July  31. 

Mike  Akillian,  director  of  corpo¬ 
rate  communications,  said  the  layoffs 
affected  most  aspects  of  business  at 
its  U.S.  operations,  five  sites  in  the 


Bedford  area  and  eight  regional 
offices.  The  cuts  removed  redundant 
positions  and  consolidated  others  and 
followed  an  analysis  of  Atex  opera¬ 
tions. 

Akillian  said  the  company  has 
grown  tremendously  in  the  last  five 
years  and  needed  the  cutback  to  con¬ 
tinue  growing. 
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UPl  to  take  over  stock  price  service 


United  Press  International  has 
asked  a  bankruptcy  court  for  full  con¬ 
trol  of  a  jointly-owned  financial  news 
service  whose  formation  has  come 
under  fire  as  questionable. 

UPI,  which  is  in  the  protection  of 
Chapter  11  bankruptcy  laws,  filed  a 
settlement  proposal  to  take  over  Fin- 
text  Inc.,  a  service  for  reporting  stock 
prices,  for  operation  directly  under 
UPI. 

The  arrangement  could  net  UPI  an 
extra  $700,000  a  year  in  revenues, 
according  to  a  UPI  dispatch. 

According  to  the  proposal,  James 
West,  a  Glens  Falls,  N.Y.,  business¬ 
man,  would  sell  to  UPI  for  $70,000  his 
one-half  ownership  in  Fintext,  a  joint 
venture  formed  in  1984  to  develop 
new  technology  for  transmission  of 
the  service.  West  would  also  resign  as 
president. 

In  a  joint  anouncement  with  UPI, 
West  said  he  agreed  to  the  arrange¬ 
ment  “in  the  interest  of  working 
cooperatively  with  UPI  and  to  help 
UPI.” 


UPI  chairman  Luis  Nogales  has 
criticized  the  Fintext  transaction  as 
one  of  several  “bad  deals”  negotiated 
by  UPI’s  leading  stockholders,  Doug¬ 
las  Ruhe  and  William  Geissler. 

UPI  said  it  planned  to  dissolve  Fin¬ 
text  and  run  the  business  through 
UPI.  It  said  it  had  ousted  Ruhe  and 
Geissler  as  Fintext  directors  and  re¬ 
placed  them  with  Nogales  and  Wil¬ 
liam  Bowe,  UPI  corporate  counsel. 

When  Fintext  was  formed.  West 
agreed  to  use  revenues  of  $1.3  million 
a  year  to  develop  sophisticated  new 
computer  technology  for  transmitting 
stock  prices  and  to  repay  UPI’s  costs 
for  producing  the  report. 

But  no  system  has  been  delivered 
and  UPI  recently  sent  Fintext  a  bill  for 
$1.6  million  for  unpaid  costs  incurred 
by  UPI’s  financial  desk  in  New  York. 
The  wire  service  later  said  $1.4  mil¬ 
lion  was  a  more  accurate  debt. 

West  said  in  sworn  testimony  that 
he  had  been  relieved  of  all  payments 
but  $50,000  a  month. 

West  testified  that  in  addition  to 
drawing  a  $%,000  salary  from  Fin¬ 


text,  he  loaned  himself  $60,000,  paid 
more  than  $30,000  to  his  own  consult¬ 
ing  firm  and  hired  his  wife  and  son. 

The  federal  bankruptcy  code  per¬ 
mits  a  firm  o(^rating  under  Chapter 
1 1  reorganization  protection  to  recov¬ 
er  assets  sold  in  “fraudulent  transac¬ 
tions,”  which  are  legally  defined  as 
deals  made  for  prices  below  market 
value,  a  UPI  dispatch  said. 

Under  the  agreement,  which  must 
be  signed  by  U.S.  Bankruptcy  Judge 
George  Bason  by  Sept.  10,  UPI  will 
not  collect  any  debts  for  which  it  bill¬ 
ed  Fintext  because  the  company  has 
no  money.  But  UPI  will  collect  Fin¬ 
text  revenues  of  as  much  as  $1.3  mil¬ 
lion  a  year  instead  of  the  $600,000  it 
was  taking  in. 

Also  under  the  agreement.  West 
would  deduct  $30,000  he  owes  on  his 
loan  from  Fintext  from  the  $70,000  he 
is  to  be  paid.  He  would  also  be  be 
barred  from  competing  with  UPI  in 
selling  tabular  stock  information  to 
any  of  Fintext  customers  or  from 
competing  for  four  months  in  the  sale 
of  such  iitformation  to  UPI  clients. 


Seattle  P-l  to  move  to  new  office  building 


The  Seattle  Post-Intelligencer 
plans  next  year  to  move  its  news, 
editorial  and  administrative  offices 
and  its  landmark  globe  to  a  new  water¬ 
front  building  at  Elliot  Avenue  West 
at  the  foot  of  Denny  Way. 

The  new  building  will  be  the  P-Fs 
11th  location. 

The  steel  and  glass  building,  now 
under  construction,  will  be  called  the 
Seattle  Post-Intelligencer  Building 
and  is  being  developed  by  Office  and 
Warehouse  Properties  Inc.  of  Seattle. 

The  newspaper  will  lease  almost  all 
of  two  floors  of  the  $20-million  struc¬ 
ture  from  David  A.  Sabey,  founder  of 
Office  and  Warehouse  FYoperties. 

The  target  date  of  occupancy  is 
April  1986. 

The  globe  and  eagle  atop  the  news¬ 
paper’s  current  home  at  Sixth  Avenue 
and  Wall  Street  will  be  moved  to  the 
roof  of  the  new  building,  crowning  a 
solarium-type  base  designed  by  Seat¬ 
tle  artist  Clair  Colquitt. 

The  fountain  at  the  front  of  the  cur¬ 
rent  building  memorializing  former 
Post-Intelligencer  reporter  Bobbie 
McCallum,  who  died  in  1969,  also  will 
be  moved  to  the  new  facility. 

Robert  J.  Danzig,  vice  president 
and  general  manager  of  Hearst  News¬ 


papers,  which  owns  the  Post- 
Intelligencer,  said  the  new  building 
reflects  The  Hearst  Corporation’s 
commitment  to  the  future  of  the  Paci¬ 
fic  Northwest  and  confidence  in  the 
leadership  role  of  the  Post- 
Intelligencer. 

P-I  publisher  Virgil  Fassio  said  the 
move  “offers  us  a  chance  to  build  a 
state-of-the-art  news  facility  that  re¬ 
flects  the  newspaper’s  importance  in 


the  lives  of  our  readers  and  our  com¬ 
munity.” 

He  said  the  P-I’s  daily  circulation 
has  increased  significantly  to  average 
197,000  for  the  past  several  months. 

Fassio  said  the  Post-Intelligencer 
selected  the  new  site  from  among  35 
alternatives  in  a  study  that  began  10 
months  ago.  The  present  P-I  building 
will  be  offered  for  sale. 


Artist's  drawing  of  new  Post-Intelligencer  offices. 
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AP  and  CBS  discussing  possibie  video  news  joint  venture 


It  may  not  have  been  accurate,  but 
Daily  Variety,  the  trade  newspaper  on 
entertainment  and  broadcasting,  first 
broke  the  story  about  talks  between 
the  Associated  Press  and  CBS  News 
about  an  arrangement  to  share  news. 

Daily  Variety  Aug.  21  reported  in  a 
story  written  by  Jack  Loftus  that  the 
AP/CBS  collaboration  “would  fall 
just  short  of  a  merger.” 

“Nonsense,”  said  Louis  D.  Boc- 
cardi,  AP  president  and  general  man¬ 
ager  in  a  statement  later  that  day  and 
repeated  in  an  AP  dispach  the  follow¬ 
ing  day. 

“The  idea  that  we  have  talked  a- 
bout  anything  like  a  merger  is  ridicu¬ 
lous  on  its  face,  was  never  even  re¬ 
motely  thought  of  and  is  unequivocal¬ 
ly  out  of  the  question  for  the  AP,” 
Boccardi  said. 

The  Variety  story  did  not  name 
sources  but  attributed  some  informa¬ 
tion  to  CBS  insiders.  It  said  that  CBS, 
under  pressure  to  cut  costs,  was  dis¬ 
cussing  plans  to  station  a  reporter  and 
camera  crew  in  every  AP  bureau 
around  the  globe.lt  continued:  “Pre¬ 
sumably,  CBS  would  retain  its  larger 
bureaus  but  would  be  able  to  close 


down  the  smaller  ones.  CBS  officials 
refuse  to  comment  on  the  talks,  but 
one  executive  said  the  discussions 
were  at  the  ‘hopeful’  stage  —  hopeful 
such  a  link  would  enormously  en¬ 
hance  its  news-gathering  ability.” 

The  story  concluded,  “A  teamed 
up  CBS  and  AP  might  also  decide  to 
run  at  Ted  Turner  and  his  CNN  ser¬ 
vice  on  an  overseas  basis.” 

The  story  was  picked  up  the  follow¬ 
ing  day  by  the  Washington  Post  in 
John  Carmody’s  tv  column  and  in  the 
New  York  Times  in  a  story  by  Sally 
Bedell  Smith  in  the  tv  section. 

CBS  and  AP  officials  disclosed  the 
subject  of  their  talks:  a  possible  joint 
venture,  separate  from  either  opera¬ 
tion,  to  gather  video  news  overseas. 
The  arrangement,  it  was  said,  would 
resemble  associations  such  as  be¬ 
tween  NBC  and  Visnews,  the  Euro¬ 
pean  agency  providing  news  footage 
for  NBC  newscasts  or  between 
UPITN  and  ABC. 

Van  Gordon  Sauter,  executive  vice 
president  of  the  CBS  Broadcast 
Group,  said  he  took  the  idea  to  the  AP 
a  year  ago  and  teilks  have  taken  place 
occasionally,  at  “a  very  low  level  and 


they  were  months  away  from  achiev¬ 
ing  a  consequence  —  if  they  ever  do 
achieve  a  consequence.” 

According  to  the  proposal,  free¬ 
lance  camera  crews  would  be  hired 
through  AP’s  100  foreign  bureaus  to 
cover  news  events.  Footage  would 
then  be  transmitted  by  satellite  to  cus¬ 
tomers,  including  CBS  News,  which 
has  16  overseas  bureaus. 

Sauter  told  the  Times  the  arrange¬ 
ment  would  not  close  any  CBS 
bureaus  but  could  save  it  money. 

Boccardi  confirmed  the  talks  but 
said  no  solid  proposals  had  been  sub¬ 
mitted. 

Boccardi  told  the  Times,  however: 
“Since  the  AP  is  a  nonprofit  coopera¬ 
tive,  this  kind  of  joint  venture,  if  it 
could  make  money,  could  provide  re¬ 
venue  to  our  general  fund  through  a 
side  effort  that  is  not  in  the  main¬ 
stream  of  AP’s  gathering  of  news. 
Providing  video  news  footage  is  one 
piece  of  the  news  business  that  we  are 
not  now  in.  Whether  to  be  in  it  is  a 
legitimate  question  confronting  the 
AP.” 

Boccardi  dismissed  as  “nonsense” 
the  idea  AP  would  “in  some  unex¬ 
plained  way  make  a  run  at  CNN.” 


Wash.  Post  Co.  to  buy  53  cable  systems  from  Cap  Cities 


The  Washington  Post  Co. 
announced  that  it  has  arranged  to  buy 
53  cable  television  systems  from 
Capital  Cities  Communications  for 
$350  million  in  borrowed  cash. 

The  systems  have  a  total  of  about 
350,000  subscribers  in  15  midwestem, 
western  and  southern  states. 

Capital  Cities  is  disposing  of  the 
systems  in  connection  with  its  pend¬ 
ing  merger  with  the  American  Broad¬ 
casting  Cos.  The  Post,  however,  will 
not  buy  the  Capital  Cities  cable  sys¬ 
tems  in  Plymouth  and  Saline,  Mich., 
because  the  Post  already  owns 
WDIV-TV  in  nearby  Detroit,  and 


federal  regulations  prohibit  common 
ownership  of  cable  and  broadcast 
facilities  in  the  same  market. 

The  Post  said  purchase  of  53  of  the 
systems  would  be  funded  through 
borrowings,  causing  a  first-year  dilu¬ 
tion  of  $1.85  per  share  in  Post  earn¬ 
ings. 

In  announcing  the  plan,  which  is 
subject  to  regulatory  approval.  Post 
Chairman  Katharine  Graham  said: 
“This  acquisition  gives  us  a  major 
stake  in  cable  television.  After  more 
than  a  decade  of  substantial  invest¬ 
ment,  we  believe  the  industry  is  in  a 


position  to  deliver  the  kind  of  returns 
that  have  been  forecast  for  years.  At 
the  same  time,  we  are  committed  to 
maintaining  the  highest  standards  of 
cable  television  services,  which 
Capital  Cities  has  provided  to  these 
communities  in  the  past.” 

Chairman  Thomas  S.  Murphy  of 
Capital  Cities  said:  “The  develop¬ 
ment  of  Capital  Cities  Cable  Televi¬ 
sion  Division  over  the  past  five  years 
is  the  result  of  dedicated  efforts  of  our 
employees.  We  are  pleased  that  they 
will  have  an  opportunity  to  continue 
growth  with  one  of  the  finest  media 
companies  in  the  United  States.” 


Harte-Hanks  starts  its  own  graphics  firm 


Harte-Hanks  Communications  Inc. 
has  started  a  typesetting  and  graphics 
company  in  San  Antonio,  Texas,  to 
serve  the  corporation’s  area  graphics 
needs  and  commercial  customers. 

The  company,  Harte-Hanks 


Graphics,  will  provide  high  quality 
prepress  services,  according  to  Tuck¬ 
er  Sutherland,  president  of  Harte- 
Hankes  Newspapers.  The  firm  will 


zines  as  well  as  commercial  needs. 

Heading  the  new  firm  as  general 
manager  will  be  Kay  Evans,  41,  who 


serve  Harte-Hanks’s  San  Antonio  has  been  transferred  from  a  commer- 
Monthly  and  Texas  Weekly  maga-  cial  printer  in  Wichita  Falls. 
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IN  BRIEF 


13  Filipino 
journalists  killed 
this  past  year 

Thirteen  Filipino  journalists  have 
been  killed  in  the  past  year,  more  than 
twice  as  many  as  in  the  previous  de¬ 
cade. 

One  other  journalist,  a  police  repor¬ 
ter  has  disappeared. 

Six  Filipino  journalists  were  killed 
between  1975  and  mid- 1984. 

The  killed  journalists  came  from 
both  print  and  broadcasting,  and  they 
represented  both  left  and  right  in  the 
political  spectrum. 

Barbara  Koeppel  of  the  New  York- 
based  Committee  to  Protect  Journal¬ 
ists,  said  a  common  thread  in  many  of 
the  killings  is  that  the  journalists  had 
spoken  out  against  human  rights 
abuses. 

The  Philippines  military  acknow¬ 
ledged  that  at  least  three  of  the  jour¬ 
nalists  were  killed  by  soldiers  or  for¬ 
mer  military  men.  News  reports  in  the 
Philippines  list  the  military  as  suspect 
in  several  other  killings. 

Communist  New  People’s  Army 
death  squads  are  also  suspected  in 
some  of  the  killings. 

“We  are  no  longer  safe,  either  from 
the  government  side  or  from  the  other 
side,’’  said  A1  Alinsug,  editor  of  the 
English-language  Visayan  Herald. 

Small  group  runs 
pro-UPI  editorial 

The  Kankakee  (Ill.)  Daily  Journal, 
part  of  the  Small  Newspaper  Group, 
recently  ran  an  editorial  pointing  out 
the  benefits  to  the  public  of  having 
United  Press  International  competing 
with  the  Associated  Press. 

UPI  has  been  in  Chapter  11  pro¬ 
ceeding  in  federal  bankruptcy  court 
since  April  28. 

Len  R.  Small,  president  of  Small 
Newspapers,  was  part  of  the  original 
four  investors  who  formed  Media 
News  Corp.  to  purchase  UPI  from 
Scripps  Howard.  Small  served  as 
chairman  of  Media  News  for  several 
months  before  he  resigned,  citing  the 
need  to  devote  more  time  to  his  fami¬ 
ly’s  newspapers. 

Jean  Alice  Small,  Len  Small’s 
mother,  is  chairman  of  Small  News¬ 
papers  and  editor  and  publisher  of  the 
Daily  Journal. 

“United  Press  International  pro¬ 
vides  the  larger  Associated  Press  with 
head-to-head  competition  in  almost 


every  market,  foreign  and  domestic,’’ 
the  editorial  stated.  “That  competi¬ 
tion  has  made  both  news  services  bet¬ 
ter,  and  kept  the  American  public  bet¬ 
ter  informed  in  the  process.  If  UPI 
goes  under,  there  will  be  that  much 
less  competition  within  an  industry 
already  suffering  a  steady  decline  in 
competition  during  most  of  the  last 
half  century. 

“Fortunately,  there  is  a  good 
chance  that  a  reorganized  UPI  could 
find  the  investors  it  needs  to  survive. 
We  hope  so.  And  a  public  that  has 
benefited  from  the  competition  UPI 
has  provided  for  78  years  now  should 
hope  so  too.’’ 

PNPA  favors  lower 
carrier  age 

The  Pennsylvania  Newspaper  Pub¬ 
lishers  Association  gave  its  support  to 
legislation  to  lower  the  state’s  mini¬ 
mum  age  for  newspaper  carriers  from 
12  to  11  years. 

The  measure  also  received  support 
from  Philadelphia  Newspapers  Inc., 
publisher  of  the  Philadelphia  Inquirer 
and  Daily  News. 

The  PNPA  said  most  newspapers 
have  instituted  safety  programs  for 
youth  carriers  including  personal  pro¬ 
tection  in  the  event  a  stranger 
approaches  and  added  that  being 
news  carriers  would  teach  11 -year- 
olds  discipline  and  motivation. 

Similar  legislation  passed  the  state 
senate  last  year  but  was  defeated  in 
the  house. 

Said  Rep.  Roy  Afflerbach  (D- 
Lehigh),  “I’m  opposed  to  any  chip¬ 
ping  away  of  the  child  labor  laws.  If 
we  begin  exempting  one  industry,  it 
will  only  lead  to  further  exemptions.  ’  ’ 

Free  paper  chain 
planned  for  Denver 

Robert  Titsch,  chief  executive 
officer  of  the  Titsch  Companies, 
announced  he  plans  to  create  a  chain 
of  free-circulation  community  news¬ 
papers  in  the  Denver  area. 

Titsch  claimed  that  the  new  chain, 
to  be  named  Independent  Newspa¬ 
pers,  will  have  a  circulation  base 
“larger  than  the  Denver  Post." 

The  chain  will  include  three  exisit- 
ing  community  newspapers,  includ¬ 
ing  the  flagship  Independent  serving 
Arapahoe,  Douglas  and  Jefferson 
Counties,  plus  “soon  to  be 
announced’’  newspapers  in  other 
areas. 


Scripps  and  DPA 
sign  news  deai 

Scripps  Howard  and  the  West  Ger¬ 
man  news  agency  Deutsche  Presse 
Agentur  signed  a  cooperative  agree¬ 
ment  for  the  international  distribution 
of  their  news  services. 

The  agreement  calls  for  DPA  to  be¬ 
come  a  client  of  the  Scripps  Howard 
News  Service  and  for  Scripps  How¬ 
ard  Newspapers  to  subscribe  to  the 
English-language  international  news 
report  of  the  German  agency. 

In  addition,  DPA  will  have  the  dis¬ 
tribution  rights  to  market  the  Scripps 
Howard  News  Service  to  other 
clients  in  40  countries. 

Chicago  Sun-Times 
switches  agencies 

Conceding  the  failure  of  Wingo  and 
other  contest  promotions,  the  Chica¬ 
go  Sun-Times  selected  the  Chicago 
office  of  Campbell-Mithun  as  its  new 
advertising  ^ency  to  oversee  a  plan¬ 
ned  $2.5  million  print,  tv  and  radio 
campaign  beginning  in  autumn. 

“We’ve  spent  18  months  throwing 
money  away  on  promotions’’  like 
Wingo,  Sun-Times  president  and  pub¬ 
lisher  Robert  Page  said.  He  said  the 
new  local  agency  would  instead 
promote  “the  outstanding  people 
who  write  for  and  edit  our  fine  pro¬ 
duct.” 

Reporter’s  killer 
faces  execution 

Pennsylvania  Governor  Richard 
Thornburgh  signed  an  execution  war¬ 
rant  for  death  in  the  electric  chair  dur¬ 
ing  the  week  of  Dec.  2  for  Keith  Zet- 
tlemoyer  who  was  convicted  of  first- 
degree  murder  in  the  Oct.  13,  1980 
slaying  of  Charles  DeVetsco,  a  cor¬ 
respondent  for  the  Harrisburg  Patriot 
and  News. 

DeVetsco  was  scheduled  to  testify 
against  Zettlemoyer  in  a  robbery  trial 
and  was  found  shot  execution-style  in 
Harrisburg. 

University  starts 
advertising  lectures 

Memphis  State  University’s  De¬ 
partment  of  Journalism  received  a 
$50,000  gift  from  the  Memphis  Adver¬ 
tising  Federation  which  will  be  used 
to  endow  a  lectureship  in  advertising. 
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SYNDICATES 


A  how-to  guide  for  getting  syndicated 

What  creators  should  know  before  writing  a  syndicate  and  (if 
they  beat  the  discouraging  odds)  before  signing  a  contract 


By  David  Astor 

United  Media  receives  5,000  to 
10,000  submissions  a  year  from  car¬ 
toonists  and  writers  hoping  to  become 
syndicated.  It  introduces  six  to  eight 
new  features  a  year. 

King  Features  Syndicate  gets  3,000 
to  3,500  submissions.  It  too  releases 
about  six  to  eight  regular  features  a 
year. 

Universal  Press  Syndicate  receives 
well  over  2,500  submissions.  It 
annually  comes  out  with  about  10  new 
features. 

Other  large  syndicates  have  simi¬ 
lar  ratios.  And  even  a  smaller  opera¬ 
tion  like  the  Rancho  La  Costa,  Calif.- 
based  Sun  Features  Inc.  (which  distri¬ 
butes  the  work  of  seven  creators)  gets 
mail  from  at  least  500  people  annually. 
And  SFI  doesn’t  introduce  any  new 
features  some  years. 

Making  things  harder  for  creators 
writing  to  syndicates  is  the  fact  that  a 
number  of  feature  distributors  find 
over  half  their  new  properties  each 
year  in  ways  other  than  mail  submis¬ 
sions. 

In  short,  it  is  extremely  tough  even 
for  very  talented  creators  to  get  syndi¬ 
cated.  But  people  seeking  national 
distribution  of  their  comics,  editorial 
cartoons,  columns,  and  other  features 
can  lessen  these  daunting  odds  at  least 
a  little  bit  by  approaching  syndicates 
the  right  way.  E&P  interviewed  a 
number  of  syndicate  executives  to 
find  out  what  this  “right  way’’  is,  and 
also  talked  with  an  attorney  who  rep¬ 
resents  creators  to  ascertain  what  the 
relatively  few  people  accepted  by 
syndicates  should  know  prior  to  sign¬ 
ing  a  contract. 

Before  people  even  write  a  syndi¬ 
cate,  they  should  familiarize  them¬ 
selves  with  what  is  already  in  news¬ 
papers.  “No  syndicate  wants  a  col¬ 
umn  or  comic  strip  that  is  similar  to 
other  material  already  in  syndica¬ 
tion,’’  stated  King  vice  president  and 
general  manager  Allan  Priaulx.  “At 
the  same  time,  creators — in  an  effort 
to  be  original  and  different — should 
not  try  to  do  something  that  has  an 
extremely  narrow  focus.  You  have  to 


find  the  balance  between  the  two.’’ 

If  creators  feel  their  feature  may 
indeed  have  a  niche,  they  should  then 
send  their  idea  to  a  top  syndicate 
editorial  person — who  might  have  the 
title  of  editor,  editorial  director,  ex¬ 
ecutive  editor,  comics  editor,  etc. 
Most  syndicates  greatly  prefer  that 
creators  write  rather  than  phone  in 
ideas. 

What  about  simultaneous  submis¬ 
sions?  Some  executives  inter¬ 
viewed — such  as  Priaulx — said  they 
want  their  syndicates  to  be  the  first  to 
see  material.  But  a  larger  number  said 
they  could  understand  why 
creators — aware  of  how  slight  their 
chances  are  of  getting  syndicated — 
would  want  to  send  mailings  to  sever¬ 
al  companies  at  once.  “I  can  sym¬ 
pathize  with  (them),’’  said  News 
America  Syndicate  (NAS)  vice  presi¬ 
dent,  editorial  development  Lewis 
Little. 

The  mailing  should  contain  some 
sort  of  cover  letter  (typed  or  neatly 
written)  describing  the  feature  and  the 
creator’ s  background/qualifications . 
Most  syndicate  executives  agreed 
that  this  letter  should  be  as  concise  as 
possible.  “Not  more  than  two  pages, 
and  one  page  is  better,’’  advised 
Little. 

The  execs  differed,  however,  over 
whether  it  is  helpful  for  creators  to 
include  comments  from  people  prais¬ 
ing  their  feature.  Some  execs  said  tes¬ 
timonials  are  acceptable  if  they  come 
from  newspaper  editors  or  other  re¬ 
levant  people  (“if  you  have  Aunt  Nel¬ 


ly  telling  you  how  great  her  nephew  is, 
it’s  not  going  to  help  at  all,’’  noted  SFI 
president  William  Kennedy).  But 
others  said  they  are  not  really  needed 
(“the  only  helpful  testimonial  is  the 
one  I’m  going  to  give  after  reading  the 
feature,’’  said  David  Hendin,  senior 
vice  president  and  editorial  director 
of  United  Media — the  parent  of  Un¬ 
ited  Feature  Syndicate  and  Newspaper 
Enterprise  Association). 

Some  execs  agreed  that  resumes 
should  be  included,  but  others  stated 
that  they  are  not  always  necessary. 
Washington  Post  Writers  Group 
(WPWG)  special  projects  manager  A1 
Leeds  said  he  likes  to  know  the  age  of 
the  creator  in  order  to  ascertain  how 
many  years  the  person  might  be  with 
the  syndicate. 

Virtually  all  syndicate  execs  re¬ 
commended  that  submissions  stick  to 
basics.  “Fancy  packages  and  women 
jumping  out  of  cakes  just  doesn’t  do,’’ 
said  Universal  vice  president  and 
editorial  director  Lee  Salem. 

The  most  important  part  of  any  sub¬ 
mission,  of  course,  is  feature  sam¬ 
ples.  Syndicate  execs  differed  some¬ 
what  over  how  many  should  be  in¬ 
cluded,  but  the  basic  averages  are 
three-to-four  weeks  of  episodes  when 
comics  are  involved,  a  couple  weeks 
of  drawings  when  editorial  cartoons 
are  sent,  and  six  to  eight  pieces  when 
it  comes  to  columns.  Copies — never 
originals — should  always  be  sent. 
And  Salem  and  Hendin  said  material 
should  not  be  “large”  and  “unwiel¬ 
dy.”  For  one  thing,  Hendin  said  this 
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makes  it  hard  for  him  to  put  a  mailing 
into  his  briefcase  to  look  at  during 
evenings  or  weekends — meaning  it 
might  take  longer  for  the  creator  to  get 
a  reply. 


A  stamped,  self-addressed  en¬ 
velope  is  a  must  if  people  want  to 


weeks  to  study  submissions  and  then 
notify  creators  of  their  decision.  “Re¬ 


receive  replies  (and  their  material  jections  tend  to  go  out  faster,”  said 


back)  from  syndicates,  who  usually 
take  anywhere  from  a  few  days  to  six 


Salem.  This  means,  of  course,  that 
(Continued  on  page  28) 


Schulz,  Trudeau  will  speak  at  West  Coast  meetings 

Many  others  also  addressing  NFC  and  AASFE  gatherings 


Charles  M.  Schulz,  Garry  Trudeau, 
Berke  Breathed,  Mike  Peters,  and  Joe 
Bob  Briggs  will  be  among  the  syndi¬ 
cated  creators  speaking  at  the  News¬ 
paper  Features  Council  (NFC)  and 
American  Association  of  Sunday  and 
Feature  Editors  (AASFE)  meetings  in 
San  Francisco  next  month. 

The  NFC  meeting — at  the  Mark 
Hopkins  Hotel  September  18 — will 
open  with  remarks  by  Robert  C. 
Maynard,  editor  and  publisher  of  the 
Oakland  Tribune  and  a  Universal 
Press  Syndicate  columnist. 

Following  that  will  be  a  panel  dis¬ 
cussion  on  “Syndicates  in  the  ’80s” 
featuring  United  Media  senior  vice 
president  and  editorial  director  David 
Hendin,  News  America  Syndicate 
president  and  chief  executive  officer 
Richard  S.  Newcombe,  “Momma” 
and  “Miss  Peach”  cartoonist  Mell 
Lazarus  of  NAS,  and  Los  Angeles 
Daily  News  editor  Tim  Kelly.  The 
moderator  will  be  Sacramento  Bee 
executive  editor  Gregory  Favre. 

Then  there  will  be  a  panel  discus¬ 
sion  featuring  what  the  NFC  calls 
“new  wave”  cartoonists,  including 
Breathed,  “Bloom  County,’’ 
Washington  Post  Writers  Group;  Pe¬ 
ters,  “Mother  Goose  &  Grimm,”  Tri¬ 
bune  Media  Services  (and  a  United  Fe¬ 
ature  Syndicate  editorial  cartoonist); 
Jerry  Van  Amerongen,  “The  Neigh¬ 
borhood,”  Cowles  Syndicate;  and 
Richard  Guindon,  “Guindon,”  NAS. 
Moderating  will  be  “Beetle  Bailey” 
creator  Mort  Walker  of  King  Features 
Syndicate. 

After  lunch  will  be  a  session  featur¬ 
ing  columnists  Herb  Caen  and  Rob 
Morse  of  the  San  Francisco  Chroni¬ 
cle  and  Cyra  McFadden  of  the  San 
Francisco  Examiner.  Moderating  will 
be  Examiner  editor  David  Burgin. 


Charles  M.  Schulz 

Then  there  will  be  a  discussion  of 
libel  (and  the  showing  of  a  videotape 
of  a  mock  libel  trial)  by  John  V.R.  Bull 
of  the  Philadelphia  Inquirer. 

Ending  the  NFC  meeting  will  be  a 
presentation  by  United-distributed 
cartoonist  Schulz,  whose  “Peanuts” 
comic  will  reach  its  35th  anniversary 
this  fall. 

Scheduled  for  the  evening  of 
September  18  is  an  NFC/AASFE 
cocktail  party — hosted  by  the  Chroni¬ 
cle  and  Chronicle  Features — aboard 
the  “City  of  San  Francisco”  yacht. 

The  AASFE  meeting — also  at  the 
Mark  Hopkins — will  open  September 
19  with  an  address  by  Chronicle  ex¬ 
ecutive  editor  William  German,  fol¬ 
lowed  by  the  annual  “Show  and  Tell” 
session.  Mary  Hadar  of  the  Washing¬ 
ton  Post  will  display  and  critique  fea¬ 
ture  sections  sent  in  by  member  edi¬ 
tors  from  around  the  country. 

Then  California  Poll’s  Mervin  Field 
will  talk  about  newspaper  research, 
followed  by  a  luncheon  speech  from 
new  Examiner  publisher  Will  Hearst. 

“Doonesbury”  creator  Trudeau  of 
Universal  will  speak  in  the  afternoon. 
Then  there  will  be  a  panel  on  cen¬ 
sorship  featuring  Breathed,  John 
Bloom  (who  does  the  Joe  Bob  Briggs 
drive-in  movie  column  for  Universal), 
and  Dallas  Times  Herald  editor  Will 
Jarrett. 

Newsday  publisher  David  Laven- 
thol  will  speak  later  in  the  afternoon 
on  “The  American  Market,”  after 
which  there  will  be  a  dinner  for 
AASFE  members  at  Maxwell’s  Plum. 

The  AASFE  meeting  will  continue 
September  20  with  a  session  on  the 
future  of  travel  sections,  followed  by 
a  Schulz  luncheon  speech. 


Then  there  will  be  a  full  mem¬ 
bership  business  meeting,  followed 
by  a  discussion  entitled  “Changes  in 
the  Sunday  Magazine.”  The  day  will 
end  with  the  “President’s  cocktail  re¬ 
ception.” 

The  AASFE  and  NFC  schedules 
are  subject  to  last-minute  changes. 

Fees  for  the  two-day  AASFE  con¬ 
vention  are  $175.  It  costs  $50  to  join 
the  organization,  whose  current  pres¬ 
ident  is  Tony  Bembridge  of  the  Lon¬ 
don  (Ontario)  Free  Press. 

The  price  of  the  one-day  NFC 
meeting  is  $35  for  members  and  $45 
for  non-members.  The  current  chair¬ 
man  and  president  of  the  organiza¬ 
tion — which  consists  of  cartoonists, 
columnists,  syndicate  executives, 
newspaper  editors,  and  others — is 
Joseph  D’Angelo  of  King. 


BYTE  OFF 
MORE 
READERS. 


a  r\ 


Dorthea  Atwater  is  a  personal  com¬ 
puter  consultant  and  author  of  the 
Ballantine  book  series  "First  Aid  for 
Your  Computer."  Her  weekly  column 
is  user-friendly.  Funny.  And  it's  sure  to 
cure  your  readers'  computer-itis. 

Call  toll-free  800-445-4555  for  a 
sample  "Best  Bytes"  mini  package. 
Alaska,  California,  Hawaii  and  Can¬ 
ada,  call  collect  (619)  293-1818.  Get 
the  package  that  ties  up  readership 
and  revenues. 
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(Continued  from  page  27) 

good  features  tend  to  be  evaluated 
longer — and  by  more  people — than 
not-so-good  ones.  But  all  submissions 
are  at  least  looked  at,  according  to 
everyone  interviewed. 

If  creators  receive  a  rejection 
(which,  due  to  the  high  volume  of  sub¬ 
missions,  often  comes  via  form  let¬ 
ter),  they  still  have  several  options. 
These  include  trying  self-syndication 
(see  E&P,  August  27,  1983),  sending 
their  idea  to  another  syndicate,  im¬ 
proving  the  idea  and  writing  the  same 
syndicate  again,  or  coming  up  with  an 
entirely  new  idea.  “I  would  encour¬ 
age  them  to  keep  trying,”  said  Los 
Angeles  Times  Syndicate  vice  presi¬ 
dent  and  editor  Don  Michel.  “In 
many  cases,  the  third,  fourth,  or  fifth 
submissions  have  been  successful.” 

When  it  comes  to  the  select  group 
of  features  that  do  arouse  syndicate 
interest,  what  should  their  creators  be 
aware  of  when  negotiating  contracts? 
Some  answers  were  offered  by  attor¬ 
ney  Arnold  Schwartzman,  whose 
clients  include  Mike  Peters  (a  United 
editorial  cartoonist  and  creator  of  the 
Tribune  Media  Services-distributed 
“Mother  Goose  &  Grimm”  comic) 
and  political  cartoonist  Tony  Auth  of 
WPWG.  The  president  of  the  Dayton, 
Ohio-based  Schwartzman  Media 
Communications  also  represented 
“The  Far  Side”  cartoonist  Gary  Lar¬ 
son  in  his  1984  switch  from  Chronicle 
Features  to  Universal. 

Schwartzman  was  not  the  only  one 
interviewed  for  this  portion  of  the 
story,  but  the  others  (including  a  cou¬ 
ple  of  creators)  asked  that  their  names 
and  direct  quotes  not  be  used.  They 
did,  however,  make  many  of  the  same 
points  as  Schwartzman,  who  said 
creators  should  be  aware  of  such 
things  as: 

•  Ownership  rights.  Schwartzman 
stated  that  creators  should  try  to  re¬ 
tain  basic  overall  ownership  rights  on 
their  property;  if  need  be,  they  can 
bargain  for  this  by  giving  syndicates 
certain  subsidiary  rights — such  as 
those  involving  licensing — for  the 
term  of  the  contract.  In  cases  where 
the  syndicate  insists  on  having  own¬ 
ership  rights,  Schwartzman  advised 
creators  to  only  sign  them  away  for 
the  duration  of  the  contract — not  for 
perpetuity. 

•  Division  of  earnings.  Most  con¬ 
tracts  call  for  creators  to  get  50%  of 
earnings  (from  what  each  newspaper 
pays  for  the  feature,  from  licensed 
products,  etc.)  and  syndicates  to  get 
the  other  50%.  Schwartzman  said  this 
is  not  “cast  in  stone,”  and  that  some 
creators  can  get  more  than  half.  He 


added  that  a  sliding  scale  is  sometimes 
used — whereby  creators  might  get, 
say,  55%  of  earnings  in  a  contract  and 
then  60%  when  the  contract  is  re¬ 
newed. 

•  Various  costs.  Many  syndicates, 
Schwartzman  said,  have  creators  pay 
at  least  part  of  a  feature’s  production, 
mailing,  and  other  costs — which  can, 
in  effect,  lower  the  percentage  of 
earnings  creators  receive.  Creators  in 
this  situation,  he  stated,  should  try  to 
negotiate  some  kind  of  cap  on  their 
share  of  these  costs. 

•  Contract  length.  Schwartzman 
said  he  prefers  three-year  contracts 
with  a  three-year  renewal  clause. 
Contracts,  however,  are  often  five 
and  five  and  sometimes  ten  and  ten. 
He  added  that  he  likes  contracts  to 
have  an  early  termination  clause  (for 
both  the  creator  and  syndicate)  if  a 
feature  is  not  selling  well.  And  when 
the  first  phase  of  a  contract  ends,  he 
said  syndicates  should  have  reached  a 
predetermined  performance  level — 
such  as  selling  the  feature  to  a  certain 
number  of  papers — in  order  to  have 
the  right  to  renew. 

•  Access.  Schwartzman  said 
creators  should  get  monthly  sales 
statements  from  their  syndicates  that 
contain  information  on  new  sub¬ 
scribers,  cancellations,  etc.  And 
creators,  he  added,  could  ask  to  re¬ 
ceive  regular  data  on  how  many  sales 
calls  a  syndicate  is  making  on  their 
behalf. 

•  Creative  rights.  Creators,  said 
Schwartzman,  should  ask  for  con¬ 
tract  language  saying  that  they  will  be 
consulted  if  the  syndicate  wants  to 
make  a  change  in  a  particular  install¬ 
ment  of  their  feature. 

•  Insurance.  Creators,  said  the 
attorney,  should  seek  libel  protection 
(such  as  becoming  a  third-party  ben¬ 
eficiary  on  a  syndicate’s  insurance 
coverage)  as  well  as  a  death  and  dis¬ 
ability  clause. 

•  Syndicate  strengths  and  weak¬ 
nesses.  Schwartzman  said  creators — 
before  signing  a  contract — should  see 
whether  a  syndicate  has  other  suc¬ 
cessful  cartoonists  and  writers  on  its 
roster,  low  turnover  among  execu¬ 
tives  and  staff,  a  strong  sales  force 
(including  people  in  the  field),  a  good 
promotion  person  or  department, 
book  publishing  and  licensing  capabi¬ 
lities,  etc. 

How  many  of  the  things  discussed 
by  Schwartzman  can  creators  reason¬ 
ably  hope  to  get  in  their  contracts? 
Schwartzman  said  it  depends  on  the 
syndicate  as  well  as  the  talent  and 
clout  of  the  creator  (a  famous  cartoon¬ 
ist  switching  syndicates,  for  instance, 
has  much  more  negotiating  leverage). 


It  also  depends  on  what  kind  of  attor¬ 
ney  or  agent  is  representing  the 
creator — or  whether  there  is  any  rep¬ 
resentation  at  all  involved.  And  some 
creators,  of  course,  are  so  thrilled  to 
be  syndicated  that  they  would  sign 
virtually  anything. 

Once  a  person  signs  a  contract,  it 
doesn’t  always  mean  he  or  she  will  be 
syndicated  immediately.  Little  of 
NAS  noted  that  it  can  take  a  comic 
cartoonist  six  months  to  two  years  to 
actually  appear  in  newspapers. 

And  once  in  newspapers,  how 
much  money  can  syndicated  creators 
expect  to  make?  This  varies  greatly, 
with  some  earning  millions  of  dollars 
and  others  needing  other  jobs  to  sur¬ 
vive.  Leeds  of  WPWG  said  the  aver¬ 
age  weekly  price  papers  pay  for  a  fea¬ 
ture  may  be  a  bit  over  $13  (larger 
dailies  might  pay  much  more).  If  a 
creator  has  100  papers — which  Leeds 
said  is  the  threshold  of  being  “pretty 
much  an  unqualified  success” — and 
he  or  she  gets  about  half  of  the  aver¬ 
age  $13  from  each  paper  each  week, 
the  yearly  income  would  be  some¬ 
where  in  the  neighborhood  of 
$34,000.  Earnings  from  books, 
licensed  products,  and  other  things 
would  be  extra. 


United  Media  senior  vice  president  and 
editorial  director  David  Hendin  standing 
on  the  floor  of  a  4th  century  Roman  house 
being  excavated  in  Sepphoris,  Israel. 
Hendin,  considered  an  expert  on  ancient 
Biblical  coins,  was  a  staff  member  of  the 
Duke  University/Hebrew  University 
archaeological  'dig'  earlier  this  summer 
(see  E&P,  June  29).  He  filed  eight  stories 
for  Scripps  Howard  News  Service  about 
the  excavation,  which  resulted  in  the  dis¬ 
covery  of  over  1 30  coins,  several  statues, 
early  Christian  artifacts,  and  architectu¬ 
ral  remnants  of  buildings,  ritual  baths, 
roads,  and  other  structures. 


28 


EDITOR  &  PUBLISHER  for  August  31,  1985 


Use  this  handy  order  form  to  order. 

1985  EDITOR  &  PUBLISHER  MARKET  GUIDE  (Published  Dec.,  1984) 

1985  EDITOR  &  PUBLISHER  YEAR  BOOK  (Published  March,  1985) 
Please  send  me: 

EDITOR  &  PUBLISHER  MARKET  GUIDE 

Exclusive  data  on  U.S.  and  Canadian  newspaper  markets. 

□  1985  Edition  $50  per  copy  □  Bulk  orders  5  or  more  $45.00  each _ 

(U.S.  and  Canada)  $65  per  copy  outside  U.S.  &  Canada  Number  of  copies 

EDITOR  &  PUBLISHER  YEARBOOK  -  Encyclopedia  of  the  newspaper  industry. 

□  1985  Edition  $60  per  copy  □  Bulk  orders  5  or  more  $55.00  each _ 

(U.S.  and  Canada)  $75  per  copy  outside  U.S.  &  Canada  Number  of  copies 

Name  _ Title _ 

Company _ 

Nature  of  Business  _ 

Address _ 

City _ State _ Zip  _ 

Payment  must  accompany  Market  Guide  and  Year  Book  orders. 


New  York  State  residents  add  applicable  sales  tax. 


Enclose  this  card 
with  your  payment. 


/ 


EDITOR  &  PUBLISHER  for  August  31,  1985 


29 


Torstar  and  Southam  agree  to  swap  stock 


In  another  effort  to  thwart  a  possi¬ 
ble  takeover,  Southam  Inc.  agreed 
(Aug.  26)  to  a  stock  swap  with  Torstar 
Corp. 

Under  the  deal,  Southam  —  a  15- 
newspaper  chain  that  is  Canada’s 
largest  in  terms  of  circulation  —  ac¬ 
quired  a  30%  stake  in  Torstar,  while 
Torstar  bought  20%  of  Southam. 

Torstar  is  the  publisher  of  the 
Toronto  Star,  Canada’s  largest  daily 
newspaper. 

Both  companies  said  they  are  not 
planning  to  take  over  the  other.  Each 
will  appoint  two  directors  to  the 
other’s  board  of  directors,  the  com¬ 
panies  said  in  a  prepared  statement. 

The  stock  swap  was  valued  at  about 
$420  million  (Canadian). 

In  the  swap,  Southam  acquired  5 
million  new  C!lass  B  nonvoting  com¬ 
mon  shares  and  1.35  million  new  con¬ 
vertible  preference  shares  of  Torstar 
in  exchange  for  12.7  million  new  com¬ 
mon  shares  of  Southam. 

Southam  acting  executive  vice 
president  St.  Clair  Balfour  said  the 
swap,  which  will  have  the  effect  of 
making  a  hostile  takeover  more  diffi¬ 
cult,  was  fundamentally  “a  very 
sound  business  deal.” 

He  said  Southam’s  interest  in  Tor- 


star  would  strengthen  his  company’s 
newspaper  division  and  provide  new 
business  opportunities  for  both  com¬ 
panies  outside  of  newspapers. 

This  is  not  the  first  time  the  two 
firms  have  worked  together.  They 
jointly  formed  Infomart,  a  computer 
database  firm  that  Torstar  recently 
withdrew  from. 

Analysts,  however,  concentrated 
on  the  anti-takeover  effect  of  the 
swap. 

Southam  has  long  been  considered 
a  tempting  takeover  target  because  — 
though  it  began  as  a  Southam  family 
company  —  no  single  shareholder 
owns  more  than  a  10%  stake  until  this 
swap. 

In  addition,  the  firm’s  earnings 
have  recently  been  disappointing.  In 
1984,  for  example,  it  earned  $44.6  mil¬ 
lion  on  revenue  of  $619.4  million. 

Southam’s  stock  has  been  bid  up 
furiously  in  recent  weeks  on  rumors 
that  the  company  is  a  takeover  target. 

Earlier  in  August,  Southam  stock¬ 
holders  voted  a  series  of  anti-take- 
over  measures  that  were  weaker  than 
management  had  asked  for. 

The  measures  included  the  follow¬ 
ing:  Requiring  approval  by  a  majority 
of  shareholders  other  than  an  “in¬ 


terested  shareholder”  for  major 
changes  such  as  merger,  liquidation 
of  big  assets  or  a  change  in  the  board. 
An  “interested  shareholder”  was  de¬ 
fined  as  a  party  holding  more  than 
40%  of  stock,  a  change  from  the  10% 
threshold  directors  recommended. 

A  requirement  of  a  50%  quorum  of 
eligible  voting  shares  for  a  stockhold¬ 
er  meeting  to  change  the  board  of 
directors.  Management  had  asked  for 
a  75%  quorum. 

A  series  of  measures  requiring  that 
all  shareholders  must  receive  the 
same  price  for  stock  tendered  in  a 
takeover  bid. 

In  the  face  of  opposition  from 
several  big  institutional  shareholders, 
the  company  withdrew  a  proposed 
preferred  share  issue,  a  common 
“poison  pill”  defense  against  un¬ 
friendly  takeovers. 

Canada’s  antitrust  authorities  said 
they  would  examine  the  Torstar- 
Southam  stock  swap;  however,  their 
chief  investigator  Lawson  Hunter 
was  quoted  in  published  reports  as 
saying  that  “at  first  glance”  the  ex¬ 
change  did  not  appear  to  violate  the 
federal  Anti-Combines  Act  because 
the  firms  do  not  operate  in  each 
other’s  newspaper  markets. 


St  Louis  mayor  seeking  investors  in  Giobe-Democrat 


Mayor  Vincent  Schoemehl  is  trying 
to  put  together  buyers  for  an  interest 
in  one  of  his  hometown  papers,  the 
troubled  St.  Louis  Globe-Democrat. 

“I  have  brought  together  a  small 
group  of  investors,  and  we  have  en¬ 
gaged  in  meetings  this  weekend  (Aug. 
24-25)  toward  that  goal,”  he  said. 

Schoemehl  said  he  is  optimistic  that 
they  can  acquire  an  interest  in  the 
Globe-Democrat.  The  mayor  did  not 
say  whether  the  group  is  seeking  a 
controlling  or  minority  interest  in  the 


133-year-old  paper. 

Globe-Democrat  publisher  Jeffrey 
M.  Gluck  has  said  negotiations  are 
under  way  with  “three  different  par¬ 
ties”  who  would  like  to  acquire  an 
interest  in  the  paper. 

Interest  in  the  acquisition  comes  as 
the  Globe  faces  its  most  difficult 
financial  challenges  in  the  year  and  a 
half  since  Gluck  and  his  wife,  Debra 
McAlear  Gluck,  purchased  the  paper 
from  Newshouse  Newspapers  and 
pulled  it  out  of  a  longtime  joint 


operating  agreement  with  the  rival  St. 
Louis  Post-Dispatch. 

The  paper  has  been  the  object  of 
several  lawsuits,  including  one  claim¬ 
ing  the  daily  failed  to  pay  state  taxes 
that  were  withheld,  and  another  that 
Newspaper  Guild  dues  were  de¬ 
ducted  from  paychecks  but  not  paid. 

Most  recently,  on  Aug.  9,  a  group  of 
14  employees  petitioned  federal  bank¬ 
ruptcy  court,  asking  for  Chapter  1 1 
reorganization  of  newspaper.  The 
employees  also  claim  they  are  owed 
nearly  $14,000  in  back  pay. 


New  York  City  Tribune  suspends  pubiication 


The  New  York  City  Tribune  has  sus¬ 
pended  publication  as  of  Tuesday, 
Aug.  27,  the  newspaper’s  manage¬ 
ment  announced  last  week. 

Founded  by  followers  of  the  Rev. 
Sun  Myung  Moon  more  than  three 
years  ago,  the  Tribune  carries  a 
50,000  circulation. 

News  World  Communications,  pa¬ 
rent  company  of  the  Tribune,  the 
Washington  Times  and  Noticias  del 


Mundo,  said  it  hopes  to  resume  pub¬ 
lication  in  January  after  evaluating 
“extensive  plans  for  upgrading  the 
paper,”  said  Tribune  editor-in-chief 
Robert  Morton.  He  refrained  from 
further  comment. 

The  70-person  newspaper  staff  will 
be  laid  off  during  the  suspension, 
Morton  said.  Management  plans  to 
move  its  printing  operations  from 
Belleville,  N.J.,  to  a  more  modern 


plant  in  Long  Island  City,  N.Y.  The 
paper  maintained  bureaus  in  Central 
America,  Bonn,  Paris,  Vienna,  the 
Ivory  Coast  and  Tokyo. 

Morton  said  there  was  no  editorial 
or  financial  connection  between  Mr. 
Moon’s  Unification  Church  and 
News  World  Communications.  The 
company  was  founded  by  religious 
followers  of  Moon  in  1976. 
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FEATURES  AVAILABLE 

ANNOUNCEMENTS 

BOXING 

MONEY 

BUSINESS  OPPORTUNITIES 

NEWSPAPER  BROKERS 

BOXI NG  -  Established  weekly  column  of 
boxing  commentary.  Well  written,  pro¬ 
vocative.  Excellent  offbeat  sports  fea¬ 
ture  about  controversial,  high  interest 
subject  often  underestimatecTby  editors. 
Will  cultivate  new  readership.  Won't  cost 
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Jon  Piper,  Sports  News  Service,  44  Luf¬ 
kin  Point  Rd.,  Essex,  MA  01929.  (617) 
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"MORE  FOR  YOUR  MONEY"— Proven 
weekly  column  and  fillers  of  money  sav¬ 
ing  consumer  news.  Mike  LeFan,  1802 
S13th,  Temple  TX  76501. 

NEWSPAPER  PRINTING  PLANT  8  un¬ 
its,  2  folders  $125,000.  Will  split.  Mr. 
Sellentin,  (516)  537-3200. 

J.F.  HICKS  MEDIA  SERVICE 
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CRIBB  MEDIA  SERVICE 

Box  1220,  Townsend,  MT  59644 
John  T.  Cribb  (406)  266-4223 

SalesOonsulting>Appraising 

NEWSPAPER  OPPORTUNITY:  Be  the 
publisher  of  your  own  communi^  news¬ 
paper  in  Southern  California.  Exciting 
franchise  concept  for  the  best  qualified. 
Telephone  (213)  929-8332;  or  write  PO 
Box  1246,  Norwalk,  CA  90650. 

MOVIE  REVIEWS 

FASTEST-GROWING  COMPLETE 
MOVIE  SERVICE!  Witty,  consevative, 
family-oriented.  Free  trial.  Allen  Has¬ 
son,  Rt.  2,  Box  4457,  Nyssa,  OR 
97913,  (503)  372-5496  collect. 

CARTOONS 

NEWSPAPER  APPRMSERS 

KREHBIEL-BOLITHO,  INC 
Brokers-Appraisers-Consultants 

Over  550  Newspaper  Sales 
ROBERT  N.  BOLITHO 

PO  Box  7133,  Shawnee  Mission  KS 
66207.  Office:  (913)  451-8260 

AWARD-WINNING  CARTOONS,  carica¬ 
tures,  news  art,  and  illustration  to  fit  the 
needs  of  YOUR  newspaper  or  publica¬ 
tion.  Strips,  panels  and  editorials.  Mem¬ 
ber  NCS.  Bruce  Higdon,  Route  11, 
315B,  Murfreesboro,TN  37130. 

MINI  REVIEWS  (Cartoon  illustrated). 
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ment  pages.  Camera  ready.  Star  photos. 
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NEWSPAPER  APPRAISALS  for  estate 
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sonal  worth.  Sensible  fees.  Brochure. 
Krehblel-Bolitho,  Inc.,  Robert  N. 
Bolitho,  PO  Box  7133,  Shawnee  Mission 
KS  66207. 

SALTY  SALLY.  A  panel  readers  clip  out 
and  pin  up.  Cullen  Hightower,  PO  Box 
747,  Shalimar,  FL  32579. 

OUR  FREE  FALLA/VINTER  release  sche¬ 
dule  helps  you  cover  the  movies  for  less. 
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Our  15th  year.  Scrambl-Gram  Inc., 
1772  State  Rd.,  Cuyahoga  Falls,  OH 
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Box  4487,  Vancouver,  WA  98662 

HEALTH 

REM.  ESTATE 

BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)  733-8053  daytime;  (813)  446- 
0871  nights:  or  write  Box  3364, 
Clearwater  Beach  FL  33515.  No  obliga¬ 
tion,  of  course. 

PHILLIPS  MEDIA,  INC. 
Newspaper  Brokers— Consultants 

PO  Box  b07,  Berryville,  AR  72616 
RUPERT  PILLIPS  (501)  423-6688 

"SENIOR  CLINIC".  An  experienced 
practicing  specialist  writes  America's 
only  health  column  specifically  addres¬ 
sing  the  medical  problems  of  past  mid¬ 
dle  life.  The  nation's  26  million  seniors 
now  exceed  the  teen  age  population. 
Senior  Clinic  caters  exclusively  to  this 
ever  increasing  segment  of  your  read¬ 
ership.  "Warm  witty  authoritative- 
excellent  reader  response"  (Rochester, 
NY  Democrat  &  Chronicle).  Weekly  600 
words.  Now  in  5th  year.  Samples,  rates. 
Dr.  Macinnis,  PO  Box  307,  Edmonton, 
Alberta,  Cianada,  T5J  2J7,  (403)  973- 
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Syndicate,  PO  Box  5636,  Portland,  OR 
97228.  (503)  224-8338. 
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JAMES  A.  MARTIN  ASSOCIATES 
Columbus  Office:  (614)  889-9747 

PO  Box  798,  Dublin  OH  43017 
SERVING  THE  USA 

The  Midwest 

Newspaper  Brokers 

ROY  H0LDIN(5  &  ASSOCIATES 
Brokers-Appraisers 

Modest  rates 

P.O.  Box  212,  Galva,  II.  61434 
309-932-2270  217-784-4736 

FEATURE  YOUR  FEATURE  IN 
FEATURES  AVAILABLE 

AND  WATCH  YOUR 
SYNDICATE  SALES  SOAR! 

Run  your  ad  for  12,  26,  52  issues  and 
benefit  from  our  low 
contract  rates. 

For  information  and  rates  call: 

EDITOR  &  PUBLISHER 

Classified  Advertising  (212)  675-4380 

CONFIDENTIAL  PROFESSIONAL  SER¬ 
VICE.  Call  or  write  Dick  Briggs.  No 
obligation.  RICHARD  BRINGS  & 
ASSOCIATES,  Box  8225,  Savannah,  GA 
31412  (912)  236-1596. 

WAYNE  CHANCEY  CONSULTANTS 

PO  Box  86,  Headland  AL  36345 
(205)  693-2619 

CONTACT  Dick  BriMs  for  an  analysis  of 
your  situation.  RICHARD  BRIGGS  & 
ASSOCIATES,  Box  8225,  Savannah,  GA 
31412,  (912)  236-1596. 

NEWSPAPER  CONSULTANTS 

Fournier  Media  Service  Inc. 
Appraisal'BrokerageOonsulting 

John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (503)  389-3277 

EDWIN  0.  MEYER  ASSOCIATES 
Appraisers,  Brokers,  Consultants 

Box  637,  Goochland,  VA  23063 
(804)  784-7000 

JAMES  W.  HALL,  JR. 

Newspaper 

Sales,  Appraisals,  Consultations 

Jim  Hall  Media  Services,  Inc. 

408  Elm  St.  Troy,  AL  36081 

(205)  566-7198 

ONE-DAY  AD  SALES  SEMINARS...  an 
investment,  not  expense.  Mark 
Samuels,  MEDIA  DATA  SYSTEMS,  425 
W.  Walnut  Suite  310,  Louisville,  KY 
40202  or  call  l-(502)  566-6723. 

NEWSPAPERS  FOR  SALE 

NEWSPAPER  BROKERS 
KNOW  THAT 

E&P  CLASSIFIEDS 

GET  THEM 

THE  BUSINESS! 

ARIZONA  WEEKLY  community  tabloid, 
two  years  old,  circulation  25K,  sunny, 
booming  Phoenix  area.  Total  price 
$25,000.  (602)  938-2742.  PO  Box 
6034,  Glendale,  AZ  85312. 

EDITOR  &  PUBLISHER  for  August  31 ,  1 985  31 


ANNOUNCEMENTS  I 

NEWSPAPERS  FOR  SALE 

COLORADO  ROCKIES  SKI  RESORT 
.Award  winning  weekly  with  diverse, 
educated  readership  in  colorful  growing 
community.  Year-round  recreation  in 
beautiful  setting.  Great  investment, 
great  sWIe  of  life.  Minimum  $100,000 
down.  Send  professional  and  financial 
qualifications.  Suite  359,  Box  9002, 
Boulder  CO  SOSOI. 

CENTRAL  TEXAS  weekly  tab  in  Dallas- 
San  Antonio  high  vowth  area.  Growing 
publication  with  solid  base  ready  for  ex¬ 
perienced  publisher  to  take  it  and  run. 
Owners  with  other  interest  ready  to  sell. 
Here  is  your  chance  to  get  into  the  boom¬ 
ing  Central  Texas  market  at  a  bargain. 
Box  9080,  Editor  &  Publisher. 

EASTERN  OREGON  WEEKLY.  Grossed 
$185,000  plus  in  1984  with  $34,000 
net  for  owners.  Grossed  $90,000  plus 
during  first  6  months  of  1985  with 
$18,000  net  for  owners.  Owners  have 
other  plans.  Will  consider  purchase, 
lease  or  combination  to  hard  working 
qualified  persons.  Box  9180,  Editor  & 
Publisher. 

EXCLUSIVE  COUNTY  SEAT  WEEKLY, 
agribusiness  center.  $40K  net  for  1984. 
VVater  recreation,  metro  area  within  an 
hour'sdrive.  $120K  price,  owner  financ¬ 
ing,  $25Kdown.  Northwest  Texas.  ATN, 
Inc.,  Bill  or  Ed  Berger,  1801  Exposition 
Blvd.,  Austin.  TX  78703,  (512)  476- 
3950. 

LOS  ANGELES  highly  profitable  semi 
weekly,  affluent  growth  market  ideal  for 
individual  owner/publisher.  Geographic 
isolation  plus  sophisticated  readership 
gives  newspaper  dominant  advertising 
position  in  area's  large  retail  establish¬ 
ment.  Metropolitan  competition  cannot 
provide  local  news  and  editorial  cover¬ 
age.  Annual  gross  $1,500,000.  No 
debt.  Gardiner  &  Rauen,  Inc.,  2540 
Huntington  Drive,  206,  San  Marino,  CA 
91108.  (213)  283-7531. 

QUICK  SALE  DESIRED.  Profitable grow- 
ing  weekly  on  north  California  coast. 
1985  gross  approximately  $235,000. 
Serious  inquiries  only.  $180,000.  Send 
professional  and  financial  qualifications 
to  Publisher,  PO  Box  8424,  Santa  Cruz, 
CA  95061. 

UNCHALLENGED  FLORIDA  WEEKLY. 
Growth  area  near  Tampa.  1(813)  683- 
2842. 

ZONE  6  weekly  suburban  and  shopper. 
Both  well  established  in  growing  metro 
market.  Excellent  retail  prospects.  Send 
inquiries  to  Box  9065,  Editor  &  Pub¬ 
lisher. 

NEWSPAPERS  WANTED 

EXPANDING  COMMUNITY  NEWSPAP¬ 
ER  GROUP  seeks  to  purchase  exclusive 
weeklies  with  5000  or  more  paid  circula¬ 
tion.  We  can  act  quickly  and  will  hold 
your  replies  confidential.  Write  Box 
8826,  Editor  &  Publisher. 

NEWSPAPER  GROUP  OWNER  is  in- 
terested  in  acquiring  another  group  of 
newspapers.  Volume  of  individual  pap¬ 
ers  must  be  above  $600,000  each  with 
minimum  total  sales  of  $5,000,000. 
Would  also  be  interested  in  large  weekly 
or  daily  operations  grossing  over 
$1,000,000.  Write  to  Box  9189,  Editor 
&  Publisher. 


PRESS  TIME  AVAILABLE 


ANNOUNCEMENTS 

MAGAZINES  FOR  SALE 

ESTABLISHED  MAGAZINE  In  the  Lower 
Rio  Grande  Valley  Metroplex  area  of 
South  Texas,  including  South  Padre  Is¬ 
land,  one  of  the  fastest  growing  areas  in 
the  nation.  9,0(X)  circulation.  Grossing 
$150K.  Unlimited  potential.  15  years 
old-same  owners  who  will  help  with 
transition.  $150,000.  No  machineiY. 
Will  sell  without  office/home.  Please  in¬ 
dicate  your  financial  ability  with  first  in¬ 
quiry.  Box  9115,  Editor  &  Publisher. 

PUBLICATIONS  AVAILABLE 

SHOULD  YOU  OWN  a  weekly?  Read 
“Howto  Purchasea  Newspaper  and  Suc¬ 
ceed”  by  editor— publisher— broker  Jay 
Brodell.  $22.50  to  Mountain  West  Pub 
Co.,  Box  1841,  Grand  Junction,  Colo. 
81502. 

_ REAL  ESTATE _ 

GOVERNMENT  HOMES  from  $1  (U  re¬ 
pair).  Also  delinquent  tax  property.  Call 
(805)  687-6000  Ext.  GH-4261  for  in¬ 
formation. 


SHOPPING  GUIDES 

SURVIVAL  KIT  FOR  FREE  PAPERS 
Bright  ideas  to  fight  off  competition  and 
help  keep  your  paper  healthy  through  the 
1980's.  Ways  to  combat  TM(J  and 
broaden  your  display  and  classified 
base.  Plus,  new  ways  to  extract  revenue 
from  readers.  Publishers  call  or  write- 
Estil  Cradick,  Consit.  to  Publishers,  950 
Parkwood  Dr.,  Dunedin,  FL  33528, 
(813)  733-1678. 


INDUSTRY 


SERVICES 


CIRCULATION  SERVICES 

DAILIES.  WEEKLIES,  NON-DAILIES. 
The  most  trusted  and  respected  circula¬ 
tion  professional  on  the  national  and  in¬ 
ternational  level  (and  still  growing). 
KEVIN  S.  PAPPERT,  (313)  683-29&3. 
Circulation  Consultant  for  newspapers. 

LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national  re¬ 
ferences,  for  action  call;  (201)  966- 
5250. 


ENGINEERING  ft 
INSTALLATIONS 

Dan-Bar  Industrial  Contractors 
We  Install,  Move  and  Remove  Printing 
Equipment.  Total  Turn  Key  Job 
Rigging-Electrical'Pipping.  (305)  293- 
49%.  _ 

Editor  &  Publisher 
CLASSIFIED 
ADVERTISING 


EQUIPMENT 
&  SUPPLIES 


NEW  WEEKLY  newspaper  seeks  printing  I  ^01^  inf0rm3,tl0n 
time  in  1986  in  Maryland  or  nearby  /no  1 1 

Pennsylvania  or  Virginia.  Thursday  or  Cull 

Friday  printing.  20-40K  circulation.  32-  _ 

puffir'"’'°“^'  (21 2)  675-4380. 


CAMERA  ft  DARKROOM  \ 

SQUeeze  Lenses  for  SAU/TAB,  fixed  low 
%  shrink  or  2  to  25%  computer-aided 
variable  for  quick  and  easy  dimension 
control.  Also  REPAIRING  and  OPTIMIZ¬ 
ING  of  process  camera  lenses.  Herb 
Carlbom  at  CK  Optical,  PO  Box  1067, 
Redondo  Beach,  CA  90278.  (213)  372- 
0372 

CIRCULATION  SOFTWARE 

CIRCULATION  $1395.  Address  labels, 
subscription  postcard  billing,  PO  statls- 
tics;  paid/free/totaf-market/ 
combinations.  IBM  compatible; 
TRS80III,  4,  4P.  Demo  disk  $50- 
refundable.  Free  brochure.  BURCO  Sys¬ 
tems,  Inc.,  PO  Box  68,  Gridley,  cA 
95948.  (916)  846-3661. 

CIRCULATION  SUPPUES 

WE  MANUFACTURE  street  corner  news¬ 
paper  stands  for  vendors  in  Midwest 
area.  4ft  x  6  ft  steel  stands  with  service 
window  sliding  entry  door  $595.00. 
F.O.B  BARKER  METALCRAFT,  1701 
W.  Belmont,  Chicago,  IL  60657.  (312) 
248-1115. 

COMPUTER  SOFTWARE 

DISPLAY/390 

Ad  scheduling,  billing  and  sales  report¬ 
ing  for  weeklies  and  small  dailies.  De¬ 
signed  for  publishers  who  seek  the  com¬ 
petitive  edge.  Runs  on  IBM  PC-XT  and 
compatibles,  TeleVideo  multi-user  sys¬ 
tem  and  others.  Free  brochuresand  sam¬ 
ple  reports.  Pacific  Sun  Computer  Sys¬ 
tems,  Box  5553,  Mill  Valley,  CA  94942; 
(415)  383-4500. 

ELECTRONIC  STORY  INDEX 
Index  your  morgue  electronically.  Every 
story  can  be  cross  referenced  by  up  to  10 
key  words  or  phrases.  Program  has  room 
for  up  to  65,000  stories.  Completely 
menu  driven,  it's  very  user  friendly. 
Works  on  IBM-PC  and  compatibles. 
Send  $25  for  sample  disk,  applicable  to 
$395  purchase  price.  T-Squared  Soft¬ 
ware,  308C  Butler  Square,  Minneapolis, 
MN  55403. 

NEWSPAPER  ACCOUNTING  SYSTEMS 
Sophisticated  and  powerful  financial 
accounting  systems  for  small-to- 
medium  sized  newspapers.  Includes 
advertising  accounts  receivable  with 
billing  and  history  reporting,  accounts 
payable  and  payroll,  each  fully  inter¬ 
faced  to  general  ledger.  Turnkey  system 
includes  newspaper  accounting  soft¬ 
ware,  NCR  Tower  computer,  2  terminals, 
printer  and  on-site  operator  training. 
DAILY  CIRCULATION  SYSTEM  PRICE 

I. 5000  $23,803 

II. 16,500  $28,953 

III. 27,500  $45,154 

IV. 50,000+  $65,758-1- 

Please  inc^ire  for  weeklies  and  shop¬ 
pers.  Call  Fred  McDaniel,  Tamarix  Sys¬ 
tems,  (505)  326-7143  or  write  to  101 
E.  3{)th  St.,  Farmington,  NM  87401. 

PROBLEM  WITH  your  billing?  Our  pub¬ 
lisher  developed  packages  will  fit  easily 
into  your  office.  Single  or  multi-zone  ver¬ 
sions  available  for  the  IBM  PC  or  TANDY 
microcomputers.  Our  BASIC-400  starter 
system  costs  under  $6000.  This  in¬ 
cludes  the  computer,  printer  and  billing 
software  for  up  to  400  customers.  Call  or 
write  to  Jim  Sutton  or  Steve  Kuckuk, 
Publisher  Control  Systems,  223  W  5th, 
Shawano  Wl  54166;  (715)  526-6547. 


EQUIPMENT  ft  SUPPLIES 

COMPUTER  SOFTWARE 

WHY  NOT  GO  WITH  THE  BEST?  Our 
program  includes  (powerful,  efficient, 
circulation  management  $495). 
(Accounts  receivable,  billing  schedul¬ 
ing,  reporting--$495).  Financing  avail¬ 
able.  Satisfaction  guaranteed  or  full  re¬ 
fund.  Demo  disk  $20.  Works  on  most 
Micros.  For  more  information  phone 
(303)  274-4123  or  write  Mountain  Val¬ 
ley  Software,  Box  121,  Sanford,  CO 


_ COMPUTERS _ 

FOR  SALE 

New  twin  star  washout  unit  N  APP  system 
for  twin  star  plate  processor.  Never  used. 
For  more  details  calls  Best  Publishing 
Co., (2 13)  548-4545. 


_ MAILROOM _ 

CHESHIRE  for  newspapers.  IDAB  CS 
202.  Curtis  (703)  521-1089. 

GOOD  RECONDITIONED  Cheshire  and 
Magnacraft  labeling  machines  with  sing¬ 
le  and  multiwide  label  heads  and  quarter 
folders.  Call  Scott  or  Ed  Heisley;  (800) 
527-1668  or  (214)  357-0196. 

HARRIS  SIGNASTITCH  II,  Model  706/ 
707  P  with  Harris  527  Feeder.  Needs 
reconditioning.  Box  9194,  Editor  &  Pub¬ 
lisher. 

Muller  227  Inserters,  231  stackers 
Muller  259  counter/stackers 
Muller  288  counter/stacker 
Ferag  HS-80  counter/stackers 
Signode  MLW  2EE  strapper 
IDAB  bottom  wraps 

ONE  Corporation/Atlanta 
(404)  458-9351  Telex  700563 


MULLER  MODEL  231  Counter  Stacker, 
remanufactured  with  one-year  parts  war¬ 
ranty.  Available  immdeiately.  Reply  to: 
GRAPHIC  MANAGEMENT 
ASSOCIATES,  INC. 

11  Main  Street 
Southboro,  MA  01772 
(617)  481-8562 


NEW  FROM  GRAPHIC  MANAGEMENT 
SHERIDAN  48P  INSERTER  WITH  11 
HOPPERS 

High  Speed  Remanufactured  Sheridan 
72P,  48P,  and  24P  inserters  with  per¬ 
formance  improvements.  SPEEDS  TO 
40,000  PER  HOUR. 

Remanufactured  Sheridan  MS  and  HH 
Hoppers  with  ELECTRIC  CLUTCH  FEA¬ 
TURE. 

NEW  Folded  Edge  First  Delivery  System 
for  Sheridan  inserters. 

Muller  227  and  227E  inserters. 

Sta  Hi  251,  257  and  IDAB  440  counter 
stackers. 

Cutler  Hammer  conveyor,  bottom  wraps 
and  pacers. 

Signode  and  Power  Strap  tying 
machines. 

NEW  Hall  Monitor  Counter  Stackers  and 
complete  line  of  NEW  Hall  Mailroom 
Equipment. 

ALL  REMANUFACTURED  EQUIPMENT 
IS  FACTORY  GUARANTEED  WITH  ONE 
YEAR  WARRANTY.  MECHANICAL  IN¬ 
STALLATION  SERVICES  ALSO  PRO¬ 
VIDED. 

WANTED  TO  BUY;  MAILROOM  EQUIP¬ 
MENT  AND  COMPLETE  MAILROOM 
SYSTEMS. 

GRAPHIC  MANAGEMENT  ASSOCIATES 
1 1  Main  Street 
Southboro,  MA  01772 
(617)  481-8562 
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EQUIPMENT  &  SUPPLIES 


MAILROOM 


CUTLER-HAMMER  conveyers  and  spare 
parts.  Also  Nolan  Channel  Flex  con¬ 
veyors  and  spare  parts. 

Rollertop  conveyors,  all  sizes 
Bottom  wrappers 
Sta-Hi  251  stackers 
Cutler-Hammer,  I,  II,  III  stackers 
Baldwin  Count-O-Veyors  106's 
Truck  Loaders 
Sheridan  48P 
45°  and  90°  Floor  Curves 
Fly  table  for  Muller  inserter 
Signai  MLN  II  Tying  Machines 
Muller  inserting  machine  mode  E227 
5  feeder  heads  and  one  main 
NORTHEAST  INDUSTRIES 
(213)  256-4791 


CHESHIRE  Labeling  Machine  -  Zip  Sor¬ 
ter  &  Counter  Stacker,  12  ft.  conveyor, 
extra  vaccuum  pump,  newspaper  set-up, 
heatwheel,  etc.  new  November  1984  - 
Doug  Smith  (215)  547-4210. 


NEW  Two  Stepper  Modei  730  Tyer 
Machines  with  wrapping  Feature  &  Vari¬ 
able  Speed  Control,  inefudes:  H.D.  (^m 
Hopper  &  Double  Bin  Bagging  with 
Countdown  Counter.  For  more  informa¬ 
tion  contact  Steve  Grant  (305)  761- 
4323. 


•  24-P,  48-P  and  72-P  SHERiDAN/ 
HARRiS  STUFFERS  Guaranteed  pro¬ 
duction;  refurbished  and  instailed  in 
your  plant;  training  program  included. 

•  FOR  SALE;  New  manufactured  fold 
first  deiivery  beds  for  Harris/Sheridan 
stuffers. 

•  WANTED  TO  BUY:  48-P  and  72-P  late 
model  stuffers. 

JIMMY  R.  FOX,  MAIL  ROOM  CONSUL¬ 
TANT;  (713)  468-5827. 


STEPPER  6  pocket  Newspaper  Collator/ 
Quarterfolder,  new  September  1984  - 
Best  Offer-  Doug  Smith  (215)  547- 
4210. 


SIX  (6)  Dock  Loaders  ~  Rebuilt  by  MLR 
to  convert  from  cable  to  chain  drive.  8' 
closed,  open  to  17’..  18"  belt  width  125’ 
F.P.M.  belt  speed  3-phase  220  V. 
motors,  120-  Volt  Coils.  CONTACT: 
Carl  Poehler 
(215)  820-6154  OR 
Ed  Towsend 
(215)  820-6675 


Three  C.H.  Mark  III 
Stackers  and  spare  parts. 

Sell  or  trade.  (206)  597-8765 


MISCELLANEOUS 


GREAT  BUY.  Brand  new  GE  proof 
copiers.  PC1824.  $5,000  each.  Heavy 
duty.  At  iess  than  half  price  of  new  units. 
Contact: 

HGO  America  Incorporated 
(717)  843-1519 


NEWSPRINT 


30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 
3305  W  Warner,  Santa  Ana  CA  92704 
(714)  556-7130 


42  rolls,  14  W  wide,  30  pound.  The 
Concord  Monitor,  Concord  NH  03301, 
(603)  224-5301,  contact  Pam  Byrne. 


PHOTOTYPESETTING 


AM,  CG  TYPESETTERS:  Buy,  Seil,  Rent 
$150  month  and  up.  Brokerage  10%. 
30  day  warranty.  Weber  (216)  729- 
2858. 


EQUIPMENT  &  SUPPLIES 


PHOTOTYPESETTING 


CG  7200,  GC  with  30  strips,  etc.,  aiso: 
COMPUWRITER,  GC,  strips,  etc.  Both 
negotiable.  (919)  368-2222. 


CASH  FOR 

MARK  I,  IV,  V  PACESETTERS 
LINOTRON  202-CG8600 
(614)  846-7025 


COLOR  SCANNER  FOR  SALE  •  DS  SG 
1000.  Ideal  for  newspaper.  Produces 
high  quaiity  scans  easily  and  economi¬ 
cally.  Easy  set-upand  training.  Excelient 
condition.  $16,500  or  best  offer.  Call 
Jim  or  Jon  at  (412)  652-2237. 


COMPUWRITER  IV’s  HR  or  LR.  Recon¬ 
ditioned.  30  day  parts  warranty.  Font 
Library.  $6850.  GSE  (716)  385-3027. 


MDT-350’s  reconditioned  with  Com¬ 
munications  or  Format  option.  $3150, 
warranty.  GSE  (716)  385-3027. 


AUTOLOGIC  APS-5-C  $42,000 
ITEM,  INC. 

(800)  367-4836 


UNISETTERS,  HR  or  LR  reconditioned. 
Font  Libra^.  Warranty.  $7995.  (3SE 
(716)  385-3027. 


1210/UTS,  COMPUGRAPHIC-We  have 
outgrown  this  12-terminal,  10- 
megabyte  front-end  system.  Five  years 
oid,  in  good  working  order,  covert  by 
maintenance  contract,  spare  hard  disk 
drive  and  extra  packs.  We  are  presentiy 
using  it  to  produce  450  tab  pages  each 
week.  Available  September.  Wayne 
Bonekemper,  Suburban  News  Publica¬ 
tions,  (614)  451-4537. 


NATIONAL  GRAPHIC  ARTS 
EQUIPMENT  BROKERS 
THE  DAVID  JOHN  COMPANY 
AM  Varityper,  Autologic, 
Compugraphic,  EEText,  IBM, 
Itek,  Mergenthaler,  VGC 
"Sell  for  the  most,  buy  for  the  least” 
7%  Selling  Commission... 

Financing  Avaiiabie 
All  Equipment  Guaranteed 
(216)  562-3750 


USED  TYPESETTiNG  EQUIPMENT 

Cameras . Platemakers 

Nationwide  Brokers-10%  Sales  Com¬ 
mission.  We  remove  the  risk  when 
buying  or  soiling  between  individuals. 
Bob  Weber,  (216)  831-0480 


PRESSES 


CUSTOM  BUILT  3-Knife  Trimmer, 
1981,  Model  TK,  S/N  7681.  Accumeter 
4-web  gluer,  now  on  Goss  SC  Folder. 
Excellent  condition.  Harry  Barnett. 

ONE  CORPORATION/  Atlanta,  GA 
(404)  458-9351  Telex  700563 


Color  King  2  and  4  unit  with  foider 
Goss  HV  4  and  8  unit 
Goss  Suburban  2  unit  with  quarterfoid 
Damco  Equipment  (212)  570-6442 


Doubie  3-2  Goss  Imperial  folder 

Double  out  delivery 

22  V4  cutoff  with  baioon  former 

Disk  foider  has  been  magnafluxed  (no 

crdcks) 

NORTHEAST  INDUSTRiES,  INC. 
(213)  256-4791 


GOSS  SSC  3  units  21-1  /  2"  cutoff  end 
folder  and  drive.  New  1983. 
iPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeiing  (Chicago),  IL  60090 
(312)  459-9700  Teiex  206766 
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EQUIPMENT  &  SUPPLIES 


PRESSES 


GOSS  COMMUNITY  UNITS 

2- units  1977 

3- units  1974 
3-units  1972 
6-units  1970 

GOSS  FOLDERS 
2-SC  1972  40  and  50  HP 
2-Community  1974  6-web  capacity,  20 
and  25  HP 

Will  sell  individual  components.  Call  for 
installed  prices.  Offered  exclusively  by 
OFFSET  WEB  SALES,  INC 
73  N  SUNSET  DRIVE 
CAMANO  ISLAND  WA  98292 
(206)  387-0097 


Goss  Metro,  4  units,  half  deck 
Urbanite  1,000,  9  units 
Urbanite  1,000,  5  units,  3  color 
Urbanite,  7  units 
Urbanite  22"  cutoff,  7  units 
Urbanite  unit,  3  colors,  folders 
SSC  Community,  4  units 
SSC  21  V^’’,  4  High.  Heatset 
SC  Community,  10  units  (2  stacked) 
SC  Communi^,  9  units  UOP,  1975 
SC  immunity,  7  units,  1971 
SC  Community,  6  units,  1973 
SC  Community  units  and  folders 
Suburban  15(jO,  7  units 
HARRIS  1650,  5  units 
845,  12  units  1979 
845,  5  units  1979 
V25,  8  units  JF25,  heatset 
V25,  8  units  JF25,  1973-79 
V15D,  8unitsJF25,  1983 
V15C,  6  units  1978 
VI 5A,  2  units  JF7,  tall  former 
COLOR  KING,  4  units,  KJ6,  1981 
News,  6  units,  KJ6,  1972-79 

ONE  CORPORATION/Atlanta,  GA 
(404)  458-9351  Telex  700563 


Goss  2  Unit  Signature  -  22-y4’’  C.O.  - 
narrow  Gap-half,  quarter,  cross  perf., 
double  parallel  folder  - 10’  Offen  2  web 
dryer  with  2  pass  chill  -  2  Butler  B-700 
splicers  -  Available  January  1986. 

Goss  SSC  4  HI  -  21-W'  C.O.  -  Vertical 
oven  and  chills. 

Suburban  900  series  Units  -  floor/ 
stacked. 

Suburban  900  series  quarter  folder  for 
exchange. 

Urbanite  900  series  quarter  folder. 

4  Urbanite  Units  and  SU  Folder. 

Scott  -  3  units  and  3:2  folder  (1960) 
with  Goss  MKI  Headliner  unit  (1968) 
with  color  hump  -  22-V4’’  C.O.  55”  Web 
3  Rollstands  - 1  Goss  reel  and  tension  • 
Cutler  Hammer  conveyor  -  Available 
September  1985. 

ATF  -  4/5  Units  and  Folders  with  heat 
equipment. 

Color  King  -  8  units  2  KJ8  Folders  - 
Available  January  1986. 

VI 5A  Units  -  Three 

CONTACT 

E.  Buck  &  Sons  Company 
(312)  586-9194 

In  joint  venture  with: 

International  Press  Services 
(404)  451-8852 


HARRIS 

845,  4-8  units,  1973,  1979. 

V-22,  4  units,  1970. 

V-15A,  4  units,  1972. 

GOSS 

URBANITE,  1200  series,  9  units  pas¬ 
ters. 

URBANITE,  1000  series,  8  units,  pas- 


Newsking,  6  units,  KJ8  folder 
BELL-CAlilP  INCORPORATED 
465  Blvd.  -  PO  Box  97 
Elmwood  Park,  NJ  07407 
201-796-8442  Telex:  130326 


EQUIPMENT  t.  SUPPLIES 


PRESSES 


GOSS 

Goss  Urbanite  7  Units,  1972,  3  Cary’s 

Goss  Urbanite  4  Units 

Goss  Urbanite  3  color  units 

Goss  Urbanite  folders,  roll  stands,  drives 

and  accessories 

Harris  1650  Add-on  unit 

Harris  1650  5  unit  press 

Harris  845  8  units,  2  folders,  ovens 

Harris  V-25  8  units  1982 

Harris  folders,  roll  stands,  upper  balloon 

formers  &  drives. 

Harris  V25  upper  balloon  former 

KING 

1  Colorking  unit  1969 
KJ-6  folders  1980 
4  unit  Newsking,  1  Press  Complete 
KJ6  folders 

MISCELLANEOUS 

3  Cary  Flying  Pasters  (running  on  Urba¬ 
nite) 

1  Web  Specialties  3  Web  Angle  Bar  Nest 

WANTED:  Newspaper  presses  and 
accessories 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(312)  459-9700  Telex  206766 


2  GOSS  SUBURBAN  units,  series  900. 
(kx>d  running  condition,  priced  to  sell. 
Call  Mrs.  Dobslaw,  Penny  Saver,  South 
Bend  Indiana  (219)  288-1411. 


Harris  6  unit  V-15-A  completely  refur¬ 
bished 

Harris  4  unit  V-15-A  completely  refur¬ 
bished 

104  Count-(D-Veyors  completely  rebuilt 
Harris  V-15-A  add  on  units 
6-position  stacked  roll  stand  with  rewin¬ 
der  and  self  contained  hoist  for  Harris 
V-15-A  press 

Harris  V-15-A  parts  in  stock 
Paper  dollies  for  Goss  presses 
MIRACLE  INDUSTRIES  INC. 
(203)  264-1802  Telex  140186 


HARRIS  Heatset  N40  (845)  6  units,  22 
V4’’  cutoff,  2  folders,  tec  oven  with  chill 
rolls,  Martin  Infeeds,  3  former  rollers,  3 
flying  caster  recently  rebuilt. 

IPEC  INCORPORATED 
97  Marquardt  Dr..  Wheeling,  IL  60090 
(312)  459-9700  Telex  206766 


NEWSPAPER  PRESSES 
Rebuilt  and  guaranteed 

GOSS  COMMUNITY 
7-units  SC  press  1976-79 
1-3/C  space  UOP  units  1979 
6-units  1976 

1-SC  V^-Vi  folder  50  horsepower  1979 

1- SC  combination  Vi-Vi-D/P  40  horse¬ 
power  1976 

2- units  press  1969  oil  bath  20  horse- 
powerdrive 

3- Community  add-on  units  1971-68 
1-Goss  Community  Vi-V*  folder  25 
horse  powerdrive 

NEWSKING 

4- units  1969-73  side  and  circumferen¬ 
tial  register,  KJ6  folder. 

MISCELLANEOUS 

1- V15A  balloon  former  1979 

2- Butler  splicers  1978 

WANTED  TO  BUY 

Goss-Harris-King  presses  and  acces¬ 
sories 

(Call  us  before  you  trade!) 

Call  us  for  installation  prices. 

OFFSET  WEB  SALES,  INC. 

73  N  SUNSET  DRIVE 

CAMANO  ISLAND,  WA  98292 

(206)  387-0097 
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CLASSIFIED  ADVERTISING  RATES 


Effective  January  1, 1985 
LINE  AOS  POSITIONS  WANTED 

1  WMk  — $4.95  par  lina  1  wMk  — $3.30  par  Hna 

2  waakt— $4.45  par  lina.  par  itaua.  2  waaka— $2  75  par  lina.  par  issua 

3  nraaka— $3  75  par  Ima.  par  itaua  3  waakt— $2  40  par  lina.  per  itaua 

4  waakt— $3  00  par  Nna.  par  wtua  4  waakt— $2.20  par  lina.  par  itaua 

Add  $5.00  par  inaartion  lor  box  aaivice.  Add  $3.50  par  inaartion  tor  box  sarvica. 
count  at  an  additional  kna  in  copy  count  aa  an  additional  Una  in  copy 

Count  approximately  37  characters  and/or  spaces  per  line. 

3  lines  minimum  (no  abbreviations). 


DEADLINE;  Every  Tuesday,  2  pm  (ET) 
for  Saturday's  Issue. 

Payment  must  accompany  all  Positions  Wanted  ads. 
DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your 
classified  ad  to  display.  The  rates  for  display-classified  are:  1  time-$75  per 
column  inch;  2  or  more  times-$70  per  column  inch. 

DEADLINE:  8  days  prior  to  publication  date. 

Contract  rates  ava/fabfe  on  raquaat. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

Editor  A  Publishor 

11  West  19th  Street.  NY.  NY  10011.  (212)  675-4380. 


USED  EQUIPMENT 


USED  EQUIPMENT 


EQUIPMEMT 

FOR  ALL  DEPARTMEMTS 
MUST  SELL  •  AS  IS  •  BEST  OFFER 


COMPUTER 

2  58  Megabyte  Disc 

3  Vadic  Modems 

1  BASF  10  Megabyte  Disc 
11  itek  50  ft.  cabies:  Computer  to 
Modem 

1  box  assorted  cabies 
24  itek  modei  51  terminais  with 
power  cabie 

1  100  ft.  Typesetter  Cabie 
1  AM/ECRM  Keyboard 
1  Box  AM/ECRM  Decwriter  li  Tapes 

COMPOMNO 

1  Mark  II  Phototypesetter 

1  Mark  III  Phototypesetter 
3  Mark  V  Phototypesetters 
Spare  parts  tor  Mark  II,  III  and  V 
Phototypesetters 

17  Pacesetter  Discs  for  Mark  II,  III 
and  Vs 

2  AKI  AutomIte  CIT-70 
Keyboard 

1  Star  Autoperf-E  Keyboard 
7  Dymo  Autoperf-E  Keyboard 
2R-800  Rapalcom 
1  Canon  Copier  Machine  NP210 

CAMERA/PRESS 

1  Transformer 
1  Brown  Power  Supply 
1  Set  of  Lights 
1  Carlson  Gamamatic  II 

1  Quarter  folder  #U580 

2  Press  Deliveries 


Press  Deliveries  |  system  302 

SOMERSET  PUBUSHING  CO.  INC. 

A  Subaidtery  of  Quabncor  America  Inc. 

3SO  CAMPUS  DRIVK,  SOMMHSIT,  N.J.  OS873 

1  Hour  From  N.Y.C.  20  i  -  AOOaO AOO 

IVi  Hra.  from  Phlla.  Contad:  Joaaph  J.  Domanld 


2  Bunn  tying  machines 
(incomplete)  plus  parts 
2  PacePack  turntables 
2  PacePack  conveyors  (press  to 
stacker) 

2  Rockwell  Goss  underwrap 
machines 

1  Rockwell  Goss  Jogger  Unit 

2  Ferag  stackers 

1  Ferag  bundle  turning 
machine 
(right  angled) 

1  Ferag  conveyor 

2  EDS-IDAB  underwrap 
machines 

1  Sta-HI  underwrap  machine 
1  Sta-HI  roller  conveyor 
1  Turntable 
1  Extender  conveyor 
1  Cheshire  base 
1  Hyster  forklift  truck 
1  Pallet  Jack 

1  postal  machine 

Small  motors  and  parts  for 
Cheshlres 

2  gas  heater$ 

2  Caculators  Model  222P 
1  Royal  Typewriter 
1  Scriptomatic  addressing 


EQUIPMENT  8.  SUPPLIES 


QUALITY,  RELIABILITY,  VALUE 

Goss  SSC  Community,  1980.  7  units,  1 
UOP,  folder  with  upper  former.  Avaiiabie 
October. 

Goss  SC  Community,  1976.  10  units 
(inciudes  2  upper  units),  folder  with  tab¬ 
loid  stitcher.  Avaiiabie  January. 

Goss  Urbanite,  #U-1248.  5  units,  3- 
color  unit,  half/quarter  foider.  Avaiiabie 
November.  Upper  former  if  required. 
Harris  V25.  1978.  13  units,  RBI  (8 
web)  folder,  8  Martin  splicers.  Available 
March. 

Harris  VISA,  1976.  8  units,  JF  7  foider 
with  upper  former.  Avaiiabie  February. 
M.A.N.  Uniman  2/2,  1983.  4  units,  1 
color  deck,  half  folder,  3  M.E.G.  DME-2 
splicers.  Available  October. 

ONE  Corporation/Atlanta,  GA 
(404)  458-9351  Telex  700563 


Suburban  9  Units  2  folders  2  roll  stands 
ColorKine  6  Units  Double  Parallel 

Folder — all  on  Individual  units 
Harris  V15A  3  Units 
Suburban  4  Units  &  Folder 
Call  us  for  Miscellaneous  Equipment.  On 
installation  or  relocating.  Quotes  on  all 
used  equipment. 

Wesco  Graphics 
845  Commercial  Street 
San  Jose,  California  95112 
(408)  289-1400  Telex  172  644 

WE  HAVE  IN  STORAGE;  Spare  parts  for 
Hoe,  Scott,  Goss  and  Wood  presses, 
offset  or  letterpress. 

6  units  Daily  King  with  KJ6  folder 
Complete  7  unit  Goss  Mark  II  press, 

7  42  inch  R.T.P.,  4  half  decks 
Double  3-2  Goss  Imperial  folder 
balloon  formers  C.O.  22  Vx". 

Complete  6  units  Goss  Mark  I  press 
Goss  Mark  I  add  on  units 

Goss  reels  and  pasters 

Goss  Mark  I  halfdecks 

1  double  Goss  2:1  folder-22  %  cutoff 

Goss  Skip  Slitter 

Portable  ink  fountains 

Goss  single  width  ballons 

Hoe  Skip  Slitters 

Napp  manual  platemaking  systems 
Beach  platemaking  systems 
Capitol  roll-handling  equipment,  new  & 
us^ 

Goss  Urbanite  quarter  folder 
Hoe  balloons 
Paper  roll  dollies 

We  have  or  can  get  what  you  need 
for  your  pressroom  or  mailroom 
We  do  machinery  moving  and  erecting 
We  buy  printing  equipment 
NORTHEAST  INDUSTRIES  INC. 
(213)  256-4791 

Upper  former  for  Goss 
Urbanite  1000  Series  folder. 

ONE  CORPORATION/Atlanta,  GA 

(404)  458-9351 

MERGENTHALER  PACER  36”  web 
offset  press,  with  5  units,  Mogul  folder, 
40  hp,  extra  unit  for  parts.  (915)  532- 


ROLL  STANDS 

4  -  2  arm  Harris  rollstands 
2  - 1  ton  power  hoists 
Power  side-lay. 

Handles  45"  diameterto  66” 
wide. 

Contact 

Don  Bentley  (405)  353-0620 


EQUIPMENT  &  SUPPLIES 


PRESS  EQUIPMENT 
4  Unit  News  King  with  KJ4  or 
KJ6  folder  •  excellent  condition  and 
can  be  installed  on  an 
“as  is"  basis. 

3  Unit  Harris  V-15A  with  JF7 - 
outstanding  press,  see  to  appreciate. 

4  Unit  Harris  V-15A,  JF7  folder  Mfg. 
1968 

4  Unit  SC  Community  -  available 
immediately 

4  Unit  Community  with  Community 
folder  Mfg.  1974 

5  Unit  Community,  Community  folder, 
Mfg.  1972 

8  Unit  Urbanite:  7  mono;  1  tri-color, 

‘/4  page  folder;  22.80  cutoff  on  RTP’s. 
Available  August. 

4  Unit  Solna  RP36  Commercial  web 
press  with  combination  folder, 
can  be  used  for  newspaper  and/or 
commercial  applications. 

1  Goss  Cosmo  add-on  unit. 

Stacked  position.  Available  now, 
1974  vintage. 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(913)  492-9050  Tlx  4-2362 

WANTED  TO  BUY 

HARRIS  JF4  or  JFIO  Folder.  Immediate 
Need.  Contact; 

John  Quirk 

MPG  Communications 
PO  Box  959 
Plymouth,  MA  02360 
(617)  746-5555 


WANTED  TO  BUY 

Sheridan  48P  or  72P  inserter  for 
daily  newspaper  operation. 
Must  be  in  good  operating  condi¬ 
tion.  Reply  Box  8280,  Editor  & 
Publisher. 


THE 

INDUSTRY’S 

MEETING 

PLACE 

When  you  need  to 
reach  newspaper 
people,  you  can  meet 
all  the  people  you 
want  to  meet — Buy¬ 
ers,  sellers,  employ¬ 
ers,  job-seekers,  and 
more,  in  the  pages  of 

Editor  &  Publisher 
CLASSIFIED 
ADVERTISING 
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EDITOR  &  PUBLISHER  for  August  31,  1985 


HELP  WANTED 
ADMIN^TRATIVE 


HELP  WANTED 
ADVERTIStNQ 


HELP  WANTED 
ADVERTSINQ 


HELP 

WAHTED 

_ ACADEMIC _ 

JOURNALISM.  Assistant  professor,  te¬ 
nure-track  position  to  teach  basic  and 
advanced  writing  and  editing  courses. 
Special  emphasis  needed  in  copyediting 
and  design/layout  in  the  newseditorial 
sequence.  Other  teaching  assignments 
according  to  qualifications  and  program 
needs.  Journalism  joins  with  Radio/TV/ 
Film  and  Speech  Communication  to 
form  Department  of  Communication. 
Approximately  500  majors  and  minors 
with  100  in  Journalism.  Require  Ph.D. 
in  journalism  or  mass  communication, 
five  years  professional  reporting/ 
copyediting  experience,  evidence  of 
teaching  eff^tiveness  and  professional/ 
scholarly  performance.  Send  letter  of  ap¬ 
plication,  current  vita  and  3  letters  of 
reference  to:  Dr.  Dan  P.  Miller,  Chairper¬ 
son,  Department  of  Communication,  In¬ 
diana  State  University,  Terre  Haute,  In¬ 
diana,  47809  before  November  30  for 
January  or  March  15  for  August,  1986. 
Salary  nraotiable.  Attractive  fringe  be¬ 
nefits.  ISU  is  an  Equal  Opportunity, 
Affirmative  Action  Employer. 


SENIOR  PROFESSOR  with  strong 
teaching  and  research  record  to  serve  as 
director  of  major  school  of  journalism 
and  mass  communication.  Chief  respon¬ 
sibility  is  administration  of  academic 
unit  offering  BA  through  PhD  degrees. 
The  School  seeks  an  excellent  scholar 
with  demonstrated  interest  in  education. 
Administrative  and  media  experience 
desirable.  Send  letter  and  resume  to 
John  Erickson,  Chairperson,  Director 
Search  Committee,  School  of  Journal¬ 
ism  and  Mass  Communication,  Universi¬ 
ty  of  Iowa,  Iowa  City,  Iowa  52242. 
Affirmative  Action/Equal  Opportunity 
Employer. 


ADMINISTRATIVE 


GENERAL  MANAGER 
If  the  environment  around  you  is  impor¬ 
tant  and  you  are  looking  for  a  job  running 
an  outstanding  newspaper,  then  read 
further.  This  17,000  daily  and  10,000 
weekly— -in  a  beautiful  Northeast  loca¬ 
tion — needs  a  knowledgeable,  energetic 
general  manager.  Career  opportunity  for 
someone  with  an  understanding  of  all 
departments.  Applicants  should  have  a 
solid  newspaper  background  and  may 
now  be  a  general  manager  or  department 
head.  Please  include  salary  history  and 
requirements.  Box  9164,  Editor  &  Pub¬ 
lisher. 


GENERAL  MANAGER/PUBLISHER 
Profitable  Eastern  Oregon  weekly  seeks 
communl^  minded  selfstarter,  will  con¬ 
sider  profit  sharing  and/or  partial  purch¬ 
ase  as  well  as  salary  to  qualified  hard¬ 
working  person.  Box  9181,  Editor  & 
Publisher. 


NON  PROFIT  FOUNDATION  seeks 
newsletter  editor  with  marketing  sales 
and  promotional  skills.  Must  be  a  self¬ 
starter  who  can  recruit,  organize  and  car¬ 
ry  projects  to  completion.  If  you  want  a 
career  not  a  job  and  the  opportunity  to  do 
new  things  continually,  send  resume  and 
salary  requirements  to  Box  9125,  Editor 
&  Publisher. 


COMPENSATION  &  BENEFITS 
MANAGER 

The  Seattle  Times  is  expanding  its  per¬ 
sonnel  department  and  adding  a  com¬ 
pensation  and  benefits  manager.  Func¬ 
tions  have  been  spread  among  staff,  but 
will  now  be  consolidated.  Need  an  indi¬ 
vidual  with  expertise  and  experience  (3- 
5  years)  in  both  areas.  The  benefits  in¬ 
clude  evaluation  of  benefit  programs,  re¬ 
commending  changes,  cost  contain¬ 
ment,  broker  coordination,  and  handling 
pension  benefits.  Compensation  in¬ 
cludes  maintenance  and  evaluation  of 
current  plan,  review  and  recommenda¬ 
tion  of  alternative  forms  of  compensa¬ 
tion  (both  salaried  &  union)  and  parti¬ 
cipation  in  local  and  industry  salary  sur¬ 
veys.  Good  communication  skills,  both 
written  and  verbal,  a  must  as  is  proven 
ability  to  work  as  a  team  member.  Excel¬ 
lent  benefits  with  salary  range  of 
$3 1 ,000  to  $38, 500. -depend  Ing  on  ex¬ 
perience.  Please  send  resume  and  salary 
history  to:  R.C.  Follett,  The  Seattle 
Times,  PO  Box  70,  Seattle,  WA  98111. 
No  phone  calls,  please.  All  Inquiries  will 
receive  a  response. 

M/F/H  An  Equal  Opportunity  Employer 


PERSONNEL  ADMINISTRATION 
MANAGER 

The  Seattle  Times  has  reorganized  the 
personnel  department  and  is  seeking  a 
personnel  administration  manager,  this 
individual  should  be  a  generaTist,  but 
have  strong  skills  in  recruitment,  orga¬ 
nization  and  communications.  Primary 
responsibilities  will  include  recruitment 
placement,  employee  orientation,  de¬ 
velopment  of  employee  handbook,  and. 
safety  program.  Minimum  three  to  five 
years  personnel  experience  and  three 
years  supervisory  experience  preferred, 
uicellent  benefits,  salary  $33,900  to 
$42,400-depending  on  experience. 
Please  send  resume  and  salary  history 
to;  R.C.  Follett,  The  Seattle  Times,  PO 
Box  70,  Seattle,  WA  98111.  No  phone 
calls,  please.  All  inquiries  will  receives 
response. 

M/F/H  An  Equal  Opportunity  Employer 


PUBLISHER  UNIQUE  OPPORTUNITY  - 
7,000  AM  county  seat  unopposed  in 
California  market  with  6.8%  per  annum 
growth.  Can  you  take  us  to  10,000? 
Leader  with  strong  ad/finance  back¬ 
ground. 

Performance-based  stock  option  for  the 
person  who  will  make  a  commitment  to 
our  33-person  staff  through  the  80's  and 
beyond.  Resumes,  references  and  salary 
needs  to  Box  9193,  Editor  &  Publisher. 


ADVERTISING 


CLASSIFIED  MANAGER  for  27,000 dai¬ 
ly  on  the  beautiful  (Telmarva  Peninsula. 
Results-centered  go-getter,  go-giver 
needed  to  supervise  outside  cFassified 
and  telemarketing  sales.  Emphasis  on 
training  and  motivating  stafr  and  de¬ 
veloping  aggressive  promotions.  Send 
letter  and/or  resume  with  salary  require¬ 
ments  to:  Chris  Engel,  State  News,  PO 
Box  737,  Dover,  DE  19903. 

EXPERIENCED  CLASSIFIED 
MANAGER 

We  are  seeking  an  experienced  profes¬ 
sional  with  a  strong  record  of  achieve¬ 
ment  to  lead,  motivate  and  train  a  veter¬ 
an  classified  sales  staff,  as  well  as  plan 
and  implement  special  promotions,  aid 
in  budgeting  and  aggressively  persue 
new  business.  We  offer  an  excellent 
compensation  package  and  company  be¬ 
nefits.  Our  paper  is  a  growing  43,000 
circulation  daily  and  Sunday  located  in 
beautiful  SW  Virginia  and  Upper  E  Ten¬ 
nessee.  Send  resume  and  letter  outlin¬ 
ing  salary  history  and  personal  goals  to: 
Lee  Owens,  Advertising  Director,  The 
Bristol  Herald  Courier,  PO  Box  609, 
Bristol,  VA  24203. 


EDITOR  &  PUBLISHER  for  August  31,  1985 


ADVERTISING  MANAGERS 
Our  fast-growing  newspaper  group  lo¬ 
cated  in  a  highly  comp^itive  New  Eng¬ 
land  market,  is  searching  for  two  experi¬ 
enced,  dynamic  advertising  managers 
for  our  daily  and  weekly  sales  staff. 
Successful  candidates  will  have  proven 
records  in  sales  and  three  to  five  years 
sales  management  experience.  We  are 
looking  for  creative,  high  energy  achiev¬ 
ers  with  strong  motivational  sknls  to  work 
with  our  Advertising  Director  in  manag¬ 
ing  and  teaching  our  aggressive  sales 
staff.  These  are  key  positions  with  excel¬ 
lent  growth  potential. 

Send  resumes  and  salary  histories  in 
confidence  to  Box  9129,  Editor  &  Pub¬ 
lisher. 

ASSISTANT  DIRECTOR  OF  SALES 
This  is  a  new  position  being  created  for  a 
proven  ad  manager  in  one  of  the  coun¬ 
try's  fastest  growing  MSA’s.  High  per¬ 
sonal  standards,  proven  track  record  and 
ability  to  handle  many  projects  at  once  is 
mandatory.  Applicant  must  have  good 
written  and  verbal  communication  Mills 
and  a  solid  background  in  customer/ 
personnel  relations.  Send  complete  re¬ 
sume  and  expected  earniiies  to;  Fred  V. 
Brooks,  Director  of  Sales,  me  Las  Vegas 
SUN,  PO  Box  4275,  Las  Vegas,  Nevada 
89127. 

ASSISTANT  RETAIL 

ADVERTISING  MANAGER 
Zone  2  major  metropolitan  market  daiiy 
newspaper  needs  an  experienced, 
energetic  assistant  advertising  sales 
manager  who  wants  the  challenge,  ex¬ 
citement  and  satisfaction  that  comes 
with  succeeding  in  an  extremely  com¬ 
petitive  sales  situation.  Share  in  the 
motivation  and  training  of  our  sales  staff, 
help  put  effective  s^es  presentations 
together,  and  lead  by  example.  This  is  a 
highly  visible  position  for  the  right  per¬ 
son.  Exceptional  salary,  bonus  plan,  be¬ 
nefits  and  working  environment.  Send 
resume  to:  The  Washington  Times,  Per¬ 
sonnel  Department-AM,  3400  New  York 
Ave.  NE,  Washington  D.C.  20002.  EOE, 
M/F. 

ADVERTISING  DIRECTOR 
We  are  a  150,000  circulation  twice- 
weekly  operation  in  Southeastern  Michi¬ 
gan.  Applicant  should  thrive  in  a  com¬ 
petitive  environment.  We  require  a  per¬ 
son  with  excellent  people  skills  who  can 
manage,  train  and  motivate  a  large  retail 
and  classified  sales  staff.  The  ideal 
candidate  will  be  competitive,  imagina¬ 
tive,  results-oriented,  and  must  be  able 
to  work  within  a  management  team.  We 
offer  a  competitive  salary  and  bonus 
structure,  together  with  full  benefits 
package.  Send  resume  and  salary  history 
to  Richard  Isham,  Vice  President/ 
General  Manager,  Observer  and  Eccen¬ 
tric  Newspapers,  36251  Schoolcraft, 
Lavonia  Ml  48150.  An  Equal  Opportun¬ 
ity  Employer. 

ADVERTISING  MANAGER 
The  Miami  Herald  has  career  opportunity 
in  retail  advertising  for  experienced  sales 
manager.  Five-plus  years  management 
experience  with  proven  record  in  moti¬ 
vating  a  sales  force,  sales  and  budget 
administration  and  developing  markk- 
ing  plans.  Responsible  for  staff  of  over 
30  people.  College  degree  with  news¬ 
paper  or  related  experience.  Excellent 
salary/benefits  including  bonus  and  re¬ 
location  assistance.  Send  resume  to  The 
Employment  Manager,  The  Miami 
Herald,  One  Herad  Plaza  Miami  FL 
33101. _ 

NEWSPAPER  JOBS 


FOR 


NEWSPAPER  PEOPLE 


GENERAL/ADVERTISING  MANAGER 
Exciting  growth  opportunity  at  Zone  4 
shopper  for  energrtic  person  with  broad 
shopper  experience  and  history  of  suc¬ 
cess.  Applicant  shold  thrive  on  competi¬ 
tive  marketing,  be  able  to  train  an  lead 
sales  staff,  and  manage  diverse  opera¬ 
tions.  Compensation  at  $40,000  to 
$50,000.  Reply  in  confidence  to  Land¬ 
mark  Communications,  PO  Box  549, 
Shelbyville,  KY 

Major  Chicago  entertainment  magazine 
seeks  aggressive  ad  manager  for  new  ti¬ 
tles  in  production.  Cold  cal)  experience  a 
must.  Should  lead  by  example.  Send  re¬ 
sume,  references  and  salary  require¬ 
ments  to:  David  Roberts,  Publisher,  Illi¬ 
nois  Entertainer,  PO  Box  125  Fairbury  IL 
61739. 


MAJOR  ACCOUNTS  SALES  MANAGER 
Our  rapidly  expanding  newspaper  group. 
The  Princeton  Packet,  Inc.,  has  a  solid 
career  opening  in  our  Sales  Department. 
This  sales  position  will  require  an  experi¬ 
enced  newspaper  salesperson  with  the 
ability  to  sell,  service  and  develop  the 
major  and  national  accounts.  This  per¬ 
son  must  be  able  to  interface  with  other 
departments.  This  is  an  excellent  oppor¬ 
tunity  to  join  a  fast-moving  news^per 
group  with  the  potential  of  an  unlimited 
future.  Excellent  compensation  package 
is  being  offered.  Please  send  cover  letter 
and  resume  with  salary  history  to;  John 
O'Rourke,  The  Princeton  Packet  Inc., 
PO  Box  350,  Princeton,  NJ  08542.  An 
Equal  Opportunity  Employer. 


OUR  FAST  GROWING  NEWSPAPER 
GROUP,  located  in  a  highly  competitive 
New  England  market,  isseachingfortwo 
experienced,  dynamic  advertising  mana¬ 
ger  for  our  daily  and  weekly  sales  staffs. 
Successful  candidates  will  have  proven 
records  in  sales  and  three  to  five  years 
sales  management  experience.  We  are 
looking  for  creative,  high  energy  achiev¬ 
ers  with  strong  motivational  skills  to  work 
with  our  Advertising  Director  in  manag¬ 
ing  and  teaching  our  aggressive  sales 
staff.  These  are  key  positions  with  excel¬ 
lent  growth  potential.  Send  resume  and 
salary  history  in  confidence  to:  Box 
9176,  Editor  &  Publisher. 


PHONE  ROOM 
MANAGER 

Multiple  publication  group  in  Michigan 
seeking  strong  phone  room  sales  mana¬ 
ge.  Right  person  will  be  someone  ex¬ 
cited  by  the  opportunity/challenge  of 
managing  phone  room  staff  to  sell  classi¬ 
fied  and  space  for  dominant  newspaper 
group,  magazines,  plus  coupons  and 
postcard  decks.  Must  be  able  to  motivate 
and  train  staff.  Established  group  with 
dynamic  management  team.  New  posi¬ 
tion  with  growth  firm  that  is  fine-tuning 
its  organization  to  captalize  on  phone 
room  sales  for  exsisting/new  products. 
Send  resume,  salary  history  to  David  P. 
Hohendorf,  Associate  Publisher,  Oak¬ 
land  Community  Newspapers,  PO  Box 
14,  Union  Lake,  Ml  48085. 


RECRUITER/TRAINER 
Our  company  is  currently  seeking  an  in¬ 
dividual  experienced  in  the  recruiting 
and  training  of  advertising  sales  people. 
We  are  a  young  but  growing  company,  a 
subsidiary  of  Tribune  Community  Pub¬ 
lications  and  offer  career  opportunities 
for  right  individual.  The  candidate  we 
seek  must  have  a  strongadvertising  sales 
background  with  experience  in  and  the 
ability  to  hire,  train  and  motivate  a  grow¬ 
ing  sales  staff.  If  you  feel  you  are  qual¬ 
ified  for  this  rewarding  position  please 
send  resume,  salary  history  and  a  list  of 
references  to  Stan  Wade,  c/o  Penny  Sav¬ 
er  Publications,  6775  W.  174th  St., 
Tinley  Park,  IL  60477. 
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HELP  WANTED 


ADVERTISINQ 


REGIONAL  SALES  MANAGER 
Penny  ^ver  Publications  is  currently 
looking  for  an  experienced  advertising 
sales  manager.  The  candidate  we  seek 
should  be  an  aggressive  competitive  in¬ 
dividual  with  newspaper  and/or  shopper 
experience.  Planning  and  budnting  ex¬ 
perience  is  required  along  with  strong 
motivational  skills  to  inspire  our  growing 
sales  staff.  To  become  a  part  of  one  of  the 
largest  communication  companies  in  the 
nation,  send  resume  and  salary  history  to 
Stan  Wade,  Director  of  Sales,  Penny 
Saver  Publications,  6775  West  174th 
Street,  Tinley  f^rk  IL60477. 


i  f  TW 1  i 


ADMINISTRATIVE  MANAGER 
The  Sacramento  Bee  is  seeking  an  ex¬ 
perienced  Retail  Advertising  Adminis¬ 
trative  Manager  to  assist  the  Retail 
Advertising  Manager  in  administrative 
functions/special  assignments.  Position 
will  r^uire  an  individual  with  strong 
skills  in  the  area  of  developing  and  admi¬ 
nistering  training  programs;  personnel 
functions;  developing  computer  reports/ 
management  informational  systems; 
coordinating  the  development  of  market- 
ing/promotional  materials  and  other 
duties  as  assigned.  The  successful 
candidate  will  have  newspaper  advertis¬ 
ing  sales  and  marketing  experience.  Col¬ 
lege  degree  preferred.  Excellent  salary 
and  benefit  package.  Send  resume  to; 
The  Sacramento  Bee,  Personnel  Depart¬ 
ment,  PO  Box  15779,  Sacramento,  CA 
95852.  EOE. 


SHOPPER  CAREERS 
President,  Eastern  US,  lOOK 

General  Manager,  Zone  2,  85K 

General  Manager,  Zone  6,  80K 

Director  of  Sales,  Zones  4-9,  60K 

Sales  Managers,  Zones  2-9,  40K 

Sales  Reps,  Zones  1-9,  Open 

Production  Positions,  Zones  1-9,  Open 


Please  call  (818)  881-0271  or  send  re¬ 
sume  to; 

MULTI-MEDIA  ENTERPRISES 
5699  Kanan  Road 
Agoura  Hills,  CA  91301 


aRCULATION 


HELP  WANTED 


ADVERTISING 


SALES  &  MARKETING  MANAGER. 
Established  80,000  zoned  shopper 
needs  proven  leader  for  staff  of  five. 
Handle  majors,  train  and  motivate,  im¬ 
plement  promotions  and  grow  with  ex¬ 
panding  chain.  Pleasant  Indiana  college 
community.  Box  9175,  Editor  &  Pu^ 
lisher. 


TRAVEL  ACCOUNT  SALES  MANAGER 
Story/Kelly/Smith,  a  newspaper  repre¬ 
sentative  firm  based  in  New  York  City,  is 
looking  for  a  travel  account  sales  mana¬ 
ger.  The  primary  responsibility  is  to 
generate  travel  advertising  linage  for  our 
client  newspapers,  through  sales  calls 
and  preMntations  at  travef  headquarters 
and  their  agencies  here  in  the  New  York 
area. 

The  successful  candidate  will  have  at 
least  5-8  years  of  sales  experience  at 
both  headquarters  and  agency  levels, 
particularly  with  the  emphasis  on  travel, 
accounts. 

Story/Kelly/Smith  offers  an  excellent 
career  opportunity  with  an  attractive  sal¬ 
ary  and  benefits.  Please  send  your  re¬ 
sume  and  salary  requirements  to;  John 
Yatkauskas,  Story/Kelly/Smith,  750 
Thiid  Avenue,  New  York,  NY  10017. 


aRCULATION 


ASSISTANT  CIRCULATION  MANAGER 
If  you're  looking  for  agood  place  to  work, 
to  learn  the  business  from  the  ground  up, 
this  is  it!  Wearean  8,500  daily  (evening) 
and  a  9,000  Sunday  (morning)  located 
in  northeast  Kansas.  Excellent  fringe  be¬ 
nefits  and  salary;  Transportation  pro¬ 
vided.  For  more  information  about  this 
excellent  opportunity  call  Gene  Merritt, 
Circulation  Manager  at  (913)  762- 
5000. 


AGGRESSIVE,  EXPERIENCED  PRO¬ 
FESSIONAL  seeking  a  challenge.  Sharp 
in  marketing  and  promotion  as  well  as 
budget  oriented.  Creative  and  motivated 
to  succeed  -  a  producer.  Send  resume 
and  salary  requirements  to  Box  9110, 
Editor  &  Publisher. 


CIRCULATION  MANAGER 
Small  Zone  5  publishing  group  has  an 
immediate  need  for  a  circulation  pro  who 
can  help  us  grow.  Shirt  sleeves  manager 
who  can  organize  our  circulation  sales 
efforts  will  be  comfortable  with  us.  We 
publish  daily,  weeklies,  TMC's.  Apply  by 
resume  with  salary  history  to  Box  9198, 
Editor  &  Publisher. 


CIRCULATION 


CIRCULATION 

MANAGER 

USA  TODAY,  "the  Nation’s  newspaper",  has  an  immediate 
opportunity  for  an  aggressive,  high  energy,  creative, 
career-minded  saies  and  marketing-oriented  circuiation 
professional  in  Region  5.  A  proven  record  in  customer 
delivery  and  single  copy,  ABC  audit  practices,  postal  regu¬ 
lations,  budget  preparation  and  circulation  computer 
systems  are  a  must.  Individual  also  needs  persuasive  oral 
and  written  communication  skills  and  the  desire  to  work  in 
a  fast-paced  environment  with  an  up-beat  attitude.  Come 
grow  with  a  growth  company  and  Join  the  USA  TODAY 
team  of  results  and  rewards.  RUSH  your  resume  with 
salary  requirements  to: 

USA  TODAY 

■'ll  Lrf .  V  P.O.  Box  500  TT 

Washington,  D.C.  20044 

An  Affirmative  Action/ 

Equal  Opportunity  Employer 


HELP  WANTED 


aRCULATION 


CIRCULATION  MANAGER  TRAINING 
The  Fresno  Bee,  a  medium-sized  metro¬ 
politan  daily,  has  a  challenging  petition 
open  for  a  Circulation  Manager  training. 
The  Circulation  Manager's  major  respon¬ 
sibilities  include  coordinating  the  train¬ 
ing  needs  of  the  Circulation  and  Mail- 
room  departments,  managing  a  staff  of 
District  Manager  trainees,  and  develop¬ 
ing  a  carrier  recruitment  program  and 
training  school.  This  manager  will  also 
be  involved  in  the  recruitment  and  inter¬ 
viewing  of  all  applicants  for  Circulation 
openings.  This  position  will  report  to  the 
Director  of  Consumer  Marketing.  Salary 
is  commensurate  with  experience  and  an 
attractive  benefits  package  is  offered.  If 
you  have  a  broad  range  of  circulation 
management  experience,  a  teaching 
orientation,  and  excellent  communica¬ 
tions  and  program  development  skills, 
send  your  resume  to:  Stephanie 
Guevara,  Personnel  Manager,  The  Fres¬ 
no  Bee,  1626.E  St.,  Fresno,  CA  93786. 
EOE. 

CIRCULATION  MANAGER 
An  immediate  and  challenging  oppor¬ 
tunity  is  now  open  for  circulation  mana¬ 
ger  of  this  growing  six  day  daily  news¬ 
paper. 

Applicants  with  solid  background  in  cir¬ 
culation  and  distribution  will  be  given 
serious  consideration. 

The  successful  candidate  will  be  re¬ 
sponsible  for  managing  the  circulation 
and  distribution  of  a  diaily  newspaper, 
agribusiness  weekly,  and  shopper.  Re¬ 
cords,  distribution,  and  billing  are  com¬ 
puterized. 

Compensation  for  the  right  person  other 
than  salary  includes  a  complete  fringe 
benefit  package. 

Interested  persons  should  mail  a  resume 
and  cover  letter  before  September  2, 
1985  to; 

Personnel  Manager 
News-Telegram 
PO  Box  598 

Sulphur  Springs,  Texas  75482 
Phone  (214)  885-8663 

Please  include  salary,  history  and  refer¬ 
ences. 


I  am  ready  to  take  on  the  challenge  of 
advancement.  If  you  are  looking  for  a 
young  man  with  7  years  circulation, 
sales  experience,  willingto  relocate,  who 
is  looking  toward  a  career  position  as  an 
assistant  or  circulation  manager,  please 
contact;  Gordon  Dombrowski  (815) 
945-3741,  Chenoa,  IL  61726.  Avail¬ 
able  now. 


PROMOTION 

Major  metro  daily  has  openingin  Circula¬ 
tion  Marketing  Department  for  energe¬ 
tic,  creative  professional  with  knowledge 
of  circulation  sales  campaign  design  for 
youth  carriers  and  district  managers. 
Must  possess  the  ability  to  train  and 
motivate  others.  Projects  also  include 
training/promotion  audio  visual  prepara¬ 
tion,  t^emarketing  and  crew  sales.  Fun 


work  with  fun  peo| 
Box  9188,  Editor  J 


lie.  Send  resume  to 
I  Publisher. 


HELP  WANTED 


ASSOCIATE  EDITOR;  Los  Angeles  based 
national  Catholic  weekly  seeks  associate 
editor  with  strong  writing  skills.  Must 
have  minimum  of  2  years  professional 
experience  in  journalism.  Will  be  impor¬ 
tant  member  of  small,  young,  lively 
editorial  staff.  Duties  include  writing, 
copy  editing,  design.  Salary  negotiable. 
Send  coverletter,  resume,  writing  sam¬ 
ples  to;  Lori  Seyer,  Catholic  Twin  Circle, 
6404  Wilshire  Blvd.,  Suite  900,  Los 
Angeles,  CA  90048. 

ASSISTANT  NEWS  EDITOR 
Hard-working  prize-winning  48,000 
Zone  3  daily  has  immediate  opening  for 
assistant  night  news  editor  strong  on 
copy  editing  skills.  If  you  have  the  ex¬ 
perience,  drive  and  determination,  send 
work  samples  and  salary  expectations  to; 
Stan  Whitlock,  Senior  News  Editor, 
Kingsport  Times-News,  PO  Box  479 
Kingsport  TN  37662. 

ASSISTANT  METRO  EDITOR 
The  Dayton  Daily  News  and  The  Journal 
Herald  are  seeking  an  aggressive  editor 
to  assist  in  managing  a  combined  local 
reporting  staff  of  30  reporters.  The  2 
newspapers  have  a  combined  circulation 
of  about  220,000  daily  and  230,000 
Sunday  and  are  committed  to  strong  pro¬ 
jects  reporting  and  aggressive  coverage 
of  breaking  news.  We  are  looking  for  an 
assistant  metro  editor  who  can  work  well 
with  reporters  and  other  editors,  is  good 
at  generating  story  ideas  and  thrives  on 
responsibility.  Applicants  should  have 
some  editing  experience  and  a  strong 
background  in  reporting.  Send  resume 
and  clips  to  Jim  Ripley,  Executive  Metro 
Editor,  Dayton  Newspapers,  4th  &  Lud¬ 
low  Sts  Dayton  OH  45401. 


ASSISTANT  EDITOR.  Monthly  tabloid. 
Hands-on  newspaper  person-good,  fast 
copy,  photos,  layout,  production,  etc. 
Good  ^owth  opportunity,  Westchester 
location,  salary  mid-twenties,  excellent 
benefits.  Resume,  letter  to  J.  Marra, 
New  York  State  Food  Merchants  Associa¬ 
tion,  303  S.  Broadway,  Tarrytown,  NY 
10591. 


ALL  WE  WANT  is  a  pro  who  writes  to-the- 
point,  clever  headlines,  edits  with  a  cri¬ 
tical  eye  and  takes  pride  in  layout  for  our 
universal  copy  desk.  Minimum  2-3  years 
full  time  experience  required.  Zone  2 
daily.  Send  resume  and  layout  samples. 
Box  9201,  Editor  &  Publisher. 


COPY  EDITOR 

The  Commercial  Appeal  in  Memphis 
seeks  copy  editor  to  challenge  and  im¬ 
prove  copy,  write  strong,  accurate  heads 
and  produce  superior  work  on  deadline. 
Evolving,  expanding  newspaper  puts 
premium  on  editing  tight  and  right.  Send 
resume  and  head  samples  to  John  H. 
Bradley,  News  Editor,  the  Commercial 
Appeal,  PO  Box  334,  Memphis,  TN 


DATA  PROCESSING 

WE  ARE  A  FLORIDA  NEWSPAPER  with 
a  combined  circulation  of  over  100,000 
seeking  a  systems  manager  for  our  V/tX 
750  with  VMS  software  and  Collier- 
Jackson  CIS  circulation  software. 
Knowledge  of  COBOL  programming  a 
must.  Forward  confidential  resume  to 
Box  9160,  Editor  &  Publisher. 

_ EDITORIAL _ 

COPY  EDITORS 

Award-winning  morning  daily  in  CT 
seeks  copy  editors  who  can  layout  pages. 
Send  samj>les  and  resume  to  Box  9167, 
Editor  &  Publisher. 


COPY  EDITOR 

New  York  City  area  AM  daily  seeks  copy 
editor.  Experienced  preferred,  good 
skills  a  must.  Reporters  looking  to  make 
the  move  to  desk  work  also  encouraged. 
Box  9185,  Editor  &  Publisher. 

COPY  EDITORS 
ASSISTANT  NEWS  EDITOR 
GRAPHICS  EDITOR 
LIVING  EDITOR 

.  JOB  BANK  has  immediate  openings  at 
large  metro  daily  newspapers  for  the 
.  above  positions.  Minimum  of  four  years 
experience  for  these  positions.  For  more 
information  on  these  jobs  and  other 
opportunities  in  journalism,  write  JOB 
BANK,  1909  Cinnaminson  Ave,  Cinna- 
minson  NJ  08077  or  call  Director  Debra 
Bissinger  at  (609)  786-1910. 
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EDITORIAL 


BUREAU  REPORTER 
The  Billings  Gazette,  Montana’a  largest 
dally  newspaper,  is  seeking  a  bureau  re¬ 
porter  to  be  stationed  in  Glendive,  Mon¬ 
tana. 

Applicants  must  have  superior  organiza¬ 
tional  skills,  be  a  self  starter  and  have 
the  ability  to  work  with  minimal  supervi¬ 
sion.  Applicants  must  have  proven  abil¬ 
ity  in  reporting  and  writing  skills,  with 
strong  news  judgement  skills.  The  suc¬ 
cessful  candidate  will  have  special  abili¬ 
ties  in  finding  and  writing  '‘human  in¬ 
terest"  news. 

Two  to  three  years  experience  as  a  full 
time  reporter  on  a  daily  newspaper, 
familiar  with  35mm  camera  and  strong 
personal  skills  required. 

If  interested,  please  submit  a  letter  of 
application,  a  complete  resume,  list  of 
references,  salary  history  and  non- 
returnable  clips  to: 

Lorretta  Breslin 
Director  of  Human  Resources 
The  Billings  Gazette 
PO  Box  2507 
Billings,  MT  59103 


Application  deadline:  Friday,  Septem¬ 
ber  20,  1985.  Resumes  must  be  post¬ 
marked  on  or  before  that  date.  Resumes 
without  letter  of  application  will  not  be 
accepted. 


BUREAU  CHIEF 

The  Herald  &  Review,  52,000  daily  and 
Sunday,  is  seeking  an  energetic,  enthu¬ 
siastic  journalist  who  can  lead  a  news 
bureau  staff.  We  need  a  professional  to 
manage  and  train  others,  as  well  as  write 
and  edit.  Bureau  chief  will  have  overall 
responsibility  for  daily  news  coverage  in 
a  3  county  area.  Send  resume,  clips  and 
salary  history  to  Terri  Buckley,  Herald  & 
Review,  PO  Box  311,  Deactur,  IL 
62525. 


47,000  CIRCULATION  DAILY  NEWS¬ 
PAPER  in  western  South  Carolina  is 
seeking  a  business  writer.  Candidate 
must  have  2  years  reporting  experience. 
Salary  negotiable.  Apply  to  City  Editor, 
Anderson  Independent  Mail,  PO  Box 
2507,  Anderson  SC  29622. 


COPY  EDITOR  New  York  area  AM  must 
have  strong  command  of  english  Ian 
guage  and  be  willing  to  work.  Good 

growth  opportunity  for  a  talented  editor, 
ox  9165.  Editor  &  Publisher. 


COPY  EDITOR 

Award  winning  30,000  Zone  2  PM  daily 
seeks  a  copy  editor  ready  to  assume  a 
leadership  role  in  the  newsroom.  Posi¬ 
tion  requires  a  creative,  energetic  self 
starter  with  a  dedication  to  excellence. 
Strong  editing  and  management  skills 
needed.  Minimum  of  2  years  copy  edit¬ 
ing  related  background  desired.  Send  re¬ 
sume,  references  and  work  samples  to 
Box  9166,  Editor  &  Publisher. 


COPY  EDITOR  WANTED  to  layout  news 
section  of  Texas  Gulf  Coast  daily.  Send 
clips,  resume  to  Box  1551,  Bay  City,  TX 
77414. 


CITY  EDITOR  for  a  medium-sized  sub¬ 
urban  newspaper,  in  tough,  competitive 
New  England  market.  The  successful 
candidate  must  be  an  imaginative,  well- 
organized  journalist  with  at  least  5  years' 
newsroom  management  experience.  The 
city  editor  runs  a  staff  of  15  full-time 
reporters  and  a  number  of  correspon¬ 
dents.  Emphasis  on  local  coverage  is 
heightened  by  the  7-day-a-week  paper’s 
location  in  a  sophisticated,  high-income 
area  surrounded  by  big-city  metros  and 
popular  weekly  papers.  The  person  who 
becomes  the  next  city  editor  must  pos¬ 
sess  the  skills  necessary  to  direct  a 
young,  enthusiastic  reporting  staff.  Sal¬ 
ary  is  commensurate  with  skill  and  ex¬ 
perience.  Reply  with  letter  outlining  your 
qualifications,  resume  and  salary  history 
to  Box  9196,  Editor  &  Publisher. 


CITY  EDITOR  Supervise  seven  in  high 
growth  Zone  3  competative  six-day  offset 
near  Washington.  People,  planning, 
editing  skills  essential.  Box  9202,  Edi¬ 
tor  &  Publisher. 


EDITOR  WANTED  for  state-wide,  weekly 
Catholic  newspaper.  Applicants  re¬ 
quired  to  have  training  and/or  experience 
in  newspaper  management  and  working 
knowleoge  of  the  Catholic  Church.  Let¬ 
ters  of  application  and  resumes  shold  be 
sent  to:  Rev.  Joseph  G.  Vetter,  The  North 
Carolina  Catholic,  300 Cardinal  Gibbons 
Drive,  Raleigh,  NC  27606-2198. 


EXPERI ENCED  COPY  EDITOR  with  exel- 
lent  grammar,  journalism  skills.  Non- 
smoker.  20,000  circulation  AM  daily. 
Send  resume  and  references  to  Vero 
Beach  Press-Journal,  PO  Box  1268, 
Vero  Beach  FL  32961. 


COPY  EDITOR-The  La  Crosse  Tribune,  a 
36,000  circulation  daily  and  Sunday 
newspaper  seeks  a  skilled  and  creative 
copy  editor  for  its  five-person  newsdesk. 
The  person  we  hire  will  be  expert  at  ques¬ 
tioning  and  improving  local  and  wire 
copy,  will  design  attractive  and  exciting 
pages  and  will  share  rotation  in  the  slot. 
He  or  she  will  have  a  flair  for  headline 
writing,  photo  display  and  use  of  color 
and  graphics.  Send  letter,  resume  and 
non-returnable  samples  of  headlines  you 
have  written  and  pages  you  designed  to 
David  B.  Offer,  Managing  Editor,  La 
Crosse  Tribune,  401  N.  3rd  St.,  La  Cros¬ 
se,  Wl  54601.  Application  deadline  is 
Sept.  23.  No  phone  calls. 


EDITOR 

Large  suburban  newspaper  group  seek¬ 
ing  experienced  editor  who  is  creative, 
enthusiastic  and  has  the  vision  to  ex¬ 
pand  with  this  growing  group.  Must  be 
able  to  motivate  and  manage  staff  and 
produce  ideas  that  will  improve  on  a  pub¬ 
lishing  tradition  of  well-read  and 
accepted  newspapers.  Zone  9.  Send  re¬ 
sume,  salary  requirments  to  Box  9127, 
Editor  &  Publisher. 


ECONOMICS  REPORTER,  D.C. 
Experienced  economics/financial  repor¬ 
ter  to  cover  Washington.  Knowledge  of 
Fed,  SEC,  FDIC,  other  key  agencies. 
Wire  experience  helpful.  Send  resume, 
clips  and  salary  history  to  Box  9144, 
Editor  &  Publisher. 


EDITOR 

Prize  winning  weekly  group  wants  first- 
rate,  hands-on  editor  to  report,  write, 
edit,  and  to  recruit,  train  and  direct  staff 
of  part  timers  and  correspondents.  De¬ 
manding,  competitive  news  scene.  Must 
have  strong  reporting  and  editing  back¬ 
ground.  Salary  negotiable.  Send  letter 
and  resume  to:  James  Tunnell,  Advertis¬ 
er  Photo  News  Group,  PO  Box  190,  War¬ 
wick,  NY  10990. 


REPORTER  to  handle  Life  and  Leisure 
section  of  a  major  South  Carolina  semi¬ 
weekly.  Entry-level,  recent  J-school 
graduates  should  apply.  Job  open  now. 
Box  9154,  Editor  &  Publisher. 


FEATURES  EDITOR 
We  need  an  experienced  editor  for  our 
daily  feature  sections.  Must  be  creative, 
energetic  demanding  and  able  to  get  the 
best  out  of  a  staff  of  six  and  freelance 
writers.  This  is  a  six-day,  58,000- 
circulation  Gannett  newspaper  located 
one  hour  from  New  York  City.  Send  re¬ 
sume,  tearsheets  and  your  ideas  about  a 
good  feature  section  to:  Charles  W.  Nutt, 
Executive  Editor,  The  Courier-News,  PO 
Box  6600,  Bridgewater,  NJ  08807. 
Equal  Opportunity  Employer. 


EDITORIAL  DIRECTOR:  Washington 
State  University.  12  month  position. The 
Editorial  Director  serves  Student  Pub¬ 
lications  and  all  its  media  and  their 
staffs,  and  is  responsible  to  provide 
teaching,  in-service  training,  advising 
support,  and  long  range  direction  of  their 
enorts  to  produce  the  various  media. 
This  includes  the  Daily  Evergreen,  a  five- 
day-a-week  newspaper,  and  the  Chi¬ 
nook,  the  campus  yearbook.  This  posi¬ 
tion  is  responsible  for  developing  prog¬ 
rams  and  structural  systems  whicn 
build,  maintain,  and  promote  the  high¬ 
est  caliber  of  mass  media  training  and 
experience. 

R^uires  undergraduate  degree  in  jour¬ 
nalism,  education,  mass  communica¬ 
tion  studies  or  related  fields.  MA  or  MS 
in  Journalism  or  related  field  and  evi¬ 
dence  of  continued  education  in  related 
field  highly  desirable.  Requires  three  to 
five  years  professional  editorial  experi¬ 
ence  in  the  print  media,  preferably  news¬ 
papers.  Freelance  work  with  print  media 
may  be  acceptable  as  a  substitute.  Ex¬ 
perience  in  the  field  of  journalism 
education  and  experience  working  with 
students,  preferably  at  the  college  level. 
Some  exposure  to  the  business  and 
advertising  aspects  of  the  media  is  help¬ 
ful.  Individual  skills  needed  for  the  posi¬ 
tion  include  the  ability  to  effectively 
counsel  and  advise  students,  an  under¬ 
standing  of  the  legal  aspects  of  the 
media,  familiarity  with  layout,  design, 
work  flow,  photography  and  media  sys¬ 
tems.  Also  requires  demonstrated 
teaching  skill  and/or  knowledge  of  train¬ 
ing  techniques,  ability  to  develop  and 
maintain  strong  contacts  with  the  pro¬ 
fessional  industry  and  ability  to  conduct 
small  group  teaching  sessions.  The  suc¬ 
cessful  candidate  must  have  an  ability  to 
communicate  with  a  wide  range  of  di¬ 
verse  groups  of  people,  patience  and 
ability  to  handle  stress  situations, 
maturity  and  leadership,  and  a  willing¬ 
ness  to  advise  and  teach.  Must  be  skilled 
in  electronic  media  production  with  the 
ability  to  train  students  to  produce  their 
medium  on  an  electronic  text  manage¬ 
ment  system. 

Salary  in  mid-20’s.  Screening  begins 
August  30,  1985.  Open  till  filled.  Re¬ 
sumes  and  three  letters  of  recommenda¬ 
tion  to  Donald  M.  Ferrell,  General  Mana¬ 
ger  for  Student  Publications,  113  Mur- 
row  Communications  Center,  Pullman, 
WA  99163.  (509)  335-8920.  Washing¬ 
ton  State  University  is  an  Equal  Oppor¬ 
tunity/Affirmative  Action  Employer. 


EDITOR 

In  sunny  Florida  on  Gulf  of  Mexico.  Less 
than  1  hour  from  Disney  World,  Tampa, 
Clearwater  and  University  of  South  Flor¬ 
ida.  Editor  of  68-year-old  weekly  news¬ 
paper  must  be  able  to  take  photos  and 
have  knowledge  of  and  enthusiasm  for 
business  news  as  well  as  general  interest 
news.  Send  resume  immediately  to  Ken 
Fenderson,  115  E.  Missouri  Ave,  New 
Port  Richie  FL  33552  or  call  (813)  849- 
2223. 


GULF  COAST  DAILY  has  opening  for 
general  assignment  reporter  with  at  least 
1  year  of  daily  newspaper  experience. 
Photography,  layout  experience  a  plus. 
Submit  resume,  6  clips  and  salary  re¬ 
quirements  to  Box  9161,  Editor  &  Pub¬ 
lisher. 


ENTRY  LEVEL 

South-central  Wyoming  AM  daily  will 
have  opening  for  entry  level  reporter  with 
photo  skills.  Call  or  write  Chuck  Bowlus, 
Managing  Editor,  Rawlins  Daily  Times, 
PO  Box  370,  Rawlins,  WY  82301.  Call 
(307)  324-3411. 


EDITOR 

Exciting  daily  in  gas  industry  needs  edi¬ 
tor  to  work  in  Houston  or  Washington. 
Non  smoker.  Chance  to  grow  profes¬ 
sionally  for  very  expert  business  news 
writer.  High  pay  now,  higher  soon.  Be¬ 
come  an  important  nationlly  known 
celebrity.  Right  away,  rush  resume  to 
Editor,  George  Spencer,  PO  Box  2609, 
Washington,  DC  20013. 


EDITOR  &  PUBLISHER  for  August  31,  1985 


I  Good  community  sunbelt  daily  of  9,500 
I  circulation  has  openings  for  an  entry- 
I  level  reporter  and  a  wire  editor.  New 
building,  pleasant  city.  Send  resume, 
references  to:  John  Emmerich,  Green¬ 
wood  Commonwealth  PO  Box  8050, 
Greenwood  MS  38930. 


GRAPHICS  ARTS  EDITOR.  Bachelor's 
degree  in  graphic  arts  required.  One  year 
graphics  arts  or  photography  experience 
required.  Must  speak  and  read  Chinese. 
$22,  500/year  11:30  PM-7:30  AM,  40 
hour  week.  Reply:  Howard  Lee,  135-16 
39th  Ave.,  Flushing,  NY  113M. 


GOVERNMENT  JOBS  $16,040  - 
$59,230/year.  Now  Hiring.  Call  (805) 
687-6000  Ext.  R-4261  for  current 
federal  list. 


"HOW  TO  GET  HIRED  IN  JOURNAL¬ 
ISM”  For  information,  write:  Northwest 
!  Marketing  Limited,  Box  3658-J,  Lacey 
i  WA  98503. 


IMMEDIATE  OPPORTUNITIES 
FOR  THE  BEST 

JOURNALISTIC  PROFESSIONALS 
I  We  are  in  immediate  need  of  aggressive 
I  joumaiistic  professionais.  For  thousands 
I  of  journalistic  professionals,  1985  will 
be  the  best  year  ever  for  the  industry, 
because  this  year  is  the  year  for  the  job 
market  where  the  markets  are  wide  open 
from  coast  to  coast  from  every  aspect  of 
the  industry. 

Most  important  to  you  is  to  find  the  best 
job  in  the  market  and  win  it  hands  down! 
...here  at  Media  Talent  Network  Man¬ 
agement  Consultants,  we  stand  pre¬ 
pared  and  ready  to  do  what  it  takes  to  win 
that  job  for  you.  We  have  an  exceilent 
reputation  and  are  a  national  marketing 
consulting  firm  in  the  industry  catering 
to  the  broadcast,  literary,  and  entertain¬ 
ment  professionals  from  coast  to  coast. 
For  career  marketing  informaion  on 
available  joumaiistic  careers  write  or  call 
Media  Talent  Network  Management 
(tonsultants,  2400  Merchant  Dr.,  NW, 
Suite  200,  Knoxville,  TN  37912,  (615) 
522-7900.  All  inquiries  held  in  strictest 
confidence. 


LIVE  IN  THE  ROCKIES 
Monthly  national  magazine  needs  an 
associate  editor.  Desired  qualifications 
include  strong  editing/reporting  back¬ 
ground,  knowledge  of  and  interest  in 
military  affairs,  weapons,  history,  photo¬ 
graphy  and  the  great  outdoors.  Send  re¬ 
sume,  clips,  etc.  to  John  Metzger  PO  Box 
693,  Boulder  CO  80306. 


MANAGING  EDITOR:  Prize  winning  6 
day  daily  needs  Managing  Editor  to  write 
2  to  3  columns  per  week,  direct  6  repqr- 
ters,  cover  some  events.  Set  community 
agenda.  No  responsibility  for  wire,  edito¬ 
rial  page  or  makeup.  Car,  good  pay  and 
benefits.  Northern  Indiana.  Reply  Box 
9177,  Editor  &  Publisher. 


MANAGING  EDITOR 
We  want  a  young-thinking,  creative  Man¬ 
aging  Editor  who  wants  to  produce  an 
exciting,  award-winning  daily  newspaper 
in  our  sun-belt  city.  Vve  want  a  person 
who  can  manage  people  and  bring  out 
their  best  work.  If  you  are  ready  for  this 
opTOrtunIty  in  one  of  the  fastest  growing 
MSA's  in  the  country,  send  us  a  com¬ 
plete  resume,  salary  expectations  and 
the  reasons  why  mu  should  be  selected. 
Mail  to:  Box  9170,  Editor  &  Publisher. 


MANAGING  EDITOR 
Leading  trade  weekly  for  the  mass  enter¬ 
tainment  industry  seeks  seasoned  num¬ 
ber  2  editor  to  help  run  ten  person  staff 
based  in  Nashville,  Tennessee.  Strong 
skills  needed  in  administration,  layout, 
writing.  VDT  and  operations.  Compensa¬ 
tion  package  in  low  $30's.  Excellent 
growth  potential.  Apply;  Editor,  Amuse¬ 
ment  Business,  Box  24970,  Nashville, 
TN  37202. 
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HELP  WANTED 


EDITORIAL 


NEWS  EDITOR  needed  for  17,000  AM 
Gannett  paper  in  Santa  Fe,  New  Mexico. 
Minimum  of  5  years  editing  experience 
necessary.  Job  requires  strong  editing 
and  layout  talent.  Amressive  supervision 
of  4  person  desk  neMed.  Hoursare  night 
time.  Submit  clips  of  strong  hard  news, 
layout,  resume  and  references  to  Dan 
Hogan,  The  New  Mexican,  PO  Box 


OCEAN  STATE  BUSINESS  prints  maga¬ 
zine  length,  colorful,  carefully  resear¬ 
ched  pieces  on  Rhode  Island  business 
people  and  their  companies.  We're  look¬ 
ing  ror  a  writer  able  to  make  our  subjects 
come  alive.  We're  a  growing  company  in 
a  fascinating,  conveniently  located 
state.  Send  resume,  clips  and  salary  his¬ 
tory  to  William  Collins,  Editor,  4  Davol 
Sq.,  Providence,  Rl  02903. 


POLITICAL  REPORTER  wanted.  Cover 
state  capital  for  40,000  circulation, 
quality-obsessed  paper  a  half  hour  away. 
Legislature,  bureaucracy,  and  cam¬ 
paigns.  Issue  orientation.  Industrious, 
cooperative  self-starter  with  minimum  of 
3  years  experience.  Premium  on  clear 
and  interesting  writing  style,  ability  to 
grasp  and  explain  complexities.  Salary; 
|lBK-$20K.  Zone  1.  Box  9162,  Editor 
&  Publisher. 

PAGE  DESIGNER 

The  Commercial  Appeal,  a  newspaper 
striving  for  consistent  excellence  in  the 
growing  mid-South,  is  seeking  a  page 
designer  to  join  its  new  Design  Desk  and 
take  part  in  on-going  redesign. 

The  desk  eventually  will  be  responsible 
for  the  design  of  all  sections  and  each 
page  of  the  newspaper. 

The  Commercial  Appeal  seeks  smart, 
meaningful  combination  of  text,  photo¬ 
graphs,  art  and  informational  graphics, 
with  creative  typography,  for  content  and 
visual  impact. 

Send  a  cover  letter  describing  yourself 
and  your  goals,  a  resume,  and  a  portfolio 
of  your  recent  work  to; 

Greg  Fisher 
AME  DESIGN 
The  Commercial  Appeal 
495  Union  Avenue 
Memphis,  Tennessee  38101 


RELIABLE,  hard-working  general 
assignment  reporters  with  solid  writing 
skills  needed  by  weekly  chain.  Two  posi¬ 
tions  open.  Letter,  resume,  clips  to  Bill 
Doughty,  Glades  Newspaers  Inc.,  PO 
Box  1236  Clewiston  FL  33440. 


EDITORIAL  WRITER 
EDITORIAL  CARTOONIST 
JOB  BANK  has  immediate  openings  for 
the  above  positions  at  a  metropolitan 
daily  newspaper  in  the  West.  For  more 
information  on  these  jobs  write  JOB 
BANK,  1909  Cinnaminson  Ave.,  Cinna- 
minson,  NJ  08077  or  call  Director,  De¬ 
bra  Bissinger  at  (609)  786-1910. 

REPORTER-Entry  level  or  experienced 
for  straight  reporting  job  on  major, 
award-winning.  South  Carolina  semi¬ 
weekly.  Job  open  soon  due  to  staff  prom¬ 
otions.  Box  9153,  Editor  &  Publisher. 

NEW  ENGLAND  AM  50,000  circulation 
seeking  copy  editor.  Emphasis  on  solid 
layouts,  crisp  headline  writing,  versatil¬ 
ity  and  willingness  to  worx  hard.  Two 
years'  experience  desired.  Include  lay¬ 
out  and  headline  samples  with  letter  and 
resume.  Box  9141,  Editor  &  Publisher. 

NEWS  EDITOR 

For  media  relations  department  of 
Maryknoll.  Degree  in  journalism  or 
equivalent  in  newspaper  experience  as 
writer/reporter/editor.  Ability  to  inter¬ 
view,  research,  write,  edit  and  place 
news  stories  in  religious  and  secular 
print  media.  Salary  commensurate  with 
experience.  Send  resume  to  Maryknoll 
Fathers  and  Brothers,  Media  Relations 
Department,  Walsh  Building,  Maryknoll, 
NY  10545. 


HELP  WANTED 


REPORTER-  bright,  amressive  for  beat 
job.  Prefer  candidate  ^h  experience  on 
weekly  or  small  daily  in  NJ.  Send  re¬ 
sume,  clips  to  Ran^  Bergman,  Editor, 
New  Jersey  Herald,  PO  Box  10,  Newton, 
NJ  0786(). 

THE  COMMERCIAL  APPEAL  is  seeking 
applicants  for  its  single-person,  small¬ 
town  bureaus.  Experience  on  a  smaller 
daily  is  preferred.  Reporters  who  can 
write  clearly  and  who  seek  out  the  issues 
that  most  affect  people  can  be  promoted 
to  the  Memphis  office.  Clips,  resume 
and  references  may  be  sent  to  Michael 
Kerr,  Tri-State  Editor,  The  Commercial 
Appeal,  Box  334,  Memphis,  TN  38101. 


REPORTER,  2  to  5  years  daily  newspap¬ 
er  experience,  including  news  and  court 
reporting,  to  cover  courts  for  mid-sized 
paper  in  Zone  2.  Please  send  resume, 
clips  to  Box  9171,  Editor  &  Publisher. 

RELIEF  NEWS  EDITOR;  1-2  years  ex- 
perience,  able  to  move  to  slot  quickly  on 
4-person  daily  desk  near  Washington. 
Excellence  in  editing  skills,  judgment, 
layout/design  essential.  Box  9178,  Edi¬ 
tor  &  Publisher. 

REPORTER-PHOTOGRAPHER  in  re- 
eional  daily's  rural  bureau.  Cover  entire 
Zone  3  county.  Box  9179,  Editori  Pub¬ 
lisher. 

REPORTERS 

Two  recent  J-School  grads  for  immediate 
openings  in  a  Florida  PM  bureau.  Look¬ 
ing  for  goal-getters  anxious  to  prove 
themselves  in  an  entry-level  position. 
Self-starters  who  can  handle  hard  news, 
features  and  a  camera.  Excellent  com¬ 
pany  benefits  with  opportunities  for 
advancement.  Send  resume  and  clips  to 
Box  9168,  Editor  &  Publisher. 

REPORTER  to  fill  immediate  opening  at 
quality  Zone  5  daily.  Degree,  reporting, 
photo,  layout  experience  preferred. 
Send  resume,  references,  salary  ex¬ 
pectations,  non-returnable  clips  to  Box 
9187,  Editor  &  Publisher. 

REPORTERS 

Part-time,  to  cover  assignments  for 
statewide  and  metropolitan  area  news 
services  in;  St.  Louis,  Chicago,  Little 
Rock,  Indianapolis,  Kansas  City,  Jeffer¬ 
son  City  (MO),  Austin  (TX).  Must  be  ex¬ 
perienced.  Send  clips  and  resume  with 
letter  to  Interstate  News  Sen/ice,  Inc., 
500  Airport  Road,  Suite  250,  St.  Louis, 
MO  63135. 


THE  REGISTER-GUARD,  a  70,000  cir¬ 
culation  morning  newspaper,  is  accept¬ 
ing  applications  for  a  school-general 
assignment  reporter.  All  applicants  must 
have  a  minimum  of  a  4  year  college  de¬ 
gree  and  should  have  a  minimum  of  1 
year  reporting  experience  on  a  daily 
newspaper.  Applicants  should  be  excel¬ 
lent,  prolific  reporters  who  want  to  work 
hard  for  good  pay.  Send  us  a  letter  that 
tells  about  you,  your  goals  and  what  you 
have  accomplished.  We  want  a  resume, 
including  references  and  telephone 
numbers,  and  no  more  than  5  examples 
of  your  writing,  which  will  not  be  re¬ 
turned.  Send  applications  to  REPOR¬ 
TER,  Personnel  Department,  The  Regis¬ 
ter-Guard,  PO  Box  10188,  Eugene,  OR 
97440.  Salary  is  $414.90  to  $609.80 
per  week,  commensurate  with  experi¬ 
ence.  The  application  deadline  is 
September  13,  1985.  No  telephone 
calls  please.  All  applicants  will  be  noti¬ 
fied  by  October  14,  1985.  An  Equal 
Opportunity  Employer. 

THE  TAMPA  TRIBUNE  is  seeking  a 
bureau  chief  for  thrice  weekly  suburban 
edition.  Must  have  5  years  repprting  ex¬ 
perience  and  some  administrative  skills. 
Will  supervise  6  people.  Send  resume  to 
Joe  Registrato,  City  Editor,  The  Tampa 
Tribune,  PO  Box  191,  Tampa,  FL 
33601. 


HELP  WANTED 


EDITORIAL 


REOPENING  SEARCH  for  entry-level 
sportswriter  with  writing  experience  for 
twice-weekly  newspaper.  J-school  grad 
preferred.  35mm  camera  helpful.  Send 
resume,  clips  to  Jackie  Harder,  Editor, 
Florida  Keys  Keynoter,  PO  Box  158, 
Marathon,  FL  33050.  No  calls. 


REPORTER/WRITER/EDITOR 
Los  Angeles  Associated  Press  bureau 
seeking  reporter/editor  with  at  least  5 
years  experience.  Must  be  versatile,  able 
to  work  under  constant  deadline.  Califor¬ 
nia  newspaper  desk  experience  prefer¬ 
red.  Written  replies  only.  Send  resume 
and  clips  to  Peggy  Walsh,  Associated 
Press,  fill  S.  HHI  Street,  Room  263, 
Los  Angeles,  CA  90015. 


HELP  WANTED 


THE  BOSTON  HERALD,  America's  fas¬ 
test-growing  newspaper,  has  immediate 
openings  for  experienced  news  copy  edi¬ 
tors.  A  minimum  of  three  years  editing 
experience  on  a  daily  is  required,  and  a 
working  knowledge  of  New  England  is 
preferred.  If  you  have  the  skills  to  contri¬ 
bute  to  the  best  paper  in  America's  best 
city  send  resume  to;  George  Kindel, 
Assistant  Managing  Editor,  me  Boston 
Herald,  1  Herald  Square,  Boston,  MA 
02106. 


SPORTS  EDITOR-WRITER- 
PHOTOGRAPHER.  Small  6-day  PM. 
Build  local  pages  on  deadline,  write  reg- 
ular  column,  oversee  reporter- 
photographer.  Send  resume,  work  sam¬ 
ples  to  Register-News,  118  N.  9th  St., 
MT.  Vernon,  IL  62864. 

SPORTS  WRITER  wanted  for  30K  cir- 
culation  daily.  Minimum  2  years  daily 
newspaper  experience  preferred,  but  will 
consider  less.  Duties  will  include  cover¬ 
age  of  in-city  and  area  high  school 
sports,  layout  and  copyediting.  Send  ex¬ 
amples  of  stories,  preferably  unedited, 
and  page  layouts  to;  Matt  Gerszewski, 
Sports  Editor,  Minot  Daily  News,  PO  Box 
1150  Minot  ND  58702. 

SPORTS  EDITOR 

The  Sacramento  Union  needs  a  self¬ 
starter  to  motivate  a  creative  staff  in  a 
competitive  environment.  Strong  man¬ 
agement  and  planning  skills  are  essen¬ 
tial.  We  are  looking  for  someone  who 
knows  more  than  just  the  score.  Please 
send  resumes  to  Personnel  Department, 
PO  Box  2711,  Sacramento,  CA  95812. 

SPORTSWRITER 

Full  time  sportswriter  needed  for  small 
daily  newspaper  in  Northern  New  York. 
Must  know  sports  and  have  good  know¬ 
ledge  of  photography.  Send  resume  in¬ 
cluding  experience,  references  and  sal¬ 
ary  rMuirements  to  Joyce  T.  Tavernier, 
Publisher,  Malone  Evening  Telegram, 
Box  69,  Malone,  NY  12953. 

THE  MIAMI  NEWS  is  looking  for  two  top¬ 
flight  copy  editors.  Minimum  5  years  of 
experience.  Good  news  judgement  a 
must;  layout  skills  helpful.  Excellent  sal¬ 
ary  and  benefits.  Resumes  to  Jim  Witt, 
Miami  News,  PO  Box  615  Miami  FL 
33152. 

TOP  NEW  YORK  CITY  WEEKLY  seeks 
alert  self-starter  as  reporter  to  cover  local 
community  news,  including  everything 
from  major  political  happenings  to  little 
old  lady  tea  parties  must  be  able  to  use  a 
camera,  work  evening  or  weekends  when 
necessary,  proofread,  help  with  layout, 
and  understand  cold-type  operation. 
Prefer  some  experience  with  a  small 
publication.  Educational  background  in 
journalism  and  work  on  college  news¬ 
paper  helpful.  Great  opportunity  for 
learning  all  phases  of  the  business  from 
real  pros.  Competitive  salary  and  liberal 
benefits  offered  by  an  Equal  Opportunity 
Employer.  Send  resume  and  cover  letter 
to  Clare  Gelhaus,  Personnel  Representa¬ 
tive,  River  BayCorp.,  2049  Bartow  Ave., 
Bronx,  NY  1(5475. 


WANTED  COPY  EDITOR 
JOIN  THE  BEST;  we're  looking  for  a  ver¬ 
satile  copy  editor  for  our  universal  desk, 
one  who  can  sit  in  slot-both  news  and 
sports-has  a  flair  for  design,  snappy 
heads  and  type,  complete  editing.  Must 
be  an  aggressive  editor  who  demands 
excellence  while  maintaining  deadline. 
We're  a  solid,  growing  award  winning, 
soon-to-be  7-day  a  weeK  30,000  circula¬ 
tion  AM  j3aper  nestled  near  Shawnee 
National  Forest  and  major  university.  Ex¬ 
cellent  working  and  outdoor  environ¬ 
ments.  Excellent  benefits,  send  resume, 
examples  of  editing/design  and  refer¬ 
ences  to  Personnel  Manager,  Southern 
Illinoisan,  PO  Box  2108,  (Jarbondale,  IL 
62901. 


WRITER/ANALYST 

Premier  service  monitoring  terrorism 
and  political-stability  risks  for  US  com¬ 
panies  abroad  seeks  veteran  journalist 
anxious  for  new  challenge  and  not  averse 
to  specialization.  Excellent  writing  skills 
essential.  Overseas  experience  prefer¬ 
red.  Miami  location.  Excellent  salary/ 
benefits.  Send  resume  and  two  writing 
samples  to  Box41-4177,  Miami  Beach, 
FL  33141. _ 

ZONE  5  100,000  PM  daily  (155,000 
Sunday)  seeks  copy  editors  for  its  10 
member  universal  desk.  Mandatory  try¬ 
out  period.  Send  resume  to  W.J.  Ken¬ 
nedy,  News  Editor,  The  Vindicator,  PO 
Box  78(5,  Youngstown,  Ohio,  44501- 
0780.  No  phone  calls,  please. 

_ MAILROOU _ 

THE  CASPER  STAR-TRIBUNE  Wyom¬ 
ing's  largest  daily  newspaper  has  an 
opening  for  an  experienced  hands-on 
mailroom  foreman.  Successful  candi¬ 
date  must  have  a  good  work  history  and 
must  have  experience  in  the  use  of  most 
types  of  mailroom  equipment.  Electrical 
and  mechanical  knowledge  of  equip¬ 
ment  is  preferred.  Our  7  day  a  week  op¬ 
eration  requires  an  aggressive  produc¬ 
tion  oriented  individuaT  willing  to  work 
days  or  nights  including  weekends.  An 
ideal  opportunity  for  an  assistant  fore¬ 
man  ready  to  move  up. 

We  are  located  in  the  heart  of  some  of  the 
finest  hunting  and  fishing  areas  of  the 
state. 

Good  starting  salary  and  benefit  pack¬ 
age-  Send  resume  of  experience  and  sal¬ 
ary  requirements  to  Circulation  Director,' 
Casper  Star-Tribune,  PO  Box  80,  Cas¬ 
per,  m  82602. 

&  PUBLISHER  for  August  31,  1985 


HELP  WANTED 


_ MAILROOM _ 

DISTRIBUTION  MANAGER 
This  position  will  be  responsible  for  coor¬ 
dinating  all  daily  newspaper  mail  room 
activities.  Experience  preferred  but  will 
train  good  candidate.  We're  a  progres¬ 
sive  award  winning  six  day  daily  with 
7,500  plus  circulation.  Good  pay  and 
benefits  in  a  highly  desirable  location. 
Send  resume,  references  and  salary  re¬ 
quirements  to: 

Personnel  Manager 
News-Telegram 
PO  Box  598 

Sulphur  Springs,  Texas  75482 


_ PRESSROOM _ 

GULF  COAST  25,000  daily  currently 
seeking  experienced  offset  pressman. 
Top  pay  and  benefits.  Reply  to  Box 
9126,  Editor  &  Publisher. 

GROWING  ZONE  9  daily  needs  press 
room  supervisor  for  double  wide  offset 
press.  Must  have  organized  work  habits 
with  high  marks  in  personnel  &  manage¬ 
ment.  Increasing  color  needs  dictate 
quality  from  top  down.  Will  supervise  & 
work  with  two  crews  &  set  up  mainte¬ 
nance  shift.  Answer  direct  to  publisher.' 
Resume  to  Box  91 16,  Editor  &  Publiser. 


_ PRODUCTION _ 

COLOR/CAMERA  SUPERVISOR 
Progressive  newspaper  is  seeking  a  tech¬ 
nician  with  color  separation  experience. 
Must  have  complete  knowledge  of 
cameras,  photomechanical  processes, 
supervisory  skills  a  must.  Two  years 
technical  trade  school  and  five  years  ex¬ 
perience.  EOE  and  please  send  com¬ 
plete  resume  to  Box  9169,  Editor  &  Pub¬ 
lisher. 

CAMERA  ROOM  SUPERVISORS  - 
Newspaper  printer  has  immediate  need 
for  individual  to  direct  3  shift  camera 
department.  Must  have  experience  in 
stripping  and  plating  for  web  printing,  as 
well  as  management  experience.  Call  or 
write:  BobCovell,  Comprint,  Inc.,  9030 
Comprint  Court,  Gaithersburg,  MD 
20877.  (301)948-1520. 

PRODUCTION  PERSON  needed  for  7- 
day  morning  paper.  Must  have  hands-on 
experience  on  C.G.  “ONE”  systems, 
C.G.  ADVANTAGE,  C.G.  ACM  9000. 

Send  resume  to: 

Bill  Cochrane 
Galveston  Daily  News 
PO  Box  628 
Galveston,  TX  77550 

PRODUCTION  MANAGER-4000  cir- 
culation  daily  seeking  production  mana¬ 
ger  experienced  in  maintenance  of  Myc- 
rotek,  Compugraphic  and  Goss.  Good 
salary,  good  opportunity.  David  Reid, 
Weatherford  Daily  News,  Weatherford 
OK  73096.  (405)  772-3301. 

PRODUCTION  DIRECTOR  needed  for 
Zone  5  daily  (30,000-seven-day  opera¬ 
tion).  This  is  an  immediate  opening  for 
an  individual  with  a  solid  production 
management  background.  Knowledge  of 
Harris  845  a  must.  Send  resume  and 
salary  requirements  to  Box  9163,  Editor 
&  Publisher. 

PHOTOGRAPHER 

PHOTOGRAPH ER-The  La  Crosse  Tri¬ 
bune,  a  36,000  circulation  daily  and 
Sunday  newspaper,  seeks  a  photo- 

trapher  experienced  in  all  facets  of  black 
I  white  photography  to  join  its  award 
winning  staff.  Please  enclose  a  resume 
and  samples  of  your  best  work  with  a 
letter  discussingyour  goals  in  photojour¬ 
nalism  to  David  B.  Offer,  Managing  Edi¬ 
tor.  La  Crosse  Tribune,  401  N.  3rd  St., 
La  Crosse,  Wl  54601 .  Application  dead¬ 
line  Sept.  23.  No  phone  calls. 


HELP  WANTED 


PHOTOGRAPHER 


CHIEF  PHOTOGRAPHER 
Picture  this:  Cool,  green  mountains, 
sparkling  lakes,  yesterday’s  history  and 
tomorrow’s  progress  all  set  in  the  na¬ 
tion’s  seventh-ranked  "best  place”  to 
live.  The  paper?  The  newly  redesigned, 
colorful,  lively  Bristol  Herald  Courier 
growing  quickly  toward  the  45,000  mark 
in  Southwest  Virginia  and  Upper  East 
Tennessee.  An  excellent  young,  eager 
staff  awaits  the  leadership,  imagination 
and  experience  of  the  right  photo¬ 
grapher/manager  to  lead  the  team.  Re¬ 
sume,  non-returnable  clips  and  an  idea 
of  salary  expectations  should  be  sent  to 
John  Molley,  Executive  Editor,  Bristol 
Herald  Courier,  320  Morrison  Blvd,  Bris¬ 
tol  VA.  No  phone  calls,  please. 

FULL-TIME  PHOTOGRAPHER  for 
award-winning  weekly  on  Florida  gulf 
coast  island.  Call  Cindy  Chalmers,  (813) 
472-5185, 9-5  Wednesday,  Thursday  or 
Friday. _ 

PHOTO  DIRECTOR- 100,000  plus  daily 
in  Western  US  is  accepting  applications 
for  persons  with  extensive  daily  experi¬ 
ence  to  administer  photo  department. 
Applicants  must  possess  ability  to  deal 
with  all  departments  of  the  newsroom, 
provide  strong  leadership  in  directing 
and  evaluating  photo  department  and  be 
willing  to  fill  in  the  gaps.  Extensive 
knowledge  of  newspaper  color  a  must. 
Send  resume  and  salary  requirements  to 
Box  9199,  Editor  &  Publisher. 


POSITIONS  WANTED 


ARTIST/ILLUSTRATOR  with  experience  | 
in  newspaper  artwork  seeks  job  with  dai-  I 
ly  newspaper.  Versatile  in  editorial  illus¬ 
tration  and  graphic  design,  strong  pro¬ 
duction  skills.  Graduate  of  Art  Center 
College  of  Design.  Call  (714)  242- 
6088. 

DESK  EDITOR  with  18  years  of  experi¬ 
ence  as  news  editor,  copy  desk  chief, 
sports  copy  desk  chief,  assistant  city  edi¬ 
tor  and  copy  editor  wants  to  return  to  : 
Washington,  D.C.-  Baltimore  area  in 
editing  position,  preferably  with  super¬ 
visory  duties,  on  newspaper  or  maga-  I 
zine.  Box  9190,  Editor  &  Publisher.  j 

EDUCATION  REPORTER  seeks  ! 
100,000-plus  circulation  paper  that 
wants  more  than  school  board  coverage, 
journeyman  experienced  in  many  beats 
who  thinks  lower  education  is  tops.  Box 
9148,  Editor  &  Publisher. 


POSITIONS  WANTED 


POSITIONS 

WANTED 

ADMINISTRATIVE 

B.S.  ACCOUNTING,  1985  University  of 
Florida.  Dynamic  young  man  from  a 
newspaper  family  with  a  strong  desire  to 
work  and  develop  in  this  business  is  look¬ 
ing  for  an  opportunity.  Ken  Duffield, 
2253  NW  37  Place,  Gainesville,  FL 
32605.  904-374-8290. 

PUBLISHER-highly  successful  in  com¬ 
petitive  markets  and  in  establishing  new 
products  and  new  markets.  Experienced 
in  all  phases  of  small  newspaper  with 
five  years  at  this  level.  Seeking  a  chal¬ 
lenging  position  with  opportunity.  Box 
9173,  Editor  &  Publisher. 

_ CIRCULATION _ 

CIRCULATION  MARKETING  DIRECTOR 
Creative  professional  with  12  years  ex¬ 
perience.  Strong  management  back¬ 
ground,  with  a  proven  track  record  in  all 
phases  of  circulation,  subscriptions,  and 
sales  promotion.  Expertise  in  second 
class  mail  and  conversion.  Currently  em¬ 
ployed.  Seeks  position  in  Southern  Cali¬ 
fornia.  Write  Box  9182,  Editor  &  Pub¬ 
lisher. 

SMALL  DAILY  circulation  manager 
available.  Experience  with  Telegram, 
Garden  City,  Kansas  and  Herald,  Willis- 
ton.  North  Dakota.  (701)  572-3119. 
Gene  E.  Springer.  Box  651,  Williston  ND 
58801. 

ZONE  MANAGER  diversified  circulator. 
Expertise-  promotion-  human  resources- 
seeks  challenge.  Box  9191,  Editor  & 
Publisher. 


Weekly  Newspaper  Reporter/Editor  posi¬ 
tion  where  owner  plans  to  retire  and  sell 
in  few  years.  Zone  1  and  NY.  Call:  Peter, 
(802)  457-3815. 


Imaginative,  first-rate  Royko/Buchwald- ' 
style  columnist  seeks  column  with  mer- 
topolitan  daily,  contract  with  syndicator. 
Currently  working  for  a  Los  Angeles 
weekly  (readership:  300,0(X)),  and  suc¬ 
cessfully  freelancing.  Will  submit  must- 
see,  published  portfolio  upon  request. 
Columnist,  1433  11th  St,  4,  Santa 
Monica  CA  90401,  213-394-5373. 

_ I 

MANAGING  EDITOR  I 

Features  editor  on  large  daily  seeks  job 
as  morning  editor  or  assistant.  Now  man¬ 
ages  20  people.  20  years  as  editor  and 
writer.  Great  credentials  and  references. 
Prefers  California  but  will  consider  any¬ 
where.  Box  9174,  Editor  &  Publisher. 

MANAGING  EDITOR— highly  skilled, 
heavily  experienced,  consistent  top 
award  winner,  circulation  builder.  Shirt¬ 
sleeve  editor,  know  all  phases  newsroom 
management,  mature,  intelligent.  Seek 
small  to  medium  daily  or  large  multi¬ 
weekly  setup.  (603)  898-5175  after  12 
noon  EST,  or  Box  9200,  Editor  &  Pub¬ 
lisher. 

SPORTS  WRITER-COPY  EDITOR  who 
loves  language  and  enterprise  seeks 
position  on  quality-conscious  daily. 
Eleven  years  experience,  exceptionally 
hard  worker,  team  player.  Box  9151, 
Editor  &  Publisher. 

THE  BIG  APPLE  has  a  sour  taste  after 
eight  years  in  the  trenches  and  the  temp¬ 
tation  to  split  for  green  pastures  is  now  so 
overpowering  I’ve  finally  taken  this  ad. 
REPORTER/COLUMNIST  with  prizes, 
etc.  State  of  Maine  particularly  wel¬ 
come,  but  will  listen  to  anything.  Act 
now!  Big  City  burnouts  are  often  fatal! 
Box  9197,  Editor  &  Publisher. 


EXILE’S  RETURN 

ROME  BASED  EDITOR  believes  he  is 
uniquely  qualified  to  assist  any  daily, 
ma^zine  or  network  that  thinks  “World 
Briefs"  are  not  enough.  I  am  a  32-year- 
old  US  citizen,  honors  Columbia  gradu¬ 
ate,  who  has  edited  three  English- 
language  dailies  (founding  two  of  them) 
over  the  course  of  the  last  12  yurs,  in¬ 
cluding  the  Rome  "Daily  American”,  a 
broadsheet,  and  the  "International  Daily 
News”,  a  tabloid.  My  credentials  are  top- 
of-the-line,  my  recommendations  excep¬ 
tional.  Trilingual  and  articulate.  I’ve 
directed  computer-wise  news  staffs  as 
small  as  six  and  as  large  as  24,  training 
them  in  reporting  and  copy  editing  skills 
with  an  eye  toward  European  and 
Mediterranean  affairs.  Several  have 
moved  on  to  correspondent  positions 
with  key  US  foreign  desks.  My  own  back¬ 
ground  includes  the  Washington  Star, 
Newsweek  International,  UPl  and  the 
National  Catholic  Reporter,  each  in  full¬ 
time  capacities.  My  clips  number  city 
council  debates.  Formula  1  racing,  the 
revolution  in  Iran,  papal  elections.  Red 
Brigades  abuductions,  heroin  murders 
in  the  inner  city,  interviews  with  world 
leaders  and  editorial  essays  by  the 
dozens.  I’ve  also  contirbuted  to  the 
Christian  Science  Monitor,  the  Phi¬ 
ladelphia  Inquirer  and  the  NY  Times 
(sports).  I  now  seek  a  position  of  editorial 
leadership  that  on  the  one  hand  would 
play  to  my  ability  to  work  with  others 
whilealso  providing  and  encouraging  the 
kind  of  editorial  feedom  necessary  to 
transform  a  parochial  news  operation,  or 
small  newspaper,  into  a  more  interna¬ 
tional  enterprise.  Above  all,  I  am  a  gifted 
writer  able  to  improve  and  inspire  the 
efforts  of  others  and  analyze  with  preci¬ 
sion  and  style  the  meaning  of  political 
events  beyond  US  territorial  waters.  My 
concern  is  less  the  size  or  location  of  the 
organization  that  might  seek  such 
assets,  nor  am  I  averse  to  an  already 
established  foreign  desk;  I  merely  wish 
to  see  a  visible  commitment  to  sophisti- 
cated.and  eloquent  foreign  coverage  and 
the  prizing  of  that  fast-dwindling  thing 
call^  a  world  view.  Replies  to  Christ¬ 
opher  Winner,  c/o  Grant,  331  East  38th 
St.,  New  York,  NY  10016. 

VETERAN  EDITOR,  33,  offers  know- 
ledge,  leadership,  imagination,  enthu¬ 
siasm.  Seeks  news  management  posi¬ 
tions.  Box  9192,  Editor  &  Publisher. 


_ FREELANCE _ 

CHICAGO  CORRESPONDENT:  Feature 
writer-reporter  for  Chicago  daily  and  out 
of  towners  available  for  contract  or  free¬ 
lance  work.  PO  Box  48922,  Chicago,  IL 
60648.  (312)  967-7666 


E&P  Employment  Zone  Chart 


EDITOR  &  PUBLISHER  for  August  31,  1985 


SHOP  TALK  AT  THIRTY 

LSU  study  looks  at  JOA  pricing  policies 


By  Robert  G.  Picard 

Joint  operating  agreement  papers 
charge  higher  advertising  and  sub¬ 
scription  rates  than  other  monopoly 
newspapers,  a  study  at  Louisiana 
State  University’s  Manship  School  of 
Journalism  has  found. 

The  study  is  the  second  in  the  con¬ 
tinuing  project  on  the  pricing  be¬ 
havior  of  monopoly  newspapers.  The 
first  study  (E&P,  Jan.  5,  p.69)  re¬ 
vealed  that  advertising  rate  increases 
were  higher  for  JOA  papers  than  for 
papers  that  compete  with  another  dai¬ 
ly  in  the  same  city  and  that  the  single 
copy  price  for  newspapers  rose  at  a 
slightly  higher  rate  for  JOA  papers  as 
well. 

This  second  study  considered  price 
changes  for  JOA  and  single  newspa¬ 
per  monopolies  between  1972  and 
1982  for  79  newspapers  in  59  cities.  It 
also  found  that  advertisers  were 
economically  harmed  by  the  joint: 
operating  agreements. 

The  study  found  that  the  increase  m 
actual  prices  of  JOA  papers  was  450% 
above  that  for  single  newspaper 
monopolies,  and  that  JOA  papers  re¬ 
duced  their  circulations  during  the 
period,  in  effect  reducing  what  adver¬ 
tisers  got  for  their  money. 

In  order  to  reveal  the  effects  of  cir¬ 
culation  on  ad  rates,  the  researcher 
calculated  changes  in  milline  rates  for 
the  period  as  well.  The  milline  rate 
also  reflected  the  strong  increases  in 
JOA  rates.  The  milline  rate  for  joint 
operating  agreement  papers  in¬ 
creased  269%  between  1979  and  1982, 
but  the  milline  rate  for  single  news¬ 
paper  monopolies  rose  only  94%  dur¬ 
ing  the  same  period  —  just  2%  more 
than  the  aggregate  inflation  rate  for 
1972-1982.  The  JOA  papers’  average 
milline  rate  in  1972  was  about  half  that 
of  the  single  newspaper  monopoly 
group.  In  1982  the  rates  were  nearly 
equal. 

The  dramatic  increase  in  ad  prices 
for  JOA  papers  is  especially  visible  in 
these  figures  because  milline  rates 
vary  inversely  with  circulation. 

The  average  single  newspaper 
monopoly  paper  had  a  circulation 
450%  below  that  of  the  JOA  papers, 
so  one  would  expect  its  milline  rate  to 
be  well  above  that  of  the  JOA  papers. 
In  1972  the  monopoly  papers’  rate 
was  106%  above  that  of  the  JOA  pap¬ 
ers.  By  1982,  however,  it  was  only  9% 
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above  the  figure  for  the  JOA  papers. 

The  JOA  papers  operated  in  stan¬ 
dard  metropolital  statistical  areas 
areas  (SMSAs)  that  showed  an  aver¬ 
age  increase  of  5.5%  in  population  be¬ 
tween  1972  and  1982,  but  experienced 
an  average  decline  of  6.3%  in  circula¬ 
tion  during  the  period.  One  newspap¬ 
er  monopoly  operated  in  an  SMSA 
that  had  an  average  population  in¬ 
crease  of  17.8%,  but  increased  its  cir¬ 
culation  26.3%.  The  single  newspaper 
monopoly  papers  showed  a  willing¬ 
ness  to  increase  their  actual  advertis¬ 
ing  prices,  but  since  their  rates  and 
rate  of  increase  were  well  below  those 
for  joint  operating  agreement  papers, 
it  can  be  argued  that  JOA  papers  are 
not  passing  on  economies  of  scale  cre- 
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ated  by  their  monopoly  status  and  that 
advertisers  are  being  harmed  by  JOA 
even  more  than  they  are  by  the  abs¬ 
ence  of  competition  alone. 

The  JOA  papers  appear  to  be  in¬ 
creasing  their  rates  well  beyond  the 
minimal  needs  of  keeping  their  opera¬ 
tions  profitable  and  providing  a 
reasonable  rate  of  return. 

In  the  case  of  circulation  prices, 
JOA  papers  raised  subscription  prices 
significantly  higher  than  single  news¬ 
paper  monopoly  papers.  There  is  evi¬ 
dence  that  the  two  monopoly  news¬ 
paper  groups  pursue  different  circula¬ 
tion  policies.  Since  there  is  a  strong 
statistically  significant  difference  in 
circulation  levels  between  the  groups, 
and  a  decline  in  circulation  was  found 
only  in  the  JOA  group  that  showed  an 
increase  in  market  population,  it  may 
be  surmised  with  a  great  deal  of  confi¬ 
dence  that  JOA  papers  are  engineer¬ 
ing  profit  by  cutting  out  unwanted  cir¬ 
culation,  usually  circulation  in  inner- 
city  areas  with  economically  dis¬ 
advantaged  populations  or  circulation 
in  outlying  areas  that  does  not  interest 
major  advertisers  and  is  costly  to 
serve.  It  may  be  that  the  JOA  papers 
are  using  their  hefty  subscription 
price  increases  to  help  reduce  circula¬ 
tion. 

The  findings  of  this  study  support 


the  views  that  monopoly  situations 
created  by  joint  operating  agreements 
result  in  price  behavior  even  more 
monopolistic  than  found  in  single 
newspaper  monopolies  and  that  the 
public  is  not  enjoying  the  economic 
benefits  of  the  economies  of  scale  cre¬ 
ated  by  the  legalized  monopolies. 

While  the  effects  of  monopoly  be¬ 
havior  in  JOAs  was  evident  in  the  ear¬ 
lier  study  comparing  JOA  papers’ 
pricing  behavior  with  competitive 
papers’  pricing  behavior,  this  study 
offers  a  comparison  between  two 
types  of  monopoly  papers  and  pro¬ 
vides  evidence  of  differing  behavior. 
It  appears  that  de  jure  monopolies  ex¬ 
hibit  more  predatory  behavior  than  do 
de  facto  monopolies. 

The  non-editorial  expenses  of  JOA 
papers  should  be  proportionally  low¬ 
er  than  those  of  single  newspaper 
monopolies  because  of  the  economies 
of  scde  achieved  through  joint  pro¬ 
duction,  distribution,  advertising, 
promotion,  and  other  management 
functions.  The  strong  increases  in 
JOA  prices  shown  in  this  study  thus 
cannot  be  justified  by  increasing  ex¬ 
penses  alone. 

While  JOAs  may  be  responsible  for 
maintaining  some  element  of  editorial 
diversity  in  two  dozen  markets,  one 
has  to  question  whether  they  should 
be  allowed  to  set  prices  without  public 
oversight.  Since  they  enjoy  a  special 
interest  exemption  from  anti-trust  ac¬ 
tion,  and  have  shown  themselves  un¬ 
willing  to  voluntarily  keep  prices 
within  reason,  perhaps  the  authoriz¬ 
ing  legislation  should  be  amended  to 

(Continued  on  page  29) 
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